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1. PURPOSE OF THE REPORT 
 
1.1 The purpose of the report is to set out the results of the public 

consultation exercise carried out on the draft Rhondda Cynon Taf (RCT) 
Tourism Strategy. 

 
1.2 In addition, this report seeks the views of the Committee on the draft 

RCT Tourism Strategy as amended, ahead of the Strategy being 
reported to Cabinet for final approval. 
  

 
2. RECOMMENDATIONS 
 
 It is recommended that the Committee: 
 
2.1 Considers the responses to the public consultation exercise undertaken 

in respect of the draft RCT Tourism Strategy and determines whether 
any amendments are required to the proposals, other than those already 
adopted into the Strategy.  
 

2.2 Provide comments on the draft RCT Tourism Strategy (subject to any 
amendments that are required as per 2.1 above) prior to the Strategy 
being reported to Cabinet for final approval. 

 
 
3. REASONS FOR RECOMMENDATIONS 
 
3.1 To deliver upon the Council's commitment to develop and promote RCT 

as a visitor destination, as set out in RCT Council’s Corporate Plan 2020-



  

2024, “Making a Difference” to develop a tourism offer that encourages 
people to come to the County Borough and includes attractions such as 
the Rhondda and Abernant Tunnels, the Zip World Tower, Royal Mint 
Experience, The National Lido for Wales and a Welsh Coal Mining 
Experience at the Rhondda Heritage Park. To support businesses to 
develop a range of complementary services to the attractions in RCT 
including offering accommodation in our town centres, such as boutique 
hotels, quality bed and breakfast and Airbnb locations. 

 
3.2 To produce a key strategic document and set of priorities, that focus on 

delivering this commitment for future years, from which action plans can 
be produced, and resources allocated to deliver the identified and 
agreed priorities. 

 
  
4. BACKGROUND 
 
4.1 Between 2014 and 2019, Wales welcomed record numbers of visitors. 

This is reflected in RCT’s visitor numbers, with 1.5 million-day visitors in 
2019 and more than 500,000 overnight stays, contributing to just over 
£179 million to the RCT economy. Over 9% of the workforce in Wales 
were employed via the tourism sector, with 2000 Full Time Equivalent 
(FTE) roles supported by tourism in RCT.  

 
4.2 It is clear that tourism has the potential to be the main driver of the local 

economy and source of employment in certain parts of the County 
Borough, and that a formalised Strategy is required to underpin and 
direct all tourism related operations. 

 
4.3 On 23 July 2019 members from the Finance & Performance Scrutiny 

Committee provided comment and approved the proposed direction of 
the RCT Tourism Strategy which replaced Destination Rhondda Cynon 
Taf 2014 - 2020.  

 
4.4 As a result a draft Tourism Strategy was drafted with the overall objective 

as set out below.  
 
4.5 To maximise the opportunities that marrying our fantastic landscape and 

heritage with the changing face of tourism presents, the draft RCT 
Tourism Strategy recommended targeting efforts in the following areas:  
 
1. Product & Attractions 
2. Accommodation 
3. Accessibility, Infrastructure & Connectivity  
4. Skills & Employment  
5. Experience  

 



  

4.6  On 24 March 2020 a Delegated Decision was made to pass the draft 
RCT Tourism Strategy for public consultation. However, it was on 
condition that any form of consultation would only commence when it 
was deemed appropriate in light of the situation posed by COVID-19. 

 
4.7 The effects of the COVID-19 pandemic were global, causing a complete, 

and in some cases, devastating shut down of the Tourism and Hospitality 
sector, and this meant that it was not deemed appropriate for public 
consultation to take place until 17 May 2021. 

 
4.8 On 17 May 2021 a five-week consultation was launched, which asked 

residents, business owners and visitors for their thoughts in relation to 
the content of the draft RCT Tourism Strategy. The consultation closed 
on 18 June 2021.  

 
 
5. EQUALITY AND DIVERSITY IMPLICATIONS / SOCIO-ECONOMIC 

DUTY 
 
5.1 An equality Impact Assessment form (EqIA) screening form has been 

prepared for the purpose of this report. It has been found that a full report 
is not required at this time.  

 
 
6.  WELSH LANGUAGE IMPLICATIONS 
 
6.1  There are no Welsh Language implications arising from the report, 

although any future plans or developments that come from the 
formulisation of the RCT Tourism Strategy will comply fully with the 
Welsh Language Measure 2011 and the Welsh Language Standards. 

 
 
7. CONSULTATION  / INVOLVEMENT 
 
7.1 As previously mentioned, on the 24 March 2020, a Delegated Decision 

was made to initiate a public consultation exercise on the draft RCT 
Tourism Strategy.  

 
7.2 Below is a summary of the key findings of the consultation on the 

proposed RCT Tourism Strategy. The full consultation report can be 
seen in Appendix 1. Overall, the consultation shows that respondents 
are supportive of the draft Tourism Strategy and its content and welcome 
the proposals.  

 
Draft RCT Tourism Strategy Consultation 
 

7.3 The 5-week consultation period ran from the 17 May 2021 – 18 June 
2021. The main method of data capture was an online questionnaire. 



  

Supplementary to this, a dedicated email address and contact number 
was supplied via the RCT Consultation website page, that could be used 
if respondents did not or could not complete the survey via the online 
questionnaire.  

 
7.4 Promotion of the consultation was focussed on residents, business 

owners, tourism stakeholders and visitors. Both targeted and organic 
social media campaigns were employed, together with a dedicated press 
release and digital promotion via the Council’s website. Tourism related 
partners and businesses were also contacted and supplied with a direct 
web link to the online questionnaire.  

 
7.5 The summary of the feedback is as follows: 
 

• 321 responses to the online consultation were received. 
• 55% of respondents said they were responding as a resident of RCT, 

whilst 40% said they were responding as a visitor. 
• 87% of respondents said they either ‘Strongly Agree’ or ‘Agree’ with 

the vision for the RCT Tourism Strategy. 
• Respondents were asked to provide comments for their answer 

whether they agreed with the vision. The overarching, main 
comments talked about RCT having many areas of natural beauty, 
that as a destination RCT has lots of potential and that we need to 
build upon and promote our experiences and attractions. 

• 90% of respondents said they either ‘Strongly Agree’ or ‘Agree’ with 
the statement that RCT’s ‘landscape’, ‘culture’ and ‘heritage’ are our 
key strengths when looking to develop and drive forward a tourism 
offer. 

• Respondents were asked to provide further comments on their 
chosen answer to the above question. Of the comments provided, 
the main themes showed an overall agreement with the statement 
with praise being given in particular to the landscape and outdoor 
spaces on offer within RCT. 

• Respondents were directed to the 5 key themes that are identified 
within the draft Strategy as priority areas to focus upon, Products and 
Attractions, Accommodation, Accessibility, Infrastructure and 
Connectivity, Skills and Employment, Experience. Respondents 
were asked if they felt there were any other themes they felt should 
be considered. Of the responses received to this question, the 
common themes that were identified were “Advertisement / 
Promotion”, “Environmental/Sustainability Considerations”, however 
it worth noting these elements are referenced within the draft 
Strategy but not as dedicated priority area. 

• Respondents were given details of the objectives for each of the 
themes identified and asked whether they agree with these. The 
results show that the majority of respondents (Over 89%) agreed with 
each of the aims outlined. 

 



  

7.6 Following the consultation exercise, despite the large majority of 
feedback being positive and in agreement with the contents of the 
Strategy, some common underlying themes were noted, and as such the 
draft RCT Tourism Strategy has been updated to take these into 
account. These include reference to: 

 
• ‘Motorhomes’, whereby an inclusion has been inserted within the 

‘Accommodation’ theme, to capture their rise in popularity. 
• ‘Marketing and promotion’, to signify the importance of more targeted 

campaigns that promote RCT as a destination, which utilise the 
availability of digital tactics such as social media. 

 
7.7  Other amends have also been included to reflect key updates from when 

the Strategy was initially written, such as reference to: 
 
• ‘Zip World Tower’, as the visitor attraction is now open to the general 

public, and this is the correct brand for the product/site. 
• The Council’s Corporate Plan “Making a Difference” (2020 – 2024), 

and it’s tourism focused priorities, which replaced the previous 
Corporate Plan “The Way Ahead” (2016 – 2020). 

• Up-to-date and relevant statistics for both the Employer’s Skill Survey 
Wales Report (2019) and Global Adventure Tourism Marketing 
Report (2020 – 2030), replacing previous versions, from which 
statistics had been referenced. 

• ‘Bryn Gobaith Farm’ under the ‘Experience’ theme, has been 
removed, as it’s offering no longer fits with the context of this 
Strategy. 

 
The updated draft RCT Tourism Strategy can be seen in Appendix 2. 

  
 
8. FINANCIAL IMPLICATION(S) 
 
8.1 There are no direct financial implications in formalising the RCT Tourism 

Strategy, but as the opportunities are developed, the financial 
implications will be fully assessed, and where appropriate reported and 
the necessary approvals sought. 

 
 
9. LEGAL IMPLICATIONS OR LEGISLATION CONSIDERED  
 
9.1 There are no current legal implications, but as the opportunities are 

developed, the legal implications will be fully assessed. 
 
 
10. LINKS TO THE CORPORATE AND NATIONAL PRIORITIES AND THE 

WELL-BEING OF FUTURE GENERATIONS ACT. 
 



  

10.1 The delivery of this draft RCT Tourism Strategy will contribute to the 
Council’s corporate priorities: 

 
• People – are independent, healthy, and successful. 
• Places – where people are proud to live, work, and play. 
• Prosperity - creating the opportunity for people & businesses to be 

innovative, be entrepreneurial and fulfil their potential & prosper.   
 
10.2  RCT Council’s Corporate Pan 2020-2024, “Making a Difference” 

identifies positioning RCT as a visitor destination, developing a tourism 
offer that encourages people to come to the County Borough and 
includes attractions such as the Rhondda and Abernant Tunnels, the Zip 
World Tower, Royal Mint Experience, The National Lido for Wales and a 
Welsh Coal Mining Experience at the Rhondda Heritage Park. It 
identifies that we as a Council will support businesses to develop a range 
of complementary services including offering accommodation in our town 
centres, such as boutique hotels, quality bed and breakfast and Airbnb 
locations. 

 
10.3 The draft RCT Tourism Strategy’s primary objective is to increase and 

sustain the economic growth of tourism in RCT, encouraging skills 
development and providing well paid secure employment for the local 
workforce.  Tourism product development, especially in the outdoors 
(trails development, for example) will have an associated outcome of 
providing wellbeing opportunities for residents, enabling greater access 
to their outdoors and green leisure corridors. 

 
10.4 The Sustainable Development Principle and five ways of working have 

been incorporated into the RCT Tourism Strategy in the following ways: 
 

• Long term - Immediate short-term tourism developments shall take 
into account long term requirements.  For example, well paid, 
sustainable job creation and the consideration of biodiversity and eco 
systems management within tourism product planning 

• Integration - Integration of wellbeing plans and goals from different 
organisations will be taken into account by undertaking partnership 
working.  Wellbeing Tourism has been identified as a theme to 
explore further within the Strategy 

• Collaboration & Involvement - The Tourism Strategy will involve a 
number of relevant partners and organisations in its delivery and 
collaborate with them to ensure strategic objectives are met.   

• Prevention - By working with the right people at the right time, as 
identified in the “Next Steps” section of the Tourism Strategy, we will 
seek to mitigate against any risks and problems presenting 
themselves to achieve the best possible wellbeing outcomes for our 
communities by implementing actions to deliver against the strategic 
tourism objectives 

 



  

10.5 This approach makes a direct contribution to the seven national well-
being goals, in particular: 

 
• A Healthier Wales (allowing greater access to the outdoors through 

trails and product development) 
• A Prosperous Wales (providing an environment within which home-

grown tourism businesses can flourish) 
• Resilient and cohesive communities (the unique selling point of our 

Destination is our communities and the warm welcome they provide 
to visitors.  The Tourism Strategy will support the vibrancy of such 
communities through localised infrastructure, connectivity and 
product development)  

• A Wales of vibrant culture and thriving Welsh Language (our culture 
will be celebrated as a reason to visit RCT and opportunities have 
been identified for bespoke Welsh Language tourism packages to be 
developed).   

  
10.6 The Tourism Strategy will also seek to address priorities within: 
 

• Prosperity For All: The National Strategy 2017 
• The Environment (Wales) Act 2016 
• Cardiff Capital Region City Deal & Valleys Task Force Delivery Plans  
• Our Cwm Taf – Public Service Board (PSB) Well-Being Plan 2018-

2023 
• Rural Development Programme (RDP) – Cwm Taf Local 

Development Plan 
 
 
11. CONCLUSION 
 
11.1 A RCT Tourism Strategy has been produced, which highlights key 

tourism related priorities and will be used to underpin all work and effort, 
ensuring a coordinated and integrated approach – this is currently in draft 
format.  

 
11.2 This report sets out the results of the public consultation exercise carried 

out on the draft RCT Tourism Strategy, identifying that overall, 
respondents are supportive of the Strategy and its contents, and 
welcome the proposals. 

 
11.2 The draft RCT Tourism Strategy has been updated to incorporate some 

minor amends (brought about from comments put forward during the 
consultation) and it is recommended in this report that this Committee 
endorses this Strategy document.  

 
 
 
 



  

 
Other Information:- 
 
Relevant Scrutiny Committee 
ARTICLE 6 – OVERVIEW AND SCRUTINY COMMITTEE  
(Terms of Reference of each of the Scrutiny Committees to assist Officers 

with selecting the correct Committee.) 
 
Contact Officer: 
Ian Christopher, Strategic Manager (07795 391 855)  
  

http://www.rctcbc.gov.uk/EN/Council/CouncilConstitution/RelatedDocuments/Part2ArticlesoftheConstitution.pdf
http://www.rctcbc.gov.uk/EN/Council/CouncilConstitution/RelatedDocuments/Part2ArticlesoftheConstitution.pdf


  

LOCAL GOVERNMENT ACT 1972 
 

AS AMENDED BY 
 

THE LOCAL GOVERNMENT (ACCESS TO INFORMATION) ACT 1985 
 

RHONDDA CYNON TAF COUNTY BOROUGH COUNCIL 
 

A DISCUSSION PAPER FOR A PRIVATE MEETING OF THE CABINET 
 

DATE 
 

REPORT OF (DIRECTORATE) IN DISCUSSIONS WITH THE RELEVANT 
PORTFOLIO HOLDER (CLLRS) 

Item:   
Background Papers 

Background papers should be a List of documents relating to the subject matter 
of the report which in the officers opinion will: 
 

a) Disclose any facts or matters on which the report or an important part of 
the report is based; and 

b) Which have been relied on to a material extent in preparing the report 
 

But does not include published works or those which disclose exempt or 
confidential information 
 
Officer to contact:   
 
Ian Christopher, Strategic Manager (07795 391 855)  
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EXECUTIVE SUMMARY 
 

• This section provides a summary of the main findings from the 
consultation. 
 

• The purpose of the consultation was to gather views on the Draft Tourism 
Strategy proposal. 

 
• The consultation was conducted in-house.  The consultation period ran 

from the 17th May 2021 – 18th June 2021.  
 

• 321 responses to the online consultation were received. 
 

• 55% of respondents said they were responding as a resident of Rhondda 
Cynon Taf (RCT) whilst 40% said they were responding as a visitor. 
 

• 87% of respondents said they either ‘Strongly Agree’ or ‘Agree’ with the 
vision for the tourism strategy. 
 

• Respondents were asked to provide comments for their answer whether 
they agreed with the vision. The following are the overarching, main 
themes identified in the open responses, 
 
- Agree: RCT has many areas of natural beauty  
- Agree: RCT needs to build upon and promote its experiences and 

attractions 
- Agree: RCT has lots of potential to build upon tourism offers 

 
• 90% of respondents said they either ‘Strongly Agree’ or ‘Agree’ with the 

statement that RCT’s ‘landscape’, ‘culture’ and ‘heritage’ are our 
key strengths when looking to develop and drive forward a tourism 
offer. 
 

• Respondents were asked to provide further comments on their chosen 
answer to the above question. Of the comments provided, the main 
themes showed an overall agreement with the statement with praise 
being given in particular to the landscape and outdoor spaces on offer 
within RCT. 
 

• Respondents were directed to the 5 key themes that are identified within 
the draft strategy as priority areas to focus upon, Products and 
Attractions, Accommodation, Accessibility, Infrastructure and 
Connectivity, Skills and Employment, Experience.Respondents were 
asked if they felt there were any other themes they felt should be 
considered. Of the responses received to this question, the overarching 
common themes that were identified are as follows: 
 
- Advertisement / Promotion of tourism offers: A number of comments 

identified the requirement to boldly advertise and promote the tourism 
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offers within RCT to a wider audience. The use of media / tv and a 
focus on tourists entering via airports were also identified.  

 
- Environmental considerations / sustainability of tourism offers: There 

were also a number of comments that noted the requirement to 
ensure that the environmental impact of tourism is considered as well 
as ensuring the sustainability of tourism attractions.  

 
- Hospitality Sector / Accommodation: A number of comments 

highlighted the importance of focusing on providing suitable 
accommodation offers within the borough. A number of respondents 
were owners of motorhomes and a particular theme emerged from 
these respondents in relation to having adequate spaces to park 
vehicles and access facilities within RCT.  

 
• Respondents were given details of the objectives for each of the themes 

identified and asked whether they agree with these. The results show 
that the majority of respondents (Over 89%) agreed with each of the aims 
outlined. 

 
• Respondents were invited to provide any comments in relation to their 

selection of answers in the above question. The following are the 
overarching, main themes identified in the open responses:- 
 

o Accommodation: Several comments were again provided by 
owners of motorhomes for this section. The comments again 
highlighted requirements for suitable locations to park vehicles 
and have access to facilities close to attractions.  

o Accessibility / Infrastructure: There were also a number of 
comments that highlighted the importance of having tourism 
offers that were easily accessible across the borough although 
the impacts of infrastructure on the environment and a desire to 
ensure the natural beauty of areas remains unaffected also came 
through in these comments.  

o Inclusion of local people: A number of comments made by 
residents responding to the survey indicated a desire for tourism 
to be inclusive of residents and not solely for the requirements of 
visitors from outside the area. 
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1. INTRODUCTION 
 
 
1.1 This report presents the findings of a consultation on the Draft Tourism 

Strategy proposal. 
 

1.2 Section 2 outlines the background to the proposal and the draft vision 
that was consulted on.  

 
1.3 Section 3 details the methodology used. 
 
1.4 Section 4 presents an analysis of the consultation results. 
 
 
 
 
 
2. BACKGROUND  
 
 
2.1 Over the last five years, Wales has welcomed record numbers of visitors. 

This is reflected in RCT’s visitor numbers, with 1.5 million-day visitors in 
2019 and more than 500,000 overnight stays. Over 9% of the workforce 
in Wales is now employed in tourism. It is one of the country’s fastest 
growing sectors and it is estimated that tourism was worth just over £179 
million to the RCT economy in 2019 and employed more than 2000 
people. It is clear that tourism has the potential to be the main driver of 
the local economy and source of employment in large parts of the County 
Borough. 

 
2.2 Evidently the tourism industry is changing. People are moving away from 

traditional package holidays and instead are increasingly piecing 
together their own getaways, predominantly through the internet, 
seeking an ‘experience’ based break or holiday with the ubiquitous 
opportunity for a once in a lifetime selfie.  

 
2.3 To maximise the opportunities that marrying our fantastic landscape and 

heritage with the changing face of tourism presents, the Draft Tourism 
Strategy recommends that we target our efforts in the following areas:  
1. Product & Attractions  
2. Accommodation  
3. Accessibility, Infrastructure & Connectivity  
4. Skills & Employment  
5. Experience 

 
 
 
 
 



 

 6 

3. METHODOLOGY 
 
3.1    The purpose of the consultation was to gather views on the Draft Tourism 

Strategy proposal.  
 

3.2 The consultation period ran from 17th May 2021 – 18th June 2021.  
 
3.3 An online survey was designed and made available via the council’s 

consultation webpages. Social Media was used to promote the survey 
and shared via the councils Twitter page. Contact was made directly with 
businesses signed up to the Tourism Hub.   

 
3.4 321 responses to the questionnaire were received. The results are 

outlined in this report.   
 
 
 
4 CONSULTATION RESULTS  
 
 
4.1 Respondents were asked to what extent they agree with the vision for 

tourism set out in this strategy? 
 

“To establish RCT as the premier destination in the UK for ‘experience’ 
based visits and vacations, showcasing our first class landscape, culture 
and heritage.” 

 
The results show that 87% of respondents either Strongly Agree or Agree 
with the vision.  
 

 
     Figure 1 – Agreement with vision for strategy  
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4.2 Respondents were asked to provide any comments in relation to their 

answer and of those received, the following themes emerged: 
  

Natural beauty of area  
 

Comments were made highlighting the advantages the natural 
landscapes provide in RCT. Respondents felt that the variety and 
geography of the borough was a unique selling point. Comments 
included: 

 
“This area has an outstanding geography and such variety, most people 
are unaware of this as they may have had no reason to visit. Drawing the 
attention of the media through events and experience-based activities 
would draw attention to what we have to offer. Sports events, cycling, 
triathlons, marathons and music or food festivals appeal to lots of age 
groups.” 

 
“Our landscape & countryside is second to none.” 

 
“RCT must play to its strengths, dynamic, countryside, mountains fresh 
and the weather.” 

 
“We have majestic mountains, wonderful waterfalls and spectacular 
scenery. All of it easily accessed from the main towns.” 

 
Experiences / Attractions valuable asset  

 
Another theme that emerged in this section was that RCT should build 
upon the attractions in place and strive to provide good experiences and 
a variety of experiences based on the resources the local areas have to 
offer.  

 
“We have to have product which will encourage more than just a day visit 
to the area, which means several large attractions to keep visitors busy 
enough to stay and experience the environment and communities over a 
sustained period.” 

 
“Have holidayed for many years with my family in the French Alps and 
often commented that we could be doing similar at home and that we  
should be doing more to promote and use our landscape etc.  Activities 
in France included paragliding, canyoning, white water rafting, treetops, 
zip wires, gorge walking/scrambling, cycling, walking, waterfalls, paddle 
boarding, museums, world war heritage sites and graves etc.” 

 
“I love the lido and the views for walks” 
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“People are drawn to new and exciting experiences and days out. For 
example, beautiful scenery or wild swimming spots posted on Instagram 
attract many people to go out and experience this for themselves.” 

 
Potential to build upon  

 
There were also a number of comments that showed agreement with the 
aims of the strategy but also indicated that the areas within RCT that had 
lots of potential to be improved and built upon. 

 
“I was born in RCT and have returned on many an occasion. I know that 
there is lots to do and see in the area and what wonderful scenery there 
is to be seen. Encouraging tourism is key to re-building local business 
especially now post-Covid.” 

 
“There is a lot of unused potential (e.g. lack of marked trails) in the hills 
surrounding the Rhondda and towns which are in need of 
refurbishments.” 

 
“RCT is a gorgeous part of the world and can offer a great deal. 
Investment in the local infrastructure needs to be made to match this 
vision.” 

 
4.3 Respondents were asked to indicate to what extent they agree that 

RCT’s landscape, culture and heritage are our key strengths when 
looking to develop and drive forward a tourism offer. The majority of 
respondents (90%) ‘Strongly Agreed’ or ‘Agreed’ with this statement.  

 

Figure 2 – Agreement with RCT’s key strengths 
 

 
Of those that strongly agree or agreed, some comments included: 
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“I Completely agree with this. We do have a beautiful landscape, 
although certain areas could do with a clean-up, and an interesting 
heritage and culture. We should definitely take advantage of this.” 

  
“RCT has so much mining heritage and amazing scenery that could be 
promoted.” 

 
“During lockdown and having to stay local I have found so many 
additional places of beauty in the landscape that I didn’t know about 
before. Past culture of mining especially is very interesting to me and I 
have always loved going for a day out to learn more.” 

 
“We have beautiful landscapes and scenery and this should be 
developed alongside the historical events linked to them.” 

 
4.4 There were some comments that agreed with the statement, however 

they also indicated further ways in which they felt RCT could enhance its 
offer. 

 
“Our countryside is stunning and awe inspiring. But our people litter and 
don’t value where we live. This needs to change and there needs to be 
a stronger litter picking workforce…” 

 
“The area has the foundation to build on I agree. However, you need to 
step up and promote what’s on offer, poor signage throughout RCT is an 
issue.” 

 
“RCT has all 3 categories in abundance, although awareness across the 
rest of the UK and Europe is very low. Other Celtic nations, particularly 
Scotland and Ireland have established both national and regional 
identities based on these 3 categories, which are recognisable worldwide 
but Wales and RCT have so much to offer but often overlooked for 
Tourism.” 

 
4.5 Respondents were shown the 5 key themes that have been identified 

within the draft strategy as priority areas to focus upon and were asked 
if there were any others they felt should be considered.  

 
Of the comments received in this section, the following themes emerged: 

 
Advertising / Promotion  

 
Comments were made in relation to the promotion and advertisement of 
the tourism offers within RCT. Some comments indicated the benefits of 
ensuring that a wide range of events are held and promoted widely. 
There were also comments made regarding the promotion / signposting 
of local attractions. 
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“Promote Big events to draw people into the area who may then come 
back in the future, cycling or running events, live comedy or music 
festivals. We need a Greenman or Food festival like Abergavenny, Real 
ale Octoberfest idea.” 

 
“Signposting Walking routes and signage natural beauty community.” 

 
“Community. Engaging more with local communities to encourage better 
collaboration that will in-turn produce better outcomes..” 

 
“Promotion of all the above.” 

 
“Advertising and showing people what is out there.” 

 
Environment / Sustainability  

 
The environment and ensuring that tourism offers are sustainable and 
with a focus on nature and the ecology of local areas also emerged as a 
common theme in the comments for this section.  

 
“Environmental impact. We need keep all these things sustainable for 
future generations..” 

 
“Ensuring that it is eco- friendly and sustainable.” 

 
“Sustainability with a focus on reducing the impact on the environment of 
encouraging mass tourism.” 

 
“Sustainability should be number one - promoting active travel, cycle 
parking at every attraction and disincentive to car driving.” 

 
“Ecology. Rewilding and reforesting could add to the attractions of the 
landscape” 

 
Hospitality / Accommodation (including Motorhomes)  

 
There were also comments relating to the hospitality and accommodation 
offers provided within RCT and the importance of ensuring these offers 
are well supported and promoted.  

 
“Food is an important part of the visitor experience and there is a lack of 
appealing places to eat near many really beautiful outdoor areas.” 

  
“Where does hospitality fit in this - lots of good pubs and restaurants as 
well as cafe's.” 

 
“Accommodation is sadly lacking, infrastructure awful..” 

 
“More hotels need to bring people in” 
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“Hospitality - encouraging local businesses & accommodation providers 
to develop their hospitality skills in relation to welcoming visitors and 
helping them with information and advice. Becoming ambassador’s for 
the region!.” 

 
4.6 There were also a number of comments made in relation to 

accommodation provision for motor homeowners.  
 

“More diverse types of accommodation are needed, I would like to see a 
dedicated motor home park”. 

 
“Facilities for motorhomes and camper and near to town centres. These 
tourists can provide a year-round source of income for businesses and 
tend to prefer more central parking due to the fact that they are much 
less manoeuvrable then the cars which tow caravans. Hence remote 
campsites are much less suitable for their needs.” 

 
“Under ‘Accommodation’, please bear in mind the needs of the Motor 
homer, which does not mean campsites. What we need is suitable places 
to park during the day (so that we can spend time and money in towns 
and attractions) and continental-style Aires to stay overnight and/or 
empty our waste. Please refer to the CAMPfRA website.” 

 
“Campsites and motorhome parking for short stops.” 

 
4.7 Respondents were given details of the objectives for each of the themes 

identified and asked whether they agree with these. The results sown 
that the majority of respondents (over 89%) agreed with each of the aims 
outlined.  

 
  Yes 

(%) 
No 
(%) 

Don't 
know 
(%) 

Product and Attractions – “build upon our 
existing visitor products and attractions to 
develop a number of high-quality unique 
visitor offerings, that can create itineraries 
and packages, to provide short and long 
stay opportunities.” 

93.2 4.2 2.6 

Accommodation – “increase the amount of 
accommodation available in the County 
Borough which needs to be of high quality, 
varied in nature and will also appeal to a 
wide range of visitors.” 

89.7 5.8 4.5 
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Accessibility, Infrastructure and 
Connectivity – “develop transport links and 
public transport availability, car parking, 
signage, accessible facilities and an 
understanding how they interconnect.” 

97.1 1.6 1.3 

Skills and Employment – “encouraging the 
development of tourism related skills and 
supporting the creation of well paid, secure 
jobs within the industry for local 
residents.” 

95.1 2.3 2.6 

Experience – “provide a first class, positive 
and unique experience which visitors will 
want to repeat and tell others about.” 

97.4 1.0 1.6 

 
Figure 3 – Agreement with objectives for each theme 

 
4.8 Respondents were asked to provide any comments in relation to their 

answers for this section. Of the comments received, the following themes 
emerged: 

 
Accommodation (incl. Motorhome) 

 
The provision of suitable accommodation emerged as a theme in this 
section. Once again, the provision of accommodation / suitable locations 
for motorhome owners also became a prevalent theme. 
 
“We need more, good quality accommodation within RCT.” 
 
“Accommodation is in very short supply and needs to be improved to 
keep people in RCT for more than day trippers. If they can stay local they 
will shop and eat local too.” 
 
“Accommodation is not that readily available, are there any camp sites 
or glamping sites?” 
 
“Remember that accommodation isn't just hotels, B&Bs, campsites - it 
means accommodation for motorhome tourism too.” 
 
 
Accessibility / Infrastructure 
 
The accessibility of the local area and the need for visitors to be able to 
easily access any tourism offers was highlighted by a number of 
comments in this section. There were also a number of comments made 
in relation to the impacts any changes to infrastructure may have on the 
environment and the number of cars being used in local areas with an 
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emphasis on the requirement for adequate public transport options for 
residents and visitors.  
 
“Accessibility throughout the Rhondda needs to be urgently looked into. 
Lack of public car parks at treorchy for visitors/shoppers.” 
 
“Accessibility needs to be in line with Wales Gov climate change strategy. 
Walking and cycling most important, public transport next, with private 
car journeys last. This applies to staff and supplier journeys as well as 
visitor journeys.” 
 
“Ensure that infrastructure and connectivity has a focus on being able to 
use transport into RCT rather than out of RCT to the likes of Cardiff, 
Swansea etc.” 
 
“As much as possible, travel by private transport should be discouraged.  
We don't want more roads and traffic.” 
 
“Public transport links are especially important as it would be beneficial 
to the area as a whole to improve these.” 
 
Inclusion of local people 
 
There were a number of comments made in relation to the importance of 
involving local people and gaining the buy in of local residents as a vital 
factor in ensuring any tourism offers are successful. The importance of 
jobs being accessed by local people also emerged as a theme in this 
section. Some comments included: 
 
“I feel that the creation of jobs for local people is of great importance.” 
 
“If this is to be done well and we are to attract the right people into the 
tourism roles from the first contact person (the most important) to the, 
waiter/waitress, B&B owner or tourism product manager then all have to 
have the same welcoming ethos and be trained how best to serve the 
customer and this can't be done on the cheap. All roles need to be trained 
and paid a good wage so that the best people are attracted to the jobs..” 

 
“In terms of experience, using the local population to converse with 
tourists will make an experience more memorable. For example 
advertising new activities to residents as well as tourists will ensure 
residents will meet tourists as residents will then go to these new or 
improved activities.” 
 
“Attractions…need to be accessible to locals.” 

 
4.9 Respondents were asked to provide any other comments they may have 

in relation to the draft strategy. The following themes emerged in the 
comments: 
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Promotion of the area  
 
The benefits of promoting the offer available within RCT and the 
importance of advertising events and attractions was highlighted by a 
number of comments. Suggestions were made for avenues to further 
promote the tourism offers in the area through airports and utilising media 
outlets.  
 
“We must sell & project ourselves with positive words and images and 
stop talking about deprivation and coal.  There are only an aging small 
population that remember coal yet we’re still banging on about it.  we 
must advertise what beauty & nature & community we have.” 
 
“Advertise your amazing Lido and initiatives like the Big Run - both 
wheelchair accessible and welcoming !” 
 
“It is a really exciting plan, hope the tunnel goes ahead in Abernant! Will 
need more coverage on the media, Weatherman walking style or wildlife 
programs to introduce the area to the wider world. Have noticed S4C do 
a lot of outdoor activities coverage, be great to get them on board. Good 
luck!” 
 
“Let’s promote our fabulous Rhondda at Cardiff and Bristol airport, Cardiff 
rail station, offer easy transport links and sightseeing packages to visitors 
including walking tours, half a day, full day, two sat, weeklong etc.” 
 
“I live in Rhondda Cynon Taff and it’s a beautiful place with a beautiful 
name and it needs to be front and centre of all literature promoting the 
area!” 

 
Motorhomes  
 
Owners of motorhomes who responded to the survey made a number of 
comments once again highlighting their requests for the provision of 
parking / facilities to access in the borough.  
 
“Please consider the use of Aires - overnight parking for self-contained 
motorhomes, with or without basic services, for a modest fee.  Aires can 
be sited on car parks which are not needed at night (e.g. car parks at 
visitor attractions).  They provide a parking space only, so do not allow 
the use of tents, awnings, BBQs etc.  However Aires encourage 
motorhomers to stay in an area thus accessing visitor attractions and 
local amenities and boosting the local economy.” 
 
“It would be great to see your area activity encouraging Motorcaravan 
tourists by providing ‘Aires’ as an alternative to traditional campsites. 
These can easily be set up by allowing overnight parking of 
Motorcaravans in car parks that would otherwise empty overnight.” 
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“Offer a range of parking and servicing options for motorhome and 
campervan users, who are self contained and wanting easy and good 
value places to stay where we can spend our time and money supporting 
your region's business.” 
 
“I am a Motorhome owner and have visited your area when my son was 
at university in Pontypridd. I struggled to find anywhere to park up for the 
night when we came down to see him. A Motorhome aire which consists 
of somewhere to park with access to fresh water and toilet emptying 
facility would be extremely useful and would bring in a huge number of 
Motorhomers.” 

 
Agree / Support for strategy 
 
There were a number of comments highlighting respondent’s support 
and enthusiasm for the aims and objectives set out in the strategy. These 
were from residents and visitors.  
 
“As a very passionate 'RCT' man its really good to see and feel RCT's 
ambition to make it happen. Why can’t we be up there with the best. The 
legacy of a first-class environment will be job security and bright future 
for the county.” 
 
“I think as a whole it is a fantastic project if done thoroughly and 
correctly.” 
 
“I think it is a really good strategy to revive the economy of a beautiful 
area.” 
 
“Very satisfied by the suggestions and look forwards to seeing them 
come to fruition.” 
 
“We have as much to offer as many other destinations in Wales. This is 
very promising for the area.” 
 
“I think it is excellent and very well thought-out.  I hope that tourism in 
the area really takes off.” 
 
“Excellent idea to promote tourism as the area returns to its natural 
beauty and landscape.” 

 
 
4.10 Respondents were asked to identify whether they were a resident / 

visitor / business or other. The results show that the majority of 
respondents were residents in RCT (55%) although a high number were 
responding as visitors (40%).  
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Figure 4 – Respondent information 

 
Equalities  
 
4.11 Under the Equality Act 2010 and the Public Sector Equality Duties, the 

Council has a legal duty to look at how its decisions impact on people 
because they may have particular characteristics like the ones above. 
Respondents were asked whether or not the strategy would affect them 
because of their: 

 
• Gender,  
• Age,  
• Ethnicity,  
• Disability,  
• Sexuality,  
• Religion / belief,  
• Gender identity,  
• Relationship status,  
• Pregnancy and  
• Preferred language 

 
4.12 Comments received were split into the following categories and a 

selection of comments can be found below: 
 
  Gender 
 

“* safety - being female there is always a security aspect to be concerned 
over. I love walking Clydach Lakes and you get to know local walkers. If 
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we attract tourists to the lakes how exactly will we ensure walkers stay 
safe? As we know from recent events, women’s safety is a matter we 
need to address. I would love to see some additional security measures 
up on the walk from the bottom lake to the top lake * safety is a concern. 
If we attract tourists we need to ensure and additional people at places 
used by residents will remain safe….” 
 
“i'm transgender, toilets are always a concern. gender neutral bathrooms 
should be important in all our tourism places.” 

 
Accessibility / Disabilities 
 
“Accessibility and a changing places toilet would be great for everyone” 
 
“Accommodation is often not accessible, parking and public transport 
options are a long way from tourist facilities. Pontypridd train station has 
awful access for disabled, as well as being an intimidating place for 
women, older & younger people, etc.” 
 
“Accessibility is a big factor with public transport links” 
 
“Disability: Ample accessible parking at attractions is important to me” 
 
“Ensure any employment created is accessible, available and inclusive 
to all of the above” 

 
“You have successfully addressed disability with your accessibility at the 
Lido / Ponty Park ! Thank you !” 

 
 Welsh language 
 

“Welsh should be promoted and everyone included regardless of any 
differences” 
 
“Stop putting everything in Welsh it really puts off our English friends 
they find it demeaning!” 
 
“As a Welsh leaner I would like to see more use of the Welsh language 
in RCT, I feel this is another aspect of culture and heritage that visitors 
are often unaware of when visiting Wales and could give other UK 
residents and Europeans a wider understanding of its history.” 
 
“I think it is important that the Welsh language is promoted during this. 
For example, if there are going to be additional signs out up, they should 
have both English and Welsh on them.” 

 
 Sexuality / LGBTQ+ 
 

“If the strategy focused more on working with communities then it would 
be able to recognise where those with different characteristics could play 
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more of a role. For example there is a strong lgbtq+ community here... 
is their voice represented in some of the thinking behind events which 
could encourage visitors?” 
 
 

 
Welsh Language 

 
4.13 Under the Welsh Language Measure 2011 and Welsh Language 

Standards the Council has a legal duty to look at how its decisions impact 
on the Welsh Language.  Respondents were asked if they felt the 
strategy could impact opportunities for people to use and promote the 
Welsh Language (Positive or Negative) and if in any way it treats the 
Welsh Language less favourably than the English Language.   

 
4.14 They were also asked to comment on how positive effects could be 

increased, or negative effects be decreased.  A selection of comments 
can be found below: 

 
 Signage, Information and Welsh speaking staff 
 
 “After living for some years in a country that had signs in a dual language 

(Canada) you need to strongly encourage the Welsh language culture” 
 
 “All information and staff should be bilingual, with Welsh as first option.” 
 
 “Besides signage in Welsh you might want to consider Welsh speaking 

guides at the tourist centres” 
 
 “Continue to provide Welsh and English mediums for communications, 

signage and perhaps also more opportunities to educate locals and 
visitors about the Welsh language.”   

 
 “Ensure all tourist sites are bilingual and spaces for Welsh speaking 

communities are created. As a Welsh learner it would be great to access 
this information at tourist sites to help my language learning and for new 
spaces/sites to be created for the Welsh speaking community I can 
participate in” 

 
 Sports 
 
 “A positive would be to help those language with popular Welsh phrases 

and/history of an area! Well developed sports clubs are also a way of 
making improvements as lots of people visit for game days and when 
they see he start of the clubs would not want to return !” 

 
 Heritage and Culture 
 
 “Although I understand the push for Welsh as a language, I value Wales 

as a place more. Bringing tourism to the area and allowing people the 
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opportunity to learn about our heritage and communities should be a 
priority over what language the toilet signs are.” 

 
 “Anything which promotes the Welsh language is to be applauded. Any 

opportunities to introduce visitors to the Welsh language and Welsh 
culture would be great. Having lived in Wales, and having Welsh-
speaking family, I know that some visitors see the use of the Welsh 
language as some sort of barrier, failing to recognise that it is a living 
language and the first language of many residents. Providing information 
about the culture would be beneficial.” 

 
 Promotion of the Welsh Language 
 
 “As a non welsh speaker, I think it’s a positive to promote the language 

but not to impact on opportunities of non welsh speakers.” 
 
 “……. I believe the strategy should positively impact and promote the 

Welsh language and its historical significance. It’s language is Wales 
unique selling point, it differentiates us from the other parts of the UK, 
we need to weave this into our tourism industry to promote and develop 
Wales as a unique country with its own identity, culture, history and 
landscape.” 

 
 “Every opportunity should be taken in delivering the objectives to 

promote the Welsh Language e.g. signage, bilingual tours, welsh history” 
 
 “Foreign visitors often expect us to speak Welsh and are interested in 

the language would be good to promote it where we can” 
 
 “Gives an opportunity to promote the Welsh language in the borough . I 

think using Welsh more would be beneficial to the tourism offering .” 
 
 “Having just returned from a holiday in North Wales I can say I found the 

promotion of the Welsh language & culture there to be both fulsome and 
a unique selling point that was appreciated by visitors (English & Welsh 
alike) and definitely a positive!” 

  
 Other 
 
 “Encourage S4C to make programs in RCT.” 
 

“I don’t know if it would have a positive or negative effect on Welsh 
language; I would hope it can be positive to some degree by promoting 
Welsh culture and identity to enhance the experience and educate 
visitors to the area” 
 
“I don’t think the Welsh Language would be treated less favourably and 
I’m sure opportunities for those people whose native tongue is Welsh 
should be encouraged if they wish to speak the language.” 
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“If the strategy is implemented mindfully then it could increase 
opportunities to promote Welsh and Welsh language learning. The usual 
bilingual signage etc helps. Promoting Welsh food and menus and local 
sourcing could help culturally too.” 
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Please tell us why (extent of agreement with vision for tourism strategy) 

The Rhondda is beautiful and has been over looked for years 
Beautiful scenery, walks and experiences all add to the attraction of the area. 

We do have a lot of potential, with many attractions already it would be perfect to 
expand on this 
That's a bold statement with no real substance to it as yet. 
The landscape is one of the regions key selling points, and through sustainable 
tourism this could be an important lever for future economic  security 

I don't like all these so-called adrenaline junkie activities. I think the zipwire looks 
ugly , a blight on the landscape. I don't think RCT is a place people want to visit in 
all honesty. Maybe they would pass through on the way to Cardiff or the coast or 
Mid Wales. With all due respect for our proud, historic area, it's not an attractive 
place. There is nowhere nice to stay. Our people are warm and friendly but - and I 
know this will upset some- there're quite a few insular people in the Valleys with 
quite "old-fashioned" views. A little bit behind the times cuturally too. These are 
my people, but it's the truth. Where on earth would people stay on RCT? Very few 
really nice places to eat/drink. A bit backward. Sorry. It's true. The valleys are 
always behind the times. Things many people say and attitudes are a little bit 
cringe-making sometimes. My family are from RCT so I know whereof I speak! 
And I've worked here listening to embarrassing twp views from colleagues. 

Rhondda Cynon Taff has much to offer and we need to make people aware 

We have to have product which will encourage more than just a day visit to the 
area, which means several large attractions to keep visitors busy enough to stay 
and experience the environment and communities over a sustained period. This is 
as well as needing further development of essential mix of accomodation as 
referenced later. 
Because RCT has a lot to offer in terms of tourism and this may help to 
regenerate/refocus our declining towns which are appalling. 
We got to sell RCT to people 
Under utilised resources..beautiful area 
This area has an outstanding geography and such variety, most people are 
unaware of this as they may have had no reason to visit. Drawing the attention of 
the media through events and experience based activities would draw attention to 
what we have to offer. Sports events, cycling, triathlons, marathons and music or 
food festivals appeal to lots of age groups. 

Good idea but in reality a lot of work needs doing , drive from Derby to Matlock 
and see the difference. 
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We have easily as good town centres, attractions and areas of outstanding 
beauty as anywhere else in Wales. Excellent walking and cycling etc. but people 
choose to go elsewhere. 
road signs should be readerbull if not then they should be changed you dont want 
vister getting lost   and not able to read road signs because the letters are 
warnout 
I left the Rhondda for university in 1991, I come back a lot. My husband and 
children have come with me and when I come home, we go for walks, go to bike 
park Wales, mountain bike, go to Cardiff, Swansea and spend money in shops. 
The walks are beautiful. I love the place I grew up and love coming home for all 
the reason in your strategy. I have a house in Tynewydd that is my second home. 
I can't emphasise enough how wonderful visitors to the Rhondda think it is and it 
needs to be Showcased, it rivals places like Castleford in the Peak District and 
that has millions of tourists each year. 

We should value our heritage, culture and our amazing surroundings! Promoting 
this will encourage investment bringing jobs for a more sustainable future for 
RCT.  

Gravity bike trails would be fantastic 
There are many heritage based attractions in RCT to draw visitors to the area. 

We have several excellent tourism sites and nature spots within the county that 
would be ideal for tourists 
It must be done sensitively with regard to residents of the area 
Unnecessarily hubristic. 
Need the visitors to help local economy 
It promotes RCT as a destination with a strong and diverse offering for tourism 

The most disadvantaged area and you’ll probably give it away free!! 
The premier destination in the UK is unlikely to be achieved when there are other 
ex industrial towns/ landscapes to compete with 
Unlikely RCT would be the premier as opposed a premier destination. Sloppy 
language. 
Have holidayed for many years with my family in the French Alps and often 
commented that we could be doing similar at home and that we  should be doing 
more to promote and use our landscape etc.  Activities in France included 
paragliding, canyoning, white water rafting, tree tops, zip wires, gorge 
walking/scrambling, cycling, walking, waterfalls, paddle boarding, museums, 
world war heritage sites and graves etc 

It’s just hell to park there , no signs for the lido no way of parking ,absolutely awful 
traffic works etc no information visible for the park 
Premier destination is a bit extreme 
Tourists are good for the economy. 
Bit ambitious to say premier destination but good to soon high 
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I didn't put "strongly agree" as I think that other areas will be chasing the same 
goals and I am not sure South East Wales can out compete them. 
Show off your amazing assets like the Lido ! 
There are such interesting historical features in the area which we should take 
pride in 
Because I don't think RCT comes to mind when people from outside Wales plan a 
trip here 
I love the lido and the views for walks 
There is lots to do 
Using local people with local knowledge, they will be able to provide a great 
experience 
We are past the days of industry. We are on the foothills of the Brecon Beacons, 
with easy transport links to the rest of the U.K.  we have such an opportunity for 
adventure tourism here, it would be an borderline criminal to squander it. 

Experience provides a perception of organised activities. There is a big benefit 
about freedom of walking in hills etc 
Cardiff will always be the premier destination 
Premier is a bit ridiculous, yes its important to develop tourism but don't imagine 
you can compete with Cardiff or other counties 
this should have been developed years ago, why has it taken the arrival of zip 
world to kick start the Authority? Stop talking about coal and start talking about 
what we have to offer not just tourists but residents 
RCT has the opportunity for tourism but no a "premier destination" 
To bring jobs, to encourage people that live there to stay 
Encouraging visitors can only be an asset, whilst providing more activities for our 
own residents. 
I can see no other reasons to visit the area. 
Tourism is the way forward for the post industrial valleys. 
Having grown up in RCT and moved away from the area. I honestly believe RCT 
will never be 'the premium destination in the UK for experiences'. 
Needs to incorporate engagement 
Because the scenery here is so beautiful, 
It's a good starting point to build on, but I doubt there's enough to class it as 
premier. 
The valleys mining history and landscape lends itself perfectly to tourism. We 
need to maximise on this. 
Not sure it could be the premier destination - one of several in the UK, perhaps. 

I love nearby so great to have additional activities nearby. 
Our landscape & countryside is second to none. 
There are many places in the UK that have long-standing success in ‘experience’ 
based visits, such as the Lake District. The vision statement should be clearer on 
exactly what niche market it is aiming for. 
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I think this is a very good idea. However, there has to be more investment in 
certain towns/villages so they look more presentable and welcoming. 
Furthermore, a lot of emphasis should be put on the environment whilst doing this 
as the amount of people who take part is 'eco-tourism' is increasing. 

RCT will never be able to rely on mining or production again for generating 
income to the valley. However we have breathtaking scenery which should be 
taken advantage of. With improved advertising and encouragement the Rhondda 
could cash in with tourism. 
No heavy industry will ever come back to the valley. Let's use our natural 
resources, beauty? 
Get the “Rhondda Tunnel” open, 8th wonder of the world.... 
The area needs to benefit from the tourism jobs etc.  We need more hotels that 
would accommodate this and infrastructure to accommodate more visitors. 

I agree that RCT has a wealth of natural beauty, culture and heritage. 
Embracing the three key areas outlined above - landscape, culture and heritage - 
absolutely highlights the main USP / appeal to visitors for RCT 
It’s a laudable aim but RCT won’t be considered « premier » up against national 
competition like the Lake District, various National Parks etc. RCT does have 
beautiful scenery but it’s not in that class. Therefore the aim seems a bit over 
blown. 
I wouldn’t call it premier destination yet. There is a lot of areas that can be 
improved in RCT to promote it for the future.  I used to live in Blaencwm....the 
area has some outstanding walks and scenery which as a family we took full 
advantage off.. When living there I always thought it was never promoted properly 
by the council....it was like living in a forgotten place. Loads of services have been 
taken away from that community. 

RCT must play to its strengths, dynamic, countryside, mountains fresh and the 
weather 
It would be brilliant to see this happen but sadly I do not feel there is sufficient 
infrastructure to support visitors 
Let’s be honest, people from elsewhere in the uk aren’t really interested in coal 
tips and mining. Focus on the beauty, the great outdoors, the central location of 
Aberdare for Cardiff-Swansea Gower-Brecon, the people and cafe culture. 

Lots of areas to visit but need the necessary infrastructure to make it appealing 

RCT has a strong history and culture combined with beautiful landscape and 
modern attractions such as zip wire, biking etc 
Using advantages such as our landscape in particular by creating new trails 
around the rct area will make the area more appealing, aswell as having activities 
such as zipworld although it may be more beneficial to have these activities in the 
lower areas as not as many people will be willing to travel all the way through the 
valley for zipworld 
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As a business and tourism lecturer at Neath college, a resident of Treorchy and 
working in a well established (40 years) business in Treorchy I am passionate 
about our heritage And fabulous sights, entertainment and heritage we can share 
to encourage use of our facilities, visitors to the area abs there t create 
employment and generate recenye for RCT and its businesses. A tied up 
approach has been needed for many years. 

We have excellent facilities and landscapes that need highlighting but we also 
need to invest in our town centres to make those exciting and important too. We 
need to support small independent businesses. A recent trip/holiday to Cornwall, 
where I visited many towns, proved that supporting small and independent 
businesses helped create a thriving town. Towns were clean at all times, no anti-
social behaviour and everything you needed (toilets, facilities etc) clearly 
signposted. 

Zip wire, waterfalls, mountain walks - all within a few miles of aberdare 
I think it would benefit the local economy 
RCT has a lot to offer, it needs promoting.  Consider the huge motorhome 
increase across the UK, make overnight parking accessible. 
We have majestic mountains, wonderful waterfalls and spectacular scenery. All of 
it easily accessed from the main towns. 
We love to visit when we can we are in the area touring in our motorcaravan, we 
just need more places to park up for the night so that we can stay longer 

Beautiful countryside and his attractions but not well known outside the area 

It needs to have a rich Welsh heritage 
Rhondda-born & bred but lived in England for a decade.  On returning to 
Rhondda & the former Taff-Ely area, I have been impressed by the history, 
scenery & diversity of this area.  I'm always happy to share these attractions to 
friends & extended family from outside the county. 
We visit for the locations and activities 
Many visitors that enjoy experience based holidays, cycling, walking etc. want to 
stay in campsites and dedicated motorhome stopovers or ‘Aires’. I didn’t see 
anything about developing these facilities in your strategy. 
I feel RCT should be classed as a Premier destination,  but there are other areas 
that a boast similar level of experiences. 
Premier might be aiming a tad high but certainly it’s a great aim. 
I agree and support the statement although know little about the region so it 
needs a profile boost. 
The UK needs to be more tourist friendly, we have a motorhome and there are so 
many places we would visit, spend our money if there were accessible places to 
stay. 
You have an amazing landscape and culture - but not many know of it 
So much natural beauty within RCT and so many opportunities for ‘ things to do 
within and close to RCT 
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It’s a beautiful area, but maybe not on a top 10 destination list for a lot of visitors 
such as The New Forest of Lake District. 
Would love to visit in our van 
People are drawn to new and exciting experiences and days out. For example 
beautiful scenery or wild swimming spots posted on Instagram attract many 
people to go out and experience this for themselves 
Great to build on what's there, but please not by building eyesore 'experiences' in 
the middle of a beautiful location. 
That would create a 'something for everyone' tourist experience, as well as 
boosting local employment opportunities. 
Beautiful countryside, history and culture 
I was born in RCT and have returned on many an occasion. I know that there is 
lots to do and see in the area and what wonderful scenery there is to be seen. 
Encouraging tourism is key to re-building local business especially now post-
Covid. 
RCT is an under-appreciated region full of lovely scenery and fascinating history, 
especially industrial history. It deserves to benefit from more tourism. 

Quality leisure time site’s are invaluable 
South Wales and RCT have a lot to offer 
Generally love Wales for tourism 
I don’t necessarily travel for “experience “ but rather to get a flavour of an area 
before moving on in my Motorhome. 
There is a lot of unused potential (e.g. lack of marked trails) in the hills 
surrounding the Rhondda and towns which are in need of refurbishments. 
I live in neighbouring Borough - as locals we don't always appreciate or promote  
what's on our own doorstep and every visitor I've spoken to have been surprised 
at how much we have to offer in the area 
You have to have variety to offer for most tastes. BEING INCLUSIVE OF ALL 
ABILITIES is also vital. Dn't exclude disabled people, the young or the very old 

I also think it's important not to alienate less adventurous tourists who may enjoy 
simple walks through countryside and visits to beaches and those with children 
who may not have the money to spend on expensive "experiences".  Every penny 
that is spent in RCT is a penny not spent elsewhere and precious to our 
economy. 
Because that’s what all tourism authorities should be striving to do. 
Outdoor space 
Because this will improve jobs in the area 
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We are blessed with an amazing landscape, and beautiful views, which are 
perfect for outdoor activities and sports. Also our heritage and culture has never 
been given the exposure it deserves. I have a few reservations tho, which are 
why I didn’t choose ‘strongly agree’; tourism reliant jobs are very low paid, and 
also I don’t love the thought of our roads and natural places being taken over by 
cars and car parks. I would like some emphasis being out in the creative sectors 
also, I think RCT is the ideal place for creative industries to thrive and develope. 

RCT has some excellent destination opportunities. 
Wales has a lot to offer 
There is much to offer - should concentrate more on landscape - we shouldn’t be 
placing so much attention in our past. We need to look forward. 

You need to make people aware of why they should visit! 
I feel this is a suitably aspirational vision for RCT 
I agree, but we need to recognise the immigration heritage and the non welsh 
language connections in the valleys. We need disabled led organisations to make 
this culture accessible to all - life experience led. 
One of the greatest things in life is the ability to travel to see new places and 
people. Being positive about tourism can only enhance the experience of tourists. 

As a motorhomer touring the UK we are very happy to visit areas offering a good 
range of attractions that are readily accessible. 
You need to also have good quality accommodation on offer in RCT for visitors to 
stay. I think there’s a distinct lack of such accommodation on offer. Who can you 
work with to provide such quality accommodation? What about supporting RCT 
local businesses to expand their offer to support your vision. Also when recently 
travelling from Mountain Ash to Neath on May Day Bank Holiday weekend, there 
was not a single sign to promote Zip World new attraction. 

Its a stunning area can't wait to visit again lots to do 
The Rhondda Valley is well know throughout the UK for its mining heritage. 
Myself and other people like to keep busy outdoors when on holiday, walking and 
visiting attractions. U.K. weather isn’t  always the best so sitting on a beach is not 
really an option. 
As I am living in Treherbert I know that the Rhondda has a lot to offer but 
infrastructure needs to be improved dramatically 
We have beautiful landscapes and it’s important for the world to see this. 
It is a beautiful area to visit.  Promoting the culture and heritage can only be a 
good thing. 
This is a beautiful area with a diversity of interesting things to do and see.  We 
like walking in beautiful countryside and this area is perfect for that 
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Night time motorhome parking hopefully available for self conatined vehicles Max 
48 hrs lets visitors arrive stop over night then explore the full day and hopefully 
spend within your area, eating and maybe a drink then move on next morning. 

Could be the go to place in wales for thrill seekers 
Everyone avoids RCT. Its a shame 
Business is not bringing jibes to the area, as a result the natural beauty is 
enhanced. Plenty of work force available to make full use of what is here already. 

I wouldn’t say it’s a premier destination , people will be expecting too much! It 
could also do with a popular sign or attraction like Vegas or Hollywood welcoming 
people to this part of the world and knowing where they are. More child/ whole 
family attractions are also urgently required in the area with updated facilities 
having busted other areas of the UK and the Worldp 

It will boost jobs and highlight how beautiful our scenery and landscape is. 
i am ambivalent about the benefits of introducing tourism as it pushes up house 
prices and soon the local people can't afford decent housing. 
Soundds good, nut I think more provision for motorhomes need to be made, with 
a significant spend potential that the bring 
Because our landscape lends itself to this. 
This area has so much social history, combined with natural beauty that it is a 
great place to visit. 
RCT has huge potential but there are some things that let it down badly 
RCT is a gorgeous part of the world and can offer a great deal. Investment in the 
local infrastructure needs to be made to match this vision. 
Have a look at Dare Valley Country Park , what an utter mess , no actual 
investment where it is needed . It's falling down through neglect 
RCT Has natural landscapes that need to be explored and expanded 
Landscape, peace and quiet, walking are my priorities rather than culture 
EXCELLENT WALKING COUNTRY 
ERDF has gone, and there will be an annual shortfall of £680m from Westminster. 

RCT shouldn't be working alone, the Rhondda Cynon & Taff valleys share a 
common regional history with the South East Wales valleys region and to focus 
on RCT at the exclusion of other counties limits the scope of what is possible and 
weakens the offer to visitor's. The taff valkey alone passes through four counties, 
historical rail lines and tunnels have the potential to connect valleys in 
neighbouring counties broading the scope for the visitor experience. Our first 
class landscape, culture and heritage are regional and can only be shown at their 
best through a regional strategy. 

The Legacy of heavy industry may have gone but the history and social impact 
should not be forgotten and should be promoted and celebrated. 
We have a very specific culture to share as well as sights to see. You can only 
get that from immersive experience type attractions. 
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RCT definitely needs promoting a lot more as new businesses are opening and 
being developed in our beautiful valleys. 
Agree with the sentiment of the statement but “the premier destination” in the U.K. 
is a ludicrous aspiration and statement to make 
Although I want to encourage economic activity in the area, I am concerned that 
this will lead to local people ability to reside in the area as house prices sores. 
Many young people are not able to buy property as houses are already being 
bought up for accommodation and holiday let’s 
Where we live is so beautiful loads lovely scenery and walks 
We have a lot to offer that people don't really think of. 
I fully believe that tourism for the Rhondda valley’s needs to thoroughly invested 
in. I see it as a way out of poverty and also a way to enhance a strong sense of 
pride and and love for the beautiful landscape and culture. We in wales have 
been slow in tapping into this golden opportunity however it is vital that we also 
take advantage and showcase what is on offer without relying on sunny weather 
we have a fantastic and diverse weather system that we all need to learn to show 
off to the world. Wales is open 24/7 and the rain should not stop play or 
opportunities. 

There are so many places of historical interest in RCT and stunning scenery with 
plenty of outdoor spaces 
It doesn't state the Welsh Language or its promotion. It's an asset to be shared 
with visitors to communicate culture and heritage. 
Anything that is done to put us "back on the map" must be encouraged & tourism 
is something we must promote after the loss of our manufacturing & industrial 
sources of revenue 
Potential to grown tourism. 
Some parts of RCT need upgrading. More parking is necessary especially in town 
centres & more shops. ( Not charity, phone or beauty shops) 
I think this vision is a long way off and is very optimistic. 
RCT has a rich heritage of the past, present and future with our attractions - this 
needs to be harnessed and exploited to bring people to RCT - putting money into 
our economy and supporting local jobs 
we have plenty to offer in terms of hospitality, culture, heritage and beauty spots 

Many coming to Wales think of Snowdonia, Brecon Beacons or seaside towns. 
RCT region needs to be promoted more to encourage visitors to the area. 

Inadequate car parking. Inadequate places with protection from the elements. 
Inadequate policing of drug addiction, drunks and anti social behaviour. 
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What does the term 'premier destination' actually mean? I agree that there is a 
first class landscape in parts of ~RCT and that more people should be 
encouraged to visit. It has a heritage and history that should also be the basis for 
economic benefits and tourism. I'm also not sure what 'experience based visits 
are. Perhaps there is a better chance of achieving a realistic tourism strategy 
without the jargon! 

I think more should be done for shopping centres to attract people who want a 
whole holiday experience. 
I'm happy in a way to keep RCT as a hidden gem. 
We need to attract tourists but not to out price the local population as has 
happened in other parts of Wales. 
RCT has wonderful opportunities for outdoor activities and benefits from being 
within easy reach of the capital, there is an opportunity to draw people out from 
the city to experience this and play on the area's USP. The new Zipworld 
attraction is also going to put far more eyes on the area and will attract those 
whose interests align with the vision outlined above. 
"Premier" means nothing in actual terms anyone can measure. Replace with 
"most visited" and measure it to see if the strategy has been delivered in 12/24 
months I'm concerned RCT will spend lots of money on this with zero focus/ 
measurement of RoI 
The area has many attractions 
I’m not originally from the area but always boast about its natural beauty to those 
who are not familiar with it. 
Un o brif yn fwy realistig. Dylid bod yn gweithio i greu Cymru yn brif gyrchfan. 

Our landscape offers a stunning backdrop for visitors and residents and I think the 
vision is correct for what our address can offer, it is certainly ambitious to want to 
establish the area as the premier destination for this as a lot of work and 
infrastructure as well as investment in the local area will need to be done to 
achieve this. 
It’s a lofty goal , obviously this would benefit RCT. 
As long as existing attractions/would-be attractions are given the same amount of 
time, thought and investment as new attractions AND that there is a joined-up 
thinking approach to existing community leaders, anchor organisations/hubs, 
businesses/organisations who have been hit hard by Covid that could potentially 
become an 'attraction' or use their skills/experience to develop attractions - 
whether with or without any assets they may have. Take a lead in community 
wealth building! 

The beauty of the Valleys cannot be surpassed 
Not sure we can be the 'premier destination' but we can certainly be a strong 
contender 
While visions almost-always state they will be the best / offer the best, or the 
premier, this is often not do-able, and is recognised by people reading the blurb 
that this is not possible.  hence, some cynicism can result.  Perhaps "extablish 
RCT as a top ranking destination" .... 
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I have lived here all my life would not live anywhere else beautiful landscapes 
loads of walking waterfalls 
There is already a lot of active experiences in the area - mountain biking, cycling, 
zip wire, distillery egg - perfect to build upon 
Dare Valley Country Park is an eyesore , deprived of investment for years and still 
is . Long paid jobs , seasonal , how on earth do you expect poverty to be tackled . 

The RCT should be showcasing what is on offer, including the history of the 
region. 
Increase job opportunities 
To bring income into a relatively deprived area of Wales. 
Seems a step to far to have rct as 'premier' destination.. By this it implies number 
1?! Is this correct? If so...pretty unlikely. 
We are the heart of history, an just a step away from Cardiff. 
Beautiful country side,forests walking opportunities.  I feel the potential of what we 
have is not being used as it could. 
I believe RCT has the potential to attract more tourists/become a premier 
destination but currently lacks the infrastructure 
Tourist 
RCT has a natural landscape & an industrial heritage to be proud of.  It is also 
blessed with musicians, artists, actors, writers & athletes. 
We need to get people to spend time in the area to spend money which will 
create jobs. 
Promote & Build our tourist industry then maybe people and councils will take 
more pride in ascetics in they're areas. As while tourists travel to these spots 
some of the areas they go through are eye sores. 
I have put 'agree' instead of 'strongly agree' simply because I don't think we 
should be limited in showcasing what we have. However, the landscape, culture, 
and heritage is definitely the best place to start. 
Any employment benefits will be lower skilled , low pay and will create very little 
jobs , they will be seasonal . What is required is respectful investment for the 
residents 
I agree with the statement but we should be going further and wider. A green 
landscape and innovative modern approach. (Nearmenow) Welcome to our 
Woods. etc. 
Premier destination may be a bit ambitious. It would be good to actually be a 
destination! Every little helps. 
e have stunning natural beauty which has been reclaimed from past industry.  We 
here in the northern part of Cynon now enjoy the beauties of the natural 
landscape which for so many years was despoiled by mining. Any future strategy 
whilst acknowledging our industrial history needs to be very mindful of our 
enviromental future. 
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Mae’r hen diwydiannau ar ben ac mae angen datblygu gweledigaeth newydd ar 
gyfer y Cymoedd, a chynnig cyfleoedd am swyddi amrywiol i’n pobl ifanc. Mae ein 
hardal yn ganolig i pobl sydd eisiau cerdded, beicio ayyb ac mae’r zipline yn flas 
o’r hyn gall cael ei datblygu gydag ychydig o weledigaeth a buddsoddiad. 

Time to move on from the dirty industries of our past. 
just want enjoy countryside/people/food 
We do have some beautiful landscapes to show, however we are lacking in some 
general activities/places to stay. Also wheelchair accessibility is poor!! I am 
particularly angry and the new structures at the Clydach Vale lakes (top and 
bottom lakes) - metal walkway structures have been put in place yet they render 
wheelchair access obsolete! I am not a wheelchair user but feel appalled that 
wheelchair users can now not access the lakes. I’ve witnessed local 
wheelchair/mobility scooter users be unable to enter due to these metal 
walkways. I feel ashamed we have done this to our local residents and would not 
want the rest of the world to witness what we as RCT have done to local people 
with mobility issues!! Disgraceful! And appalling to see wheelchair users be 
physically unable to access the lakes due to these structures! Very very appalling 
behaviour by the council.. it’s an absolute shame to see the disappointment in the 
faces of local people. 

 

 

Please tell us why (extent of agreement that RCT’s ‘landscape’, ‘culture’ and 
‘heritage’ are our key strengths when looking to develop and drive forward a 
tourism offer?) 

Beautiful walks and wildlife should be promoted 
landscape provides suitable structure for simple walks or more difficult terraines. 

Yes, but we need more suitable accommodation for visitors if you want them to 
stay. 
We have the Beacons, Cardiff and beaches not more that 30mins drive from valley 
locations.  Strong historical heritage. 
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I don't like all these so-called adrenaline junkie activities. I think the zipwire looks 
ugly , a blight on the landscape. I don't think RCT is a place people want to visit in 
all honesty. Maybe they would pass through on the way to Cardiff or the coast or 
Mid Wales. With all due respect for our proud, historic area, it's not an attractive 
place. There is nowhere nice to stay. Our people are warm and friendly but - and I 
know this will upset some- there're quite a few insular people in the Valleys with 
quite "old-fashioned" views. A little bit behind the times cuturally too. These are my 
people, but it's the truth. Where on earth would people stay on RCT? Very few 
really nice places to eat/drink. A bit backward. Sorry. It's true. The valleys are 
always behind the times. Things many people say and attitudes are a little bit 
cringe-making sometimes. My family are from RCT so I know of what I speak. And 
I've worked here listening to embarrassing twp views from colleagues. 

We have a world renowned heritage and now that our lanscapes are greening 
once again and more emphasis has been placed on the environment and ecology 
this is a huge attraction we have never realy been able to harness in the past. 

Our landscape is beautiful, accessible and free. Our culture is rooted in centuries 
of Welsh history which is not widely known about or publicised. Our heritage is 
interesting and apart from coal mines is also not widely known about or publicised. 
It would benefit residents who would become more well informed about our area 
as well as drive forward a tourism offer. 
We got to sell RCT to people 
Environmental and historic richness 
Great natural beauty of the mountains rivers and waterfalls, would be great to 
open up the reservoir and lakes to open water swimming events or paddle 
boarding, or sailing clubs, we have lots of industrial revolution heritage sights, 
push the author Cordel connection. Ballooning would be a great way to see the 
area, Bristol have this type of attraction. 
The heritage is here , the landscape is here , the parking is not and high streets full 
of empty and boarded up shops will not help.Why not make Porth a heritage town 
instead of Charity shops and Takeaways and prioritise parking.There are bus 
loads of tourists just going to the heritage park.I was born here but have 
lived/worked in England and if I came to the Heritage Park then drove to Hanna 
Street in Porth I would turn around and not come back. 

I think out main strength is the landscape and how easy this is to access for lots of 
different things 
the landscape somthing to be seen 
Yes they are, you have a gold course on top of a mountain, waterfalls, unlimited 
walks, mountain biking tracks that link to many places, heritage park, zip wire, 
roller coaster and a potential bike/ walk tunnel ( I visit the 
https://www.visitpeakdistrict.com/things-to-do/monsal-trail-cycle-hire-p683511 this 
a lot-again millions of bikers each year and bike hire centres) - shopping centres 
that could thrive with tourism. WHAT IS NOT TO LIKE. 

We need to take the opportunities our landscape gives us and embrace it. 
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Other than the lido I'm not sure what else is accessible in rct via public transport 

Beautiful surroundings 
As above, there are many opportunities to understand welsh heritage and culture 
along with nature and walks 
The Valleys lanscape is stunning and there is a rich tradition of culture and the arts 
as well as  historic signficance 
This can help strengthen the image of the area for new visitors 
You haven’t kept the lidos heritage you’ve made it in a children’s play pool! 
The three strengths work together and create an interesting offer 
Could hardly say poor housing and low incomes as key strengths 
Need to do more with our industrial heritage - trails, history, landmarks etc 
No understanding of heritage at the park 
The landscape is for me the biggest draw. 
Culture and heritage are often overlooked 
It is in places a stunning landscape unfortunately mixed with some abysmal areas 
in particular the high levels of flytipping in many of the rivers and upland areas (this 
is also true of your neighbouring authorities and until it is sorted it makes the 
adventure tourism package weak) 
Your lido is worth shouting about ! 
There are beautiful parts and fascinating sites 
Because I believe there are still people who think there 'isn't much here' ! 
It’s beautiful 
tap into the strong  heritage 
We are steeped in interesting history and culture 
The landscape is the main draw. With the easily accessible mountains, hills, paths, 
bike routes, waterfalls etc. 
What the hell is that library you built just over the bridge. Looks dreadful 
Its no just coal.  Talk about our mountains our waking routes our happy 
communities, local cafe culture.  Start investing in our high streets and what we 
have not just bringing in top names 
Lots of industrial heritage 
There are areas that are run down, dated and need investment 
They are what we are proud of and can offer this to all 
What else is there? 
These are unlimited "resources " by which to base a future economy. They are 
unique and worthy of being proud of and of interest to others. 
There really isn't much else of interest in RCT. 
Landscape is scarred by coal tips and wind farms. Heritage is based on mining 
and only seems valuable to an ever ageing population of residents. Why would I 
travel to see a coal tip or mine? 
Because the scenery here is so beautiful, 
It is, just not been emphasised enough. 
See answer above 
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I moved to the area so I am not familiar with the history so only know what I have 
experienced. I don't know rct well as only starting exploring since ponty lido started 
up. 
More and more people are concerned about the environment and are more 
interested in local heritage. 
What elements of these three things are you enhancing and why? How is mining 
the landscape a good thing? What is positive you can draw out of it? Isn’t mining 
the landscape the opposite of preserving it? Some areas of RCT don’t seem to 
have green or tidy planting in some areas or to have preserved any traditional 
urban layout. Pontypridd has a huge road running around and through it. 

I completely agree with this. We do have a beautiful landscape, although certain 
areas could do with a clean up, and an interesting heritage and culture. We should 
definitely take advantage of this. 
I quote Michael Sheen “ this is the best scenery I have seen in the world!” 
With projects like the Rhondda Tunnel and the Zip Wire, we can be world leaders 

Little Switzerland as Richard Burton once said... 
The heritage we have can be used as a selling point and should be used to its 
fullest advantage. Pontypridd being the gateway to the valleys needs considerable 
ongoing development with more shops and hotels and restaurants. It's in an awful 
state at the moment 
As above 
The landscape is beautiful but can still be somewhat blighted (old tips, old industry 
that hasn’t been « tidied up » yet). Heritage is a big thing and the local history is 
very important - industrial revolution, mining, working class history, the miner’s 
strikes. 
RCT has so much mining  heritage and amazing scenery  that could be promoted. 

a above 
There is so much here that would attract people 
Don’t focus on the past. Heritage is only important to local school kids. 
Because our heritage and culture are strong and unique.   We have a strong 
culture which includes the writers of our national anthem and Cwm Rhondda. 
Rct is a lovely land full of gorgeous landscapes i personally like to visit however i 
feel that the recent deforestation particularly in the Rhondda is ruining this as 
mountains look better from below with trees 
We have a fascinating heritage and incredible industrial history that needs to be 
shared. Other countries “dine out” on much less. I am sure that many of our 
residents are unaware of the enormous impact of our mining heritage, the 
important part we played, she enormity off the industry, where the mines were 
situated. Let’s offer tours to school children and to visitors on these. 
We have an impressive heritage, landscape and history but I feel a lot is lost or 
overlooked with new developments taking priority 
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As above but work is needed on signposting tourists to them - design a 'package' 
of what can be done/seen in a 5-10 mile radius 
I think we have some beautiful landscapes and an interesting heritage history 
There are some good tourism highlights that focus on culture and heritage. They 
need promoting. 
There’s so much to see and learn about the area and it’s historical heritage and 
culture. 
An area rich in heritage and history 
It's important to know our history & discover the biodiversity which lies within the 
borough.  Culture is an entertaining medium for celebrating our history, language & 
lyricism. 
The beauty of the Welsh valleys, the proud industrial history, the rugby - the area 
has so much to offer that is unique 
If affordable stopover provision is not available to Motorcaravan tourists they will 
take their holidays elsewhere where they feel more welcome and where local 
authorities are encouraging Motorcaravan tourism 
The area has been transformed over time. It's natural landscape,  scarred by 
industry has been transformed,  to be restored to its natural state, but paying 
homage to its industrial past. 
My family are from RCT and I love visiting the area. It has much family history for 
me and the landscape has changed significantly in my lifetime. 
As above I know so little about the region that I can't comment. I would live to get 
to know the region's intricacies in our motorhome. 
RCT are forward thinking 
Because it’s true - coastal and mountains 
Beautiful landscapes and amazing heritage 
Like everywhere in the UK history is in every step, sight etc, the Rhonnda Valley 
landscape is varied & beautiful. 
During lockdown and having to stay local I have found so many additional places 
of beauty in the landscape that I didn't know about before. Past culture of mining 
especially is very interesting to me and I have always loved going for a day out to 
learn more, I have taken friends from around the world including Australia to visit 
and learn about welsh history. 
It's what interests me and it's already there, just needs promotion. 
As above 
See 2. 
Heritage once lost is never regained 
RCT has its own unique heritage 
Full of history, always something interesting to find 
The landscape has changed somewhat since the ‘black’ days of the pits (for the 
better!), but the culture and heritage stay strong and are well worth emphasising. 

If you cannot celebrate the past how can you look to the future and progress. 
If you’ve got it flaunt it! 
Beautiful countryside 
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Because we have such a variety of beautiful areas an this need to be showcased 

Our history and culture are something to be proud of and we need to stop mocking 
ourselves and putting ourselves down. 
As previous answer 
These are the key stones of any tourist attraction. 
RCT has all 3 categories in abundance, although awareness across the rest of the 
UK and Europe is very low. Other Celtic nations, particularly Scotland and Ireland 
have established both national and regional identities based on these 3 categories, 
which are recognisable worldwide but Wales and RCT have so much to offer but 
are often overlooked for tourism. 
I agree, but we need to recognise the immigration heritage and the non welsh 
language connections in the valleys. We need disabled led organisations to make 
this culture accessible to all - life experience led. 
The one in the middle is the opt out choice . You count either side of the middle 
line, doesn't matter whether you tick agree or strongly agree 
The region has some outstanding countryside and lots of experiences to 
encourage tourism. 
They offer considerable attraction for visitors from outside the region. 
The area has the foundation to build on I agree. However, you need to step up and 
promote what’s on offer, poor signage throughout RCT is an issue. Some RCT 
residents don’t know what’s on offer such as the new Zip World. This is a major 
attraction in North Wales, drawing numerous visitors to the area. RCT could do the 
same but please step up on a range of accommodation options, signage and 
publicity. 

Landscape is stunning 
Same as point above 
The landscape is beautiful but all the major walking routes need overhauling and 
clearly mapping out 
Young people don’t go to other parts of the country to see hills and trees. They 
want experiences, things to do, places to go, experiences they can’t have 
elsewhere. 
Landscape comes top of the list for me - culture and heritage go hand in hand with 
it. 
Night time motorhome parking hopefully available for self conatined vehicles Max 
48 hrs lets visitors arrive stop over night then explore the full day and hopefully 
spend within your area, eating and maybe a drink then move on next morning. 

More attractions needed. 
Could be better developed and more attractive! Not fully utilising the scope that 
RCT has to offer to the max 
I think there are also key phrases we could use, like focusing on our: diversity, 
nature, history 
Our heritage is extremely important as The Rhondda Valley is well known in many 
parts of the world. Our landscape is also quite breathtaking. 
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Our countryside is stunning and awe inspiring. But our people litter and don't value 
where we live.  This needs to change and there needs to be a stronger litter 
picking workforce.  In addition, a clean up needs to be started to get rid of the 
kitchens, door and general waste that is dumped over garden walls, towards rivers 
and off the mountains which turns out awesome countryside into an eyesore.  
Whilst I am a member of a voluntary litter picking group, we can't keep up with the 
rate it's being thrown and can't do anything at all about larger items dumped. 

Because of the untapped potential.  Let’s get the middle Cynon area on par and up 
level to the more affluent areas.  Create a mid Cynon park like Aberdare park, at 
the abercwmboi lakes.  It has lots of wildlife, it flat and open and could benefit the 
local well being and encourage tourism.  Through fishing, sight seeing, possible 
hospitality too.  This could be linked to the Cynon trial.  There could be 
employment opportunity as well as raising the prosperity and feel good factor of 
living in the mid and lower valley.   Ets level up.  Make it fair, that even the poorest 
can have access to open park land like those in Aberdare, cwmdare etc. 

People think of the Rhondda as being full of coal tips and smoking chimneys.  Now 
that the landscape has been transformed, there is so much of interest her. 

RCT is loaded with each of these 
Cutting down all of the trees , digging up fields . Destroying the ecology , 
environment 
I agree that RCT landscapes can be a huge asset to the develop mat of tourism. 

BEAUTIFUL COUNTRYSIDE AND VERY EASY ACCESS 
We have so many diverse attractions for tourism. 
It very much depends on how you are defining and marketing 'culture'. The people 
of RCT, and the many excellent businesses and community projects that they run 
are one of the areas greatest assets. Thd landscape around Treherbert for 
example, is visually stunning, but its the community there that make it a more 
interesting and unique place to visit. Work with and support each community to 
flourish and engage with it's surrounding landscape and you give more people 
reasons to visit. 

A lot of our friends from London enjoy the landscape here 
We have beautiful landscapes and scenery and this should be developed 
alongside the historical events linked to them 
Welsh working class identity needs to be explored more and go beyond the mines. 

Promoting the landscape I agree with but we are always known as an poor ex coal 
mining area. We need to promote new things not dwell in the past. 
Landscape, culture and heritage are our USPS and best attraction and offer for 
tourists 
Local residence also need to be involved in the vision for they’re area. 
...just a shame you’ve spoilt it with all the wind turbines 
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We got lot to offer for tourism but more can be done . 
Our landscape is beautiful and we have a strong history or heritage. I think maybe 
the culture needs a bit of work due to years of RCT being promoted by various 
governments as being a deprived area. 
We are in danger of losing so many of our wonderful buildings and landscapes that 
we should be caring for after all it’s our heritage thats at stake 

See Q2 we have the Museums in Trehafod and Pontypridd, the Rocking Stones up 
Pontypridd Common. The many mountains we have in RCT have amazing 
scenery and ideal walking trails. Our theatres are full of character and heritage. 

I agree the landscape is a great incentive for tourists however at present I don't 
feel there is alot on offer for families. Parking alone in aberdare for families is 
difficult, the only place in aberdare with parent and child parking is dare valley 
country park and there are only 5 spaces available there. I believe things similar to 
the gruffalo trail could be incorporated somewhere in RCT. 
Heritage is industrial English colonialism in Rhondda. It can offer more that. 
We often don't appreciate the history & beauty on our doorstep which should be 
used to their full potential 
Strong heritage and history. 
Better places to visit than RCT 
Landscape is the main selling point 
Very much so, all three valley's have different activities and destinations to offer 
tourists - all within a short distance of each other, something for all the family. 

see previous answer 
Much to offer that has been overlooked by many tourists. 
Stunning landscapes 
This is what makes our communities so should be celebrated and promoted. 
We are located in a lovely spot in Wales. 
Outstanding landscape and heritage 
Outdoor activities are growing in popularity and the benefits of being outdoors are 
being increasingly recognized. The appetite for the 'outdoor lifestyle' coupled with 
the rise in staycations and outdoor events as a result of pandemic restrictions 
make it a good time to capitalize on the natural landscape of the area and what 
this can offer visitors. Focusing on the culture and heritage of the locality also 
offers a way to set the area apart from other areas with scenic landscapes, 
showing that the area has more to offer . 

People could be a 4th? 
It’s our heritage 
I agree but infrastructure is just as important. 
Ond dylid rhoi mwy o bwyslais yn y cynllun ein hun ar ddiwylliant a threftadaeth a 
iaith hefyd. Does dim cyfeiriad at y ffaith bod ein anthem genedlaethol o'r ardal. 
Colli cyfle aruthrol. 
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Our landscape, culture and heritage are unique, there's nowhere in the world like 
the Rhondda! 
Not sure about culture.  Youths drunking in the parks every weekend is hardly 
tourism friendly. But landscape is amazing and there should be tours available 
from Ton Pentre to penderyn and Brecon. 
Again, if you work with existing businesses/organisations, community leaders, 
anchor organisations/hubs and businesses/organisations who have been hit hard 
by Covid that could potentially 'pivot' to become/develop into an attraction/point of 
interest/tour/guide etc. Tapping into these existing resources and experience that 
people have means that you're aiding community wealth building. 

They are the area's strengths - we can't offer great towns, we need to develop 
more tourism support sector businesses 
They cover the main features of the local environment. 
As above 
It's all there but people want a bit more than to just passively appreciate - activity is 
the key to engagement 
There is no heritage in the Cynon Valley . It's either been knocked down or left to 
rot 
People come to any region, on holiday for various reasons. ie The scenery, family 
connection ( Ancestry researching), 
Network of rivers requiring investment, opportunities to open miles of walks linking 
between towns and villages. With food/cafes/pubs and recreation such as bike 
routes (taff trail as example)  Investment to clean riverbanks of plastic waste 
/rubbish, improve regional biodiversity and repair flood defences to protect 
business and residents. 
Play to RCT's strengths and resources. 
So much history with so much to offer. Activities outdoors need to be used by 
tourists. 
RCT offers beautiful viewpoints, and a rich history with many locations at the 
pinnacle of British industrial history 
Unique 
RCT's landscape is accessible & available year-round.  Our cultural offer can be 
found in live performances & street murals.  Our heritage shows our links with the 
world beyond our county boundaries - industrial, social & cultural. 
Beautiful landscapes such as Pen Pych, Trehafod park (especially with the current 
bike trails for adventure tourism), Llantrisant Common, Dare Valley, etc... Culture 
and heritage from the Industrial Revolution. 
Anything Cultural and Historical has been knocked down in the Cynon Valley by a 
Labour Party over decades 
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I feel there is a lot more to gain other than the thing we have been doing already 
for 30 years. Heritage? We have bulldozed 99% of our heritage. The old pump 
house in Tonypandy is proof in point. Incredibly important building as it is all that is 
left and its a waste land.  you've had decades to address this and failed. So move 
away from this approach and show the new environments that have established 
since. Climate action is important to show. 

Some of the best walking country in south Wales. Shame about all the wind 
turbines. 
Our landscape, culture and heritage define who we are as a people.  However, we 
need to build on this as a tourist destination with modern attractions that are not at 
odds with nature and the environment. 
Mae pwysleisio iaith, traddodiad a diwylliant Cymreig yn ein gwneud yn unigryw ac 
yn arbennig. Dyma’r hyn sydd angen ei hysbysebu i’r byd er mwyn denu pobl yma. 
Rhaid marchnata’r hyn sydd gyda ni. Edrychwch ar sut mae’r Alban e.e yn 
hysbysebu popeth y galle nhw er mwyn denu tiwristiaid. Rhaid i ni manteisio ar 
bob cyfle. 
Our landscape certainly is outstanding. Our culture is lacking (see wheelchair 
access above). Communities look out for each other to an extent, but the council 
seem to be narrow sighted 

 

 

Key Themes - Are there any others you feel should be considered? 

Advertising 
Wellbeing and mindfulness experience 
To work with local businesses to see what they can offer and  keeping them 
informed  Also advertising campaign outside of area would be key 
No 
Make people appear less twp? 
Enhancing town centres.  People will go to a "pretty" high street and in these days 
of social media, you need places which photograph well (eg Instagram worthy 
images) - eg, shops with co-ordinating awnings, Victorian lamps, 
outdoor/pavement seating, independent shops selling local items. 

No i think others will develop once we have started on the road to achieving these 
and further developing our offer. 
The natural world - wildlife, flora and fauna alike. 
We got to sell RCT to people 
Environment natural features 
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Promote Big events to draw people into the area who may then come back in the 
future, cycling or running events, live comedy or music festivals. We need a 
Greenman or Food festival like Abergavenny, Real ale Octoberfest idea. Look to 
west wales for ideas, Folly farm, Bluestone, Heatherton, Play based fun things for 
families, need a Thorp Park style themepark, upgrade Monkey world! 

Pontypridd will slowly die like Porth has unless the problems due to Half way 
house and Probation services there , spend an hour in Mill street and see what I 
mean.Would I recommend staying in the Rhondda to friends , no , I would 
recommend Neath Valley. 
Where does hospitality fit in this - lots of good pubs and restaurants as well as 
cafe's 
these should be considered as they are important  plus you you need road sign 
which are not warn out if road signs are warn out the they should be replased 
vistors wont beable to find anything 
YOU SAY -Infrastructure to serve the needs of visitors should be developed - you 
also need to maintain the bridleways as a lot of them are not -look at the land 
behind Pentre comp - amazing walks but not maintained - there needs to be huge 
investment in the front facing valley roads as some of it looks bleak-again look at 
Pentre - St Peters church could also be a tourist attraction and bring Pentre back 
to life ! The litter in most places is also appalling and if I was on holiday, it would 
put me off coming again. The litter along the river line is terrible - what a walk that 
could be if it didn't have so much litter and plastic. The bridges are also not 
maintained - they are water logged, full of litter and moss and flood on occasion. I 
litter pick and the rubbish is relentless. The dog poo is also bad. There needs to be 
campaigns in schools, education programmes across the Rhondda about these 
issues (if not done already) - so yes this needs to be added to that point 

Environmental impact. We need keep all these things sustainable for future 
generations. Coal mining should have fought us that. 
No 
Welsh Language  Respecting local community wishes and ways of life must also 
be respected 
Environment 
Transportation 
No, this covers the highest priority themed 
Accommodation is sadly lacking, infrastructure awful. 
Think there should be reference to the natural environment and/or sustainability 

Family history so connect to ex pats, those looking to find their heritage 
Get some girls on the desk at the lido with manners and understanding . We got 
horribly lost and no sympathy for my 8 year old who had 3 minutes in the pool . 

Attractions are very important 
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Events 
Sorting flytipping and antisocial use of motor vehicles in the hills 
Transport and parking 
More hotels need to bring people in 
No 
Beautiful walks but I suppose that comes under Attractions 
Hospitality e.g pubs and restaurants 
Parking 
Ensuring that it is eco friendly and sustainable 
No 
Sustainability with a focus on reducing the impact on the environment of 
encouraging mass tourism 
Environmental/ Green 
Accessibility needs to be number 1 on your list of priorities 
Signposting Walking routes and signage natural beauty community  pride not 
poverty attitude 
No 
Improve visual impact of town centres 
Health and wellbeing 
Evolution of South Wales into 21st century. 
Marketing especially Internationally  Agriculture 
Environment and conservation 
Improving the degradation of the whole area. People are not going to want to 
travel through really rough areas the get to an attraction. 
Sustainability 
Engagement 
The surrounding facilities, 
1. Need more caravan and motorhome parks!  2. More cycle routes for all abilities 
to connect and link up with the new tourism attractions.   Plus we need more all 
ability trails around our forests and Woodlands for every one to enjoy. I am 
surrounded by beauty where I live in Rhigos, but as disabled lady using a trike or 
mobility scooter I cant access it :-( 
Better shopping centre more big name stores 
We need to ensure that our roads, signage, parks, are all maintained to a high 
standard. Wheelie bins on the road as you enter the country park do not create a 
good impression. Dirty, damaged road signs are not good. 
Sustainability should be number one - promoting active travel, cycle parking at 
every attraction and disincentive to car driving 
No. 
Food and drink venues. Consider somewhere that offers afternoon tea. 
Community. Engaging more with local communities to encourage better 
collaboration that will in-turn produce better outcomes. 
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Yes, street design, architecture and improving boundary treatments (urban design) 
and materials, sustainable drainage, water quality and greening, walking and safe 
streetscape to improve the visitor experience between destinations. 

There are no other themes I could suggest. All of the ones that have been selected 
are appropriate. 
Heritage Leisure 
More Accommodation 
Transport and accessibility..... 
The heritage of the canal and common in Pontypridd   environment heritage 
preservation and development 
Cultural organisations, specifically musical - Rhondda’s choirs and brass bands 
are world famous. These should be both celebrated and showcased 

Ecology. Rewilding and reforesting could add to the attractions of the landscape.  
ALSO - I RECENTLY CYCLED THROUGH TAFF’S WELL AND SAW THE 
TOURIST BOARD ABOUT THE THERMAL SPRING - PLEASE PLEASE PLEASE 
REDEVELOP IT AS A PROPER THERMAL SPA - IT WOULD BE AMAZING! THE 
ONLY ONE IN WALES! (SORRY FOR CAPS BUT I COULDN’T BELIEVE THERE 
WAS SUCH AN ASSET HIDDEN AWAY) 

Heritage 
Food is an important part of the visitor experience and there is a lack of appealing 
places to eat near many really beautiful outdoor areas 
A string balance of all is necessary but skills ( training) are really key 
No 
Encourage colour and energy to the terraced streets, Cornwall and Tenby are 
fantastic at this. Lots of past “envelope” schemes have used brown drab colours. 
Have a drive through Abercwmboi or Treherbert. So depressing. Would be so 
much of an attraction if the houses were Yellow, Blue, Pink Red etc. 

No 
Community and people 
Wildlife/countryside maintenance, to ensure a variety in biodiversity and nature 
biomes 
Engagement of the community and businesses... all stakeholders. Have a joined 
up promotional approach where local businesses are aware of what is being 
promoted too ... it needs to start from grass roots level. 
Cleanliness. I think hygiene in all areas needs to be thoroughly thought out. 

Food and drink 
arts and music which would probably come under Products and Attractions ? also 
Experience ? 
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Campra.   The campaign for real aires.  Areas for use the motorhome tourists.  
Use of car parks for overnight stays.   If facilities were provided ie. Drinking water, 
Elsan/chemical toilet disposal point, a charge for overnighting.  So many tourist 
attraction car parks won’t be used overnight, perhaps offer parking from 1800 to 
0900. Encourage tourists not discourage. 

Overnight Aires for self contained motorhome in car parks 
Hi, We would love to visit your area in our small unobtrusive self contained 
motorhome. This is throughout the year not just in the July and August peak 
season. We can't seem to find anywhere to park it though. Campsites are 
prohibitively expensive, don't offer short stays, suffer antisocial behaviour, are too 
far to walk from and are closed out of season. We just need a 6x3m rectangle, 
ideally water tap and toilet dump (hole in the ground will do) anywhere nearby but 
this could be 5 miles away. They have these facilities all over Europe and beyond. 
Remember that motorhomes have small fridges so we eat out and like to shop 
locally in independent outlets frequently. We are happy to clean up any litter 
around us that others have left. Free or cheap parking areas bring revenue and 
social contact to areas hit hard by the pandemic. Let us help!  Regards,  Peter 
Lewis, Dr Anne Carson Northern Ireland 

Accommodation should include the opportunity for visitors using self contained 
motorhomes to stay overnight in venues, spaces and car parks without the need to 
use up valuable space on campsites that are going to be much in demand. Self 
contained means that motorhomes have cooking, washing and toilet facilities on 
board and therefore do not need to use campsites on a daily basis. Provision of 
waste disposal sites for “grey” and “black” waste should be a high priority. This 
means they can use other spaces to park up for up to 3 nights at a time. People 
given this type of accommodation facility will likely spend more in the locality. 

You need to embrace the rapidly expanding motorcaravan tourism in the UK. 
Following Brexit and Covid more that UK’s 386’000 motorcaravans are looking to 
stay in the UK and e do not have facilities in place. The test of Europe as an 
infrastructure designed to cap this revenue stream worth over £1billion . And 
motorcaravans tour all year round not just a short season. 

Accommodation should include French 'Aire' type overnight stops near to 
attractions for self contained motorhomes and campervans. This huge tourist 
sector travel all year round not just in the high season, tend to be affluent and 
willing to spend in the local area if suitable overnight parking is provided close to 
attractions as often they have no other means of transport. Camp sites are often 
geared towards caravanners who have cars with them and are not suitable for this 
sector 

Food  

Train networkis  key, also enhance the cycle networks in the borough 
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The environment - we were afflicted by Storm Dennis in 2020 but hill-fires & fly-
tipping blight our landscape. 
Environment 
Motorhome tourism.  There are over 400,000 UK registered motorhomes who 
travel all year round and just want the opportunity to be able to spend money in 
your communities and businesses.  Without proper provision for them, they are 
unable to do this.  Campsites aren't always suitable - long way from town, no other 
transport, closed all winter.  We need overnight parking facilities, fresh water and 
waste disposal facilities.  Not campsites, just parking. 

Environmental issues 
Within Accessibility, Infrastructure and Connectivity there should be plans to 
accommodate the growing number of Motorcaravan tourists that would visit if 
provision is made for daytime parking, overnight parking and service points with 
facilities for waste disposal and fresh water. There are now over 380,000 
Motorcaravans registered in the UK and once travel restrictions have listed 
Motorcaravan tourists from Europe will return to areas known to provide the 
facilities required. 

Respect for the natural surroundings and impact on climate change.  

The accommodation sector needs ample provision for self contained motorhomes 
and campervans that desire more than campsites. Aires that provide us with a 
choice of setting and facilities will be imperative to our 380,000 strong population. 

Promotion of all the above 
Accommodation for motorhomes 
Facilities, including stop overs and parking to accommodate Motorhomes at your 
attractions, towns, coastal 
No 
Under accommodation include public overnight parking for self contained 
Motorhome’s 
Conservation 
Taking into account motorhome visitors 
Setting up of overnight stops for motor homes also known as ‘ aires’ 
Give considered thought & accommodation to Camper-van/Motorhome traffic & 
visitors. Their needs are different to caravans. A lot of us like to ‘stopover’ in 
walking distance of amenities not stay on campsites that can be in remoter/rural 
locations. Also need parking in towns with bays long/wide enough...& no height 
barriers. Signs should help guide us to suitable car parks. Park & rides are great! 
These could also be overnight parkings. 

Advertising and showing people what is out there 
No comment 
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Facilities for motorhomes should be considered under accommodation, 
considering the numbers now in the UK (over 380,000) and the staycation trend. 

No. 
Access for self contained motorhomes near towns in car parks If you allow 
overnight parking for a small charge, it will bring in extra income all year round to 
car park owner, plus the extra spend in local shops 
Facilities for motorhomes and camper and near to town centres. These tourists 
can provide a year round source of income for businesses and tend to prefer more 
central parking due to the fact that they are much less manoeuvrable then the cars 
which tow caravans. Hence remote campsites are much less suitable for their 
needs. 
As a camper van owner, provision of parking and overnighting is paramount to the 
motorhoming community. We spend an average of £50 pp in the local community 
just by stopping in an area. May I also bring your attention to CAMprA - a group 
which encourages local businesses & councils to provide an overnight stop (an 
Aire) for this type of visitor who do not require a camp site but just a place to sleep 
and thus bringing in extra revenue. 

Motorhome overnight parking areas 
The warmth of the Welsh welcome. 
None come to mind 
More diverse types of accommodation are needed, I would like to see a dedicated 
motor home park/aire,please have a look at the Campaign for Real Aires CAMpRA 
website loads of useful information on there. 
Motorhome aires would be of great interest to us 
Suitable overnight parking for people who visit the area whilst touring in 
campervans/ motorhomes. 
Under‘Accommodation’, please bear in mind the needs of the Motorhomer, which 
does not mean campsites. What we need is suitable places to park during the day 
(so that we can spend time and money in towns and attractions) and continental-
style Aires to stay overnight and/or empty our waste. Please refer to the CAMPfRA 
website. 
More parks, and green spots in towns (e.g. in Tonypandy) 
Yes - please consider the needs of the rapidly increasing numbers of responsible 
motorhomers that could visit the area and support the local economy - increasing 
use of height barriers, lack of accessible parking or official designated areas for 
overnight stops near attractions and towns are prohibitive and unwelcoming. 

I'm very interested in accommodation very close to attractions as I'm a senior 
motorhomer. I'm looking forward to being included in your future plans for 
Rhondda. 
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First class eateries and not just expensive restaurants or faceless chains! For 
example, I was reading about a Korean Chinese restaurant in Pontypridd market 
with excellent reviews and people travelling from Cardiff to eat there. These 
independent businesses provide a huge service to tourism and will put RCT on the 
map! They need promoting and recognition. 

As part of your accommodation strategy, I hope it includes areas for overnight 
stays in campervans/motorhomes! Along with service point for the same. 

Motorhome Aires similar to those in France that provide overnight parking for 
motorhomes for a reasonable charge £5 to£7. Aires should also provide basic 
services such as fresh water and a place to empty black and grey waste. An Aire 
placed correctly will encourage motorhome owners to spend in the towns and 
villages that they visit contributing to the local economy. 

Accessible to pet owners. Visited cardigan recently and all shops and cafes were 
accessible in some way to pet owners 
Sustainability, green technologies, working with the  landscape and our natural 
resources. Nature amd wildlife. 
None 
Aire type motorhome parking like in France. 
Stopover provision for Motorhomes/campervans. 
I think these are the key areas 
Accessibility, Infrastructure and Connectivity :  - disability led companies so life 
experience can fed into the key areas. - Accommodation accessible from 
trainlines.  - Fund being given to potential small business over council led 
initiatives - to ensure employment in the area. RCT Theatre for example all 
managers currently live outside of RCT - not benefiting the public here who pay 
council tax here. 

No 
Parking for motorhomes as sometimes these large vehicles find it very hard to find 
a place where the vehicle fits which is within walking distance of places of interest 
and amenities. Also these tourists need a place to empty their waste tanks and 
toilets and refill with water, commonly known as an Aire in France. Campra.co.uk 
have details of how these could be set up.  The word tourism derive from to tour 
which is what motorhomers do.  We do not have separate vehicles usually so 
staying at campsites miles from any amenities/attractions is not always possible. 
Motorhomers are not freeloaders and most are happy to pay £10 to stay overnight 
near amenities, plus another £5 to empty their tanks etc. 

These offer a broad range and woukd cover what we as motorhomers are looking 
for. 
Can you please make it easier to see if it is suitable for a wheelchair user as I find 
it difficult to find out and it's very disappointing to get somewhere and find it's not 
suitable 
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Campsites and motorhome parking for short stops 
Events and family days out 
All walking routes need to be assessed, improved and clearly mapped out, signs 
provided etc 
Nope. 
The section on Accommodation mentions "high end boutique hotels to quality 
bunkhouses and caravanning facilities".  It makes no mention of campervans or 
motorhomes.  There has been a surge in ownership of these types of vehicles, 
with many more people choosing to holiday in them.  There may be campsites 
open over the summer months, however there are less opportunities in the winter, 
and many people don't want the restrictions of a formal campsite.  RCT could 
consider provision of overnight parking for these vehicles to expand and extend 
the options for campervanners and motorhomers.  If overnight parking (and 
sleeping) were permitted in RCF car parks (and businesses who want to increase 
their trade), it would attract more visitors.  If there were locations with water and 
waste disposal facilities (grey and black), that would be even better. Powys 
already allow campervans and motorhomes to use their car parks for 1 night in 7, 
which is greatly appreciated and utilised. 

The needs of motorhome tourists should be included in “accommodation”.  Nearly 
400.000 are registered in the uk, many looking for safe overnight stays and waste 
disposal facilities.  Camp sites are often miles away from the places motorhomers 
want to visit, and are therefore not useable. 

Night time motorhome parking hopefully available for self conatined vehicles Max 
48 hrs lets visitors arrive stop over night then explore the full day and hopefully 
spend within your area, eating and maybe a drink then move on next morning. 

Free parking in the towns where’s these attractions are for example Pontypridd 
and aberdare should all be free so people who use the attractions will also use the 
town centre 
Parking 
Mae angen datblygu app, am system bwcio gwell. Gall hyn helpu mwy o bobl 
bwcio neu canselo ei sessiynau cyn y digwyddiad.  Gall mwy o amseroedd bod ar 
gael, fel 9 yyb, achos mae'n annodd cyrraedd i'r lido o Benarth am 8 yyb. Mae hyn 
hefyd yn syniad da achos gallwch lleihau y nifer o bobl am pob sessiwn. Pam 
roeddwn i yn nofio, roedd yna gormod o bobl yn y pwll. 

More support for tunnel reopening for walkers, cyclists 
CAR. PARKS. Can't get to the lido as a disabled person easily at all! can't get to 
that wonderful park easily at all. Things like that. Car parks. signs to 'park and 
walk' and disabled access made to be way more clear. Also more benches if there 
are walks to spots. 
Definitely infrastructure / quality of facilities  Experience ie pottery workshops, etc 
hands on like ar st Fagins . Maker markets , attractive coffee shops with Welsh 
language promotion too 
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I think it's worth focusing on promoting tourism from within Wales too - ie 
encouraging Welsh tourists to visit other parts of Wales. 
I think Accessibility and Infrastructure are vitally important as access to products 
and attractions would be difficult otherwise. We also require a lot more 
accommodation facilities too. 
Within accomodation, need to develop aires to accomodate motorhomes 

Open recreational spaces such as the potential of a mid Cynon park.  A 21 st 
century legacy to benefit future generations.  The phurnacite area has wild life, 
lakes flat open space, good rail links / bus and road links.  Give something to the 
community and could offer jobs by way of hospitality and maybe glampig, fishing, 
connections to the Cynon trail and links to liking through abercwmboi, to cwmaman 
and beyond. 

In the accommodation section I think that provision for overnighting motorhomes 
(ie:  hard standing parking places, preferably with a chemical toilet emptying point 
and drinking water) would attract visitors with considerable spending power.  A 
small charge could be made for overnight parking and local businesses would 
benefit too. 
Consideration for wildlife and the environment 
Sustainability 
Access 
Definitely travelling via the buses , times and routes 
sustainability, events and experiences 
Bringing money to local business and clubs etc. and maximising Council income 
from car parks by looking at Aire type overnight parking for campervans and 
motorhomes with onboard toilets. Too many campsites are £20 to £40 a night and 
encourage motorhomes to stay on site for a solo traveller like myself this  leaves  
tourists with little spare holiday money to spend supporting local pubs, cafes and 
shops. 

No 
AFFORDABILITY 
Our Heritage & Culture. 
Sustainability 
Environmental quality. RCT is filthy. Who wants to visit am area where plastic 
sewage waste hangs from the riverbanks? If all the visitors drive here because the 
alternatives are so poor or limited what impact will that have on air quality? We 
have some great destination, such as Barry Sidings and Cwm Clydach lakes buy 
they're already popular and busy. How do we get people to explore other places 
both on foot and by bike? Treherbert is a great rail destination from Cardiff but 
what infrastructure is in place to support visits by EV bikes? Zero. 

Education/ residential stays/ language immersion eg many international students 
in London have enjoyed staying in RCT for trips but don’t think they’d come on 
their own without some structure and support. 
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Beautifying the area - making it an area people want to see and visit. Promoting 
pride in our own area. Encouraging (and helping) groups/charities to plant flower 
beds, tubs, hanging baskets etc to smarten up villages. Hospitality - encouraging 
local businesses & accommodation providers to develop their hospitality skills in 
relation to welcoming visitors and helping them with information and advice. 
Becoming ambassador’s for the region! Welshness- promoting and encouraging 
our unique language at every opportunity; food, produce, menus, music etc 

No  

Showcasing Heritage & Culture. These aren’t a sub-priority - these ARE prime 
attractors for tourism and should be front and centre, alongside landscape / 
walking 
The local residence who may suffer as a result of increased tourism... 
No 
Think this covers it 
Walks 
Key to our success in Wales will be the road infrastructure the M4 relief road 
needs to be reassessed if wales and it’s economy are to survive and flourish. It’s a 
bottleneck that puts off many big industries in further future investment. We also 
need to be thinking of re-educating involving and adapting people to get involved 
and on board with this opportunity 
I can't think of anything else, more accommodation is needed although I 
understand many Airbnb places are advertised online. 
You mustn't forget the needs of residents. The Borough has seen an influx of 
people moving to the area from Cardiff etc during lockdown (myself inc) I am 
hoping to be able to support local businesses & independent traders for my daily 
requirements now I am working from home. Don't do like other tourist destinations 
(eg Bath) & force them out because business rates are too extortionate. In my 
opinion showcasing local produce etc whilst enabling traders to keep prices 
competitive will scratch the back of your tourism strategy. 

Food hospitality 
I feel like attractions is a big thing that needs improvement in the area. 
Modernity. Moving on from the industrial poor past to a new Wales with gusto and 
optimism. 
Provide stop over  Aires for motorhome and campervan 
Public transport and cost  Low cost parking or free parking  There is no free 
parking near the Lido for example  Roads are narrow and a lot of traffic make it 
difficult to get around 
No 
NO 
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As a member of CAMpRA, I feel there are facilities in the RCT area that could 
accommodate motorhomes and campervans for overnight stops. Attractions such 
as Heritage Museum Park in the Rhonnda has a large car park ( which has pre 
covid  accommodated  a travelling amusement fair )  Across Europe even small 
towns and villages have Aires ( fresh water, waste disposal for grey and black 
water and some with EHU...fee payable at meter or in the facility itself)  many 
motorhomers/campervanners will shop, eat out in the area.  I believe this type of 
accommodation would entice more visitors into region. 

Where is Culture and Heritage in this list? 
Attraction for businesses within RCT. 
Sustainability History  Language 
Green tourism 
Motorhome Aires. 
As a motorhome owner I find that my needs aren’t always met. I would like to see 
simple “Aire” type accommodation provided at a reasonable cost.     I’ve lost count 
of the times I’ve heard it said that theres plenty of caravan sites in the area. This 
shows a serious lack of understanding as motorhome4s needs aren’t the same. 
The French have 6000 aires free or cheap to encourage tourism, why can’t we 
have similar? 

Litter. 
Mae nifer o'n trefi megis Pontypridd yn dioddef gyda ymddygiad gwrth 
gymdeithasol. Rhaid taclo hyn cyn dechrau dennu mwy o ymwelwyr. Nid yw canoli 
nifer o wasanaethau yn ein trefi a chael hostel di-gartef yn Mill Street yn cydfynd a 
hyn oll. 
Trafnidiaeth cyhoeddus  Beicio 
Sustainability and environmental impact. Wouldn't want this all to come at the cost 
of our ecosystems and local wildlife and landscape. 
Any tourist would notice all the rubbish bins that are overflowing. Regular waste 
abd dog waste . Council need to double these collections if you want tourists to 
see a clean RCT. 
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Education for all ages not just school leavers. To provide a range of tourism, 
leisure & hospitality at ALL colleges within RCT so that colleges can build 
relationships with local businesses and organisations to enable students to 
develop their skills in their community to achieve a sense of pride in the service 
they can offer and/or lead into an entrepreneurial programme where there can be 
the opportunity to start up a tourist attraction/multi-use visitor hub 
(accommodation, attraction, experience, etc).  Work with primary & secondary 
schools to embed tourism into Wales' new curriculum to create/develop: '-
ambitious, capable learners, ready to learn throughout their lives -enterprising, 
creative contributors, ready to play a full part in life and work -ethical, informed 
citizens of Wales and the world healthy, confident individuals, ready to lead 
fulfilling lives as valued members of society' AND to further embed the Well-being 
of Future Generations Act (2015): 'The Well-being of Future Generations Act 
requires public bodies in Wales to think about the long-term impact of their 
decisions, to work better with people, communities and each other, and to prevent 
persistent problems such as poverty, health inequalities and climate change.' 

Infastucture. Upkeep of green verges. Prevention of litter and fly tipping 
Town centres - Aberdare for example has very little in the way of interesting shops 
to attract visitors. Treorchy seems to be doing a much better job of that. 
Investment in our town centres would also improve job prospects in the area. 

Impact on local communities - locals may be priced out of paid-for attractions, 
while housing costs and availability could well be impacted negatively. 

Experience 
The third aspect needs more work 
All of the above have never been addressed in the past and there is no structure in 
place to allow people to better themselves 
Provide Dedicated Touring Motorhome facilities, outside of Caravan sites, (but not 
exclusively from caravan sites). There are not enough 'Motorhome Stopover 
Points' with waste facilities and fresh water refill.  Some caravan sites dont open all 
year round, but if they had a MSP just inside their entrance, this would give them 
extra income during their 'Closed season'.  Sports grounds with lare car parks, 
could also benefit from providing these facilities, and allowing Touring motorhomes 
to park & sleep overnight. 

Hospitality Environmental 
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Tourist Journeys and Stories. As someone who has travelled extensively across 
countries and regions in less well known areas, I used "self guided" maps that 
connected locations, experiences and culture through the use of stories, themes 
and helped surface those places which I would have missed. These tours, 
journeys etc helped bring to life themes, stories etc and made the smaller stuff just 
as important as the bigger hits. Wales has wonderful stories and themes that 
connect it to the world beyond, celtic connections and Cymraeg, natural wild and 
coasts, sport and adventure, industrial revolution and global Wales, Walks, Rides 
and Drives, Eco experiences in the "Green Lung of the UK" Famous Faces, Words 
and Places. These are all potential products which could include RCT as part of 
the map and overlay of journeys. 

Sounds well balanced ... 
Sport, the history of Sardis road would go a long way. Also working closely with 
Cardiff by introducing tours picking up from Cardiff. Day tour or two day tour taking 
advantage of local sites plus the key theme of accommodation 

Outdoor attractions especially extreme sports 
Local business and talent 
Sustainability  Longevity 
Promotion of the Welsh Language 
More regular transport 
No homeless living on street Make our streets feel safe not bombarded whilst 
walking through town with people that are under the influence of substance misuse 

Experience 
Not at the moment. 
Green projects and jobs - lobby to make the valleys a national park and hundreds 
of new jobs to maintain it could be formed No mention of the Valleys' rich history of 
music and theatre performances 
Attractions for visitors but local people ? What accommodation  Access , 
congestion , inappropriate use of Streets , Disablity Acsses , pie in the sky . Low 
skilled , low pay , Common with Tourism . Clarify Experience ? 
Green industries/Carbon capture or Carbon Negative industry/business. 
Clear walking routes 
Education and training courses in local education to equip the workforce for the 
tourist sector. 
Hyrwyddo Iaith a Diwylliant Bod yn eco Cyfeillgar Cefnogi Bywyd Naturiol yr ardal 

aires for motorcaravaners 
You should rethink accessibility! Accessibility is not just parking and road ways.. 
it’s access for wheelchairs, prams  Clydach lake has had structures put in place (to 
stop motorbikes I assume) but it’s actually harmed wheelchair users. Motorbikes 
and quads are up there regularly (yesterday they were). 
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Agreement with objectives:  If you have any comments relating to your 
answers, please tell us here: 

 

If this is to be done well and we are to attract the right people into the tourism roles 
from the first contact person (the most important) to the, waiter/waitress, B&B 
owner or tourism product manager then all have to have the same welcoming 
ethos and be trained how best to serve the customer and this can't be done on the 
cheap. All roles need to be trained and paid a good wage so that the best people 
are attracted to the jobs. Too often hospitality and tourism are very low wage 
paying options and if we want the best product then we need to realise we will 
have to pay for it, and i assure you that will in turn bring greater returns in repeat 
visits. 
Public transport links are especially important as it would be beneficial to the area 
as a whole to improve these. There is no public transport from West Wales to the 
Cynon Valley for example, so people can't access attractions here and will be 
more inclined to go to Pembrokeshire or other easy-to-reach areas. Driving cars 
ought to be seriously discouraged, but this can't be done while there is no 
substitute transport. 
We need more, good quality accommodation within RCT. The road infrastructure 
needs looking at too.Also more investment in rhe rail links!! 
Really need a Family farming experience, petting zoo like Cefn Mably park farm, 
Cantref or Greenmeadow farm near Cwmbran would be great attractions. 
Tourism and information signs are improving and I've learnt a lot from them. Why 
is Llantrisant castle never mentioned ?Why not mention colliery sites, levels ,coal 
tips and the mining disasters on the information signs , this is our heritage. Roman  
way forts above Ferndale which I think I saw mentioned in Caerleon? 
Accommodation is in very short supply and needs to be improved to keep people 
in RCT for more than day trippers. If they can stay local they will shop and eat 
local too. 
if the vistors caint find hotels or attractions because of warnout roadsigns then tey 
wont come back here and wont have a good ting to say about things here 
Yes if you want people to come back - clean up the Rhondda. Invest in bridleways 
and the main routes through the valley - the valley needs to look more like 
Treorchy and less like a blighted area that no one cares about or wants to invest 
in. Unique it needs to be, BUT not for the wrong reasons. 
Supporting local business ventures to nurture local skills and develop key 
locations. For leisure and relaxation as well as Activities. 
Accessibility needs to be in line with Wales Gov climate change strategy. Walking 
and cycling most important, public transport next, with private car journeys last. 
This applies to staff and supplier journeys as well as visitor journeys 
It’s critical that residents in RCT benefit from the opportunities with a focus on 
skills and training to support the development of the sector 
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Need to include local residents in each objective, residents are experts in their 
localities and we should harness that local knowledge and experience.  Support 
needs to be made available to local residents to develop small businesses such as 
accommodation and hospitality. The recent trend of losing potential business 
facilities needs to be halted eg business premises being converted to housing.  
The planning process should discourage loss of business premises and more 
weight should be given in the planning process to any development which 
supports the objectives of the strategy 
Staff are rude and no help at all 
The Lido is great. Why isn’t it open in the day during school time? Why shut it in 
the winter? 
Whilst tourism produces jobs that may well be interesting and secure they are 
invariably relatively poorly paid. I have worked in the tourism sector. 
Need to ensure that locals don't get priced out of the housing market because 
people from out of the area are buying property for air bnb 
Accommodation is not that readily available, are there any camp sites or glamping 
sites?  We have used forest camping sites in England which are natural and 
simple to do. Public transport is shocking in Wales outside the cities. The 
pembrokeshire coastal bus is great for walkers 
ensure that new accommodation does not mean an influx of 2nd home ownership 
from outside the valleys ultimately pricing locals out of the housing market.  Plan 
for this now before it starts in earnest. 
Without those objectives, you would have nothing!! 
If you are honest aiming to be the UK's premier destination for experience 
attractions you need to greatly increase your offering. Just building on top of what's 
already there is just not going to do it. 
Transport infrastructure is woeful, you can’t even get a taxi from a train station 
The surrounding facilities, 
They are all a bit disjointed, haphazard at present. 
The strategy will only work if residents are onboard. They must buy into the idea of 
rct as a tourist destination. They need to be engaged and welcoming. 
Why only car parking!!?? We are in a climate emergency!! You are also ensuring 
that children and young people are excluded as you can’t drive a car until you are 
17 
Need good places to eat, though this might come under ‘product’. 
Include walking and cycling as well as car-based 
To add to the already existing tourist attractions RCT would benefit hugely by 
opening the Rhondda Tunnel as a cycle and walking tunnel. At almost two miles 
long it would be the longest cycle tunnel in Europe and would attract tourists from 
all over the world. 
The Rhondda Tunnel Team has worked tirelessly for years, it is time they are 
recognised for what they are trying to achieve. 
Rhondda Tunnel Fawr..Railway line FACH up to Meardy.... 
Local residents need to be protected from any negative impact and their needs are 
to be considered 
I feel that the creation of jobs for local people is of great importance. 
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Connectivity should include cycling - I know there are a number of popular cycle 
routes already, including the Taff Trail of course. More could be made of more 
routes, for different abilities; and perhaps Bike Buses that people could get one-
way, with bikes on board, in order to do a trail the other way. That would be good 
for families who can’t do big distances. 
All the above can only be achieved with the right level of investment 
There are NO direct transport links between the Aberdare and Treorchy to premier 
shopping towns. It’s over an hour by train, with a stop and change in Pontypridd- 
that’s ridiculous. 
In terms of experience, using the local population to converse with tourists will 
make an experience more memorable. For example advertising new activities to 
residents aswell as tourists will ensure residents will meet tourists as residents will 
then go to these new or improved activities 
Please think of us for your training and I in fact can help with research through 
college projects as I teach BTEC Business and Travel & Tourism and we also 
deliver a BA travel course. I am at Rachel.morris@nptcgroup.ac.uk. Just w few 
miles from Zip world which I pass daily en route to Neath college. 
Infrastructure should be priority before the rest. If a place is hard to navigate, has 
lengthy traffic and is generally difficult, no matter how attractive the place is you 
will not want to return and this will become a bigger problem if left ignored. 
Pontypridd Town Centre is a fine example of this. Pedestrianisation and difficult 
roads/traffic make this place unattractive and I'm speaking from a resident and 
business perspective. I've lived here 5 years and my business has been here 7 
years and it's the same complaints from customers and fellow business 
owners/employees. 
Need more variety of places to eat and drink not just fish and chip shops and 
takeaways 
to make things also affordable to a variety of visitors 
Free Motorhome overnight parking required 
Ensure that parking opportunities include spaces for larger leisure vehicles such 
as motorhomes and camper vans. Overnight parking opportunities should be 
considered to allow people to stay, say in an underused car park, generating 
additional income, and enabling them to be staying overnight where they wish to 
spend money. 
Including motorcaravan overnight parking (Aires) will attract touring 
motorcaravans. If you develop a tour route based on this network of Aires 
motorcaravans will stay in the area and visit more attractions 
There are approx 360,000 motorhomes in the UK who are always looking for new 
and interesting places to visit year round. Please keep to accommodate us with 
European style aires 
Public transport needs to be accessible for everyone - not just tourists.  Treforest 
railway station has room for a ramped bridge (as in Ponytypridd & Porth) yet users 
are expected to divert to the junction near the university if they can't cross the 
stepped bridge.  Users with luggage, buggies, wheelchairs or limited mobility are 
being disadvantaged.  Lifts are not the answer - especially in Covid conditions. 
Add aires for motor homes so that we can park up overnight without needing a 
site. 
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Remember that accommodation isn't just hotels, B&Bs, campsites - it means 
accommodation for motorhome tourism too. 
UK Motorcaravaners have a strong social media community. Good facilities and 
areas that welcome Motorcaravaners are shared, discussed and reviewed in many 
Facebook groups, online forums etc. As Motorcaravaners are the fastest growing 
group of potential tourists surely it would make sense to encourage them to your 
area as part of your strategy. 
With reference to accommodation there is an  ever evolving change in the type of 
accommodation that tourists are looking for. In particular those tourists who prefer 
to use their own accommodation as in camping and  Caravanning. There are a 
growing number of Motorhome owners who travel in self contained and self 
sufficient units looking for a place to stop overnight before moving on. In mainland 
Europe there is an extensive network of 'Aires' . To this end a national movement 
CAMpRA,  has been formed to support the setting up of a network of Aires across 
the UK.  https://campra.org.uk/ 
Under accommodation please seriously consider motorhomes. This is a significant 
sector especially in the activity/experience field. If my OH goes mountain biking I 
need something to do within walking distance - I don’t want to be on a campsite 
away from everything. Motorhomes want to be close to activities,pubs, restaurants 
- and don’t need ‘facilities’ on tap.  A weekend with no facilities is fine - just need to 
empty waste, refill with water on the 3rd day, but have solar so don’t need EHU. 
Please work with CAMpRA to set up small Aires near to activities, villages. I don’t 
want to cook so want to be close to cafes and pubs. Motorhomes also travel all 
year round, as well as a younger market that will love the activity/experience 
option, there is also a significant grey pound of early retirees that have time and 
want to explore new places. With the new limit of 90 days in Europe many of these 
early retirees will be looking for short breaks out of season and heritage and 
experiences will certainly appeal. 
For the accommodation, to reiterate, the varied in nature is essential for 
motorhome visitors meaning more than just campsites. 
Well done RCT 
Adapting some of your car parking spaces such that motorhomes could park 
overnight would encourage us to visit again, for longer. 
Please consider and provide overnight parking for the booming motorhome 
market. Most french towns and villages provide motorhome parking with fresh 
water and chemical toilet disposal to attract this tourist market. Motorhomes are 
self contained units that don’t require the full facilities provided by campsites. 
Powys county council allow motorhomes to park overnight for 1 night in 7 in their 
town centre car parks 
Centre parcs are expensive but brilliant business model to look at 
Have a look at the campra website ref setting up of aires 
Tourist or scenic routes (NC500 in Scotland) would help direct traffic of all types to 
specific areas & showcase the Valley. Ensure smaller, less direct roads are well 
signed. The infrastructure should accommodate parking, accommodation & leisure 
needs. Overnight stopovers for Camper-vans & Motorhomes & campsite signage 
(ensure appropriate type, tents, caravans etc) service points for Motorhomes 
would ensure responsible disposal of waste. 
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Unsure if lots of accommodation is required unless unique and draws on the 
experience. Would be hesitant to create too much accommodation incase it wasn't 
visited, for example if people stayed in neighbouring counties and visited RCT 
Accessibility: public right of way issues in paths leading from towns / stations up 
into the hills could do with being addressed. Even some new walking trails, such 
as around the spectacular but inaccessible Blaenrhondda waterfalls. 
I spent much of my childhood in Wales, as my grandparents lived there. I am now 
retired, and a motorhome owner, and would love to spend more time there. 
As the film quote says in Field of Dreams - "If you build it, they will come"! 
With regard to Accommodation and Accessibility, etc, I comment here as an owner 
of a self-contained motor caravan (ie ours has washing and loo facilities on board). 
I’m a member of CAMpRA (Campaign for Real Aires UK - campra.org.uk), which is 
encouraging the setting up in the UK of European-style night stop-overs (Aires) to 
enable the same level of full touring freedom we see in Europe. The offering of 
Aires at attractions would provide Accommodation and Accessibility to the near 
386K UK motor caravan owners and (when conditions allow) to the near 2 million 
European owners, who would readily tour in the UK if they knew Aires were ready 
for them. CAMpRA has a wealth of knowledge & expertise on Aires and stands 
ready to assist your consideration of them in your plans. Have a look at the 
website, where there are many information resources available to download for 
free. 
All good sound strategies 
Many people like to be able to visit and stay without requiring booking, hence the 
need for overnight short term parking ( ideally with fresh water and waste disposal) 
for self contained Campervans and motorhomes as previously suggested. This is 
offered all over Europe and is starting to happen more in Scotland. 
When building more parkings you need to make sure you don't do this at a cost of 
green spots in towns. 
Yes - accommodation - please consider the needs of the increasing number 
motorhomers as visitors that could support the local economy but are currently not 
catered for at all  - there is a real need for safe, accessible spaces for parking and 
official designated areas for overnight stays with basic facilities (like fresh water / 
grey waste water disposal) near attractions and towns. 
Be aware of the growing need for travel in motorhomes to fully access areas of 
beauty without disrupting the ecological standings. Motorhomers can bring a lot if 
added revenue to areas if made to feel welcome with appropriate areas available 
There's nothing nicer than hearing that  young people have been able to find work 
and stay close the their family roots if they so wish. I speaking from experience as 
a Cornish person 
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Please seriously consider provision for overnight parking for Motorhomes and 
Campervans. This can be as simple as allowing parking overnight at existing 
carparks like Brecon and Dyfed Council already do in their council car parks. It is 
also acknowledged that fly-tipping and unsociable behaviour is drastically reduced 
or eliminated where there are motorhomes parked overnight.  There are over 
350,000 registered motorhomes in the UK and with many people now preferring to 
holiday here instead of travelling to Europe where motorhomes are very much 
welcomed we may be losing out on a hugely valuable income source.  People who 
can park nearby to use local restaurants and shops are often likely to recommend 
these locations through motorhoming clubs and Facebook groups.  Please see the 
excellent work that www.campra.org.uk are doing to promote aires in the UK. 
Alternatively, look to the NC500 and how "touring" motorhomes have increased 
tourist revenue in Scotland. 
This is what all authorities should be striving for. 
Within products and attractions include use of innovation to improve customer 
experience 
More needs to be done in the Fawr. Repaint those hideous brown bridges across 
the by-pass with brighter colours and softening landscaping features. The church 
village bypass has modern structures and bright at that!  The existing colours 
whilst maybe harking back to the autumn industrial tones, merely keep us in that 
time. Functional engineering is not right in scale or character. As a project 
planner/manager I look at these structures in disbelief every time I drive past. How 
about offering grants to property owners who back into the by pass? Cosmetically 
they need improving, even with a simple painting initiative. Wouldn’t cost too much 
and would do wonders in terms of raising the appearance. 
Re accommodation - “increase the amount of accommodation available in the 
County Borough which needs to be of high quality, varied in nature and will also 
appeal to a wide range of visitors.” This would benefit from incorporating ‘Aire’ type 
facilities for campervans/ Motorhomes. Not all Motorhomers want to spend a week 
in a campsite, and many campsites have minimum 2/3 night stays. The beauty of a 
Motorhome is visiting, spending money on food and attractions and then moving 
on. Self- contained units require only a space to park, some fresh water and 
emptying facilities, for which they would pay a fee. Please see CAMpRA.org.uk for 
useful info. 
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As a Motorhome owner I am particularly interested in how RCT would improve 
facilities for specifically this category of recreational vehicle. In the UK there is very 
little understanding of this sector of the “camping” market, the UK focuses on full 
facility campsites, but these are predominantly aimed at Caravanning. I believe 
there is an opportunity to provide Motorhome “Aires” similar to those available 
throughout Europe. The UK has been slow to recognise the potential of such 
facilities. In Europe these Aires provide fresh water, disposal of waste water & 
chemical toilet waste, all for a small fee & with safe overnight parking often these 
are provided by the local council but also private commercial aires. Provision of 
these facilities would enable another revenue stream and increase visitor numbers 
for regions across the UK. Unlike Caravanning or camping, Motorhomers don’t 
need “full facility” campsites as they are self contained, with on board water tanks, 
showers, toilets, roof mounted Solar panels and cooking facilities and also tour 
around an area, region or country as opposed to staying at one campsite for the 
duration of their trip. Motorhomers often have more disposable income, therefore 
their spend is higher in the local economy and they tour more frequently (all year 
round). Installing these facilities at existing car parks or land would be a relatively 
low investment. More information on “Aires” is available on https://campra.org.uk a 
Google search for Motorhome Aires in Europe will also reveal the popularity of 
these facilities across Europe. 
Where i have put no - this is because this should not be council led.  This needs to 
be led by the small businesses in RCT (grants need to be made available - not on 
your tendering service as it is not accessible to disabled people).  

French style Aires for motorhomes. Your average motor homer is retired, is likely 
to have a stable reasonable income with more discretionary spending at their 
disposal than most families with children. They also travel all year round, not just 
at weekends and during school holidays. They are amongst that group who have 
not lost any income over the past 18 months and have money to spend. 
Excellent objectives! 
Wheelchair accessible information and accessible toilets 
Not everyone wants to stay in hotels and B&B’s. Utilise your car parks like Powys 
to allow motor homes to stay 1 night in 7 near attractions like Rhondda Heritage 
Park. 
In your Accommodation section you never mentioned accommodating the large 
number of motorhomes which are travelling around the country. These people 
often holiday in the U.K. during the off season and are looking for 1 or 2 overnight 
stops near any visitor attractions. Existing campsites don’t often provide what is 
necessary as they are often far away from the attractions and are set up as 
destinations rather than for overnight stop overs and closed in the winter months. 
In general car parking spaces around towns and attractions are geared towards 
the standard car not oversized vechicles. Think motorhome, think local spending. 

It’s vital that RCT is put back on the map. The world is changing and we have to 
love with the times. 
Ref Accommodation: "high quality, varied in nature and will also appeal to a wide 
range of visitors"   and Accessibility - as one of many Motorhome users ample 
parking both daytime and for overnight stops is key to an area being attractive to 
visit. 
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As mentioned before, provision of overnight parking opportunities for campervans 
and motorhomes, similar to "Aires" in France, would be a fantastic addition to your 
plans.  Such facilities could easily be incorporated into the new car park and toilet 
facilities mentioned in the plan. 
Accessibility.  Providing dedicated overnight motorhome spaces in car parks will 
increase tourism all year round, as many motorhomers tour in winter as well.  
Dedicated overnight parking for motorhomes will allow motorhome tourists access 
to the areas attractions which would otherwise be difficult..  provision of waste 
disposal facilities would be discussed on motorhome forums. 
Night time motorhome parking hopefully available for self conatined vehicles Max 
48 hrs lets visitors arrive stop over night then explore the full day and hopefully 
spend within your area, eating and maybe a drink then move on next morning. 
Just hope action follows this survey, lots of plans just disappear. 
Accessibility throughout the Rhondda needs to be urgently looked into. Lack of 
public car parks at treorchy for visitors/shoppers. 
The area is unique but it really does need bringing into the 21st century in terms of 
facilities and attractions and quirks ie an attraction in krakow is a click tower it’s 
someone coming out in the hr to signal the time!   Not sheep growling the shops . 
Could have a walrus������� 
I an strongly against increasing accomodaiton if this means local housing suffers. 
Wales has a second home/holiday home problem and we have been blessed so 
far that this hasn't come to RCT. Hotels are also a part of this problem when they 
displace local residents and community centres. 
In terms of accommodation consider visitors in motorhomes that are self-sufficient 
and want to tour around i.e. don't want to stay on an expensive campsite where 
they don't need any of the facilities. 
Part of the charm of the area is its inaccessibility.  I don't mean for disabilities, I 
mean look at how Pembrokeshire has developed and been ruined of its charm by 
major roads and car parks everywhere. 
Need to address motorhome aires to attract this high spending community 
Further information re provision of overnight motorhome parking is available on the 
CAMpRA website.  (Campaign for Real Aires) 
Affordability is key to boosting tourism 
Accommodation should include provision for motorhome stopovers in the form of 
"Aires" which allow short stays of one night for a reasonable fee of around £5-£10, 
without the need to book in advance or commit to staying more than one night. 
Ideally located within walking distance of towns and villages allowing use of local 
businesses. Campsites very rarely provide this. 
Please supply somewhere for campervan and motorhome to park overnight in 
assessable areas. Campsites are too far out of town and are not suitable for our 
needs 
All the above are gimicks , no substance , just for show and more over constantly 
wasting money 
There should be more hotels/accommodation provide around RCT 
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EV charging for both bikes and cars needs to be a key part of this connectivity. But 
several of RCTs valleys dont even have decent cycle routes and where they do 
exist the connections are poor if not dangerous. Connectivity also needs to be 
developed between valleys not just up and down them. The Rhondda tunnel for 
example would provide excellent access to the neath valleys and bike park 
potentially creating a circular valleys touring route. 

As well as building on existing attractions what about developing new ones? At the 
top end of Cynon valley there is a wealth of attractions to be developed. Hirwaun 
common - site of the rising of the first red flag. Leading to 1831 Merthyr uprising.  
A commemorative plaque, trail or event?   Hirwaun common - a  park &  ride train 
station at old washery site  Linked to a “Twin peaks” bus plying between the 
Rhigos mountain (Craig-y -Llyn) & Pont ar daf (for Pen-y-Fan). Environmentally 
friendly?  Alleviate parking problems at Storey Arms?  Encourage walkers & 
visitors? The Rhigos Hoard - public access to Llyn Fawr for picnics, 
camping/glamping  etc. Promotion of the Bronze Age importance of site and its 
artefacts in National museum of Wales. Tower colliery museum - from its origins 
as a working pit through to miners’ buyout (unsure how much ZipWorld has done 
regarding this ?) but the iconic red brick former colliery baths is an ideal location.  
Significance of Tower name i.e. Crawshay’s tower built as a folly? Hirwaun 
ironworks - trail and development. Merthyr Tydfil promotes itself as an “iron town”  
(and has big plans afoot to coordinate its iron heritage). Hirwaun could be an iron 
village? Hospitality businesses would benefit? Rhigos mountain(Craig-y-llyn) - 
better development of site on top of mountain and reinstatement of workmen’s 
cottages at either side of mountain (Rhondda side one a holiday let?) 

I worry about creating tourist accommodation, it would be awful if went the way of 
places like West Wales where young people can't afford to live in the area. I think 
holiday homes should be well controlled 
The visitor perception, rather than local perception, is paramount. Local residents 
dismiss mining heritage. For visitors, it is a prime attractor. The same is true of 
landscape / walking, culture & heritage. Visitor rather than local perception / 
appeal is paramount 
The availability of accommodation is currently very poor. Parking is always an 
issue. Finding more local businesses and engaging with them to offer more local 
produce/services would be a good thing. Promoting our natural area as an 
attraction would be good too. Linking it in with our history e.g. walks involving our 
old mine areas where there are monuments or promoting famous 'sons' or 
'daughters' of the area would be good. Just promoting RCT more in general really 
as we are probably consigned to boring history in most people's minds. 

Couldn’t agree more with this plan However for this to succeed there must be 
opportunities for the average person and should not all be about investment from 
the big players. Share it out and you will have a better product to offer. Something 
similar to Treorchy high street a fantastic place to shop with real people and real 
and amazing culture 
USW offers tourism degrees along with local colleges and sixth forms, use what 
you have and the people who already live there. 
provide more footpaths & cycle tracks 
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In Pontypridd we have the national lido. If you park in the vast Catherine’s car 
park, you walk down the underpass and are greeted by druggies, beggars and 
statues of spice takers. 
It is important the accommodation is high end to attract a wide range of people - 
like The Vale Hotel. 
Sustainability on all levels and all areas need to be looked at. 
Clearly marked trails stating how long the walk should take would make a big 
difference. Even locals are not sure how to access the trails on mountains 
because there is poor signage.   Walks that begin at train stations would help 
those who are not reliant on a car.   Cycle paths need improving so they don’t spit 
cyclists out into dangerous sections. Current maps  give the impression of a 
seamless ride yet in reality this is often not the case e.g Cwmbach to Aberdare, or 
any ride that involves Pontypridd. 
Rhaid gweithio mewn partneriaeth o fewn a thu hwnt i'n ffiniau ar greu y pecynnau 
gwyliau megis gyda Caerdydd. 
Dwi’n credu bod angen datblygu a hyrwyddo’r cymoedd fel ardal wych i feicio. 
Bydd hwn yn denu twristiaid o bob man. 
I think certainly some of our visitor attractions could do with sprucing up and 
making a bit more exciting; the heritage park could be amazing but I haven't been 
there in a couple of years because last time it was a bit naff. The new cafe area 
there is however fab. 
Include education to incorporate Wales Curriculum and the Well-being of Future 
Generations Act 2015. Ensure that infrastructure and connectivity has a focus on 
being able to use transport into RCT rather than out of RCT to the likes of Cardiff, 
Swansea etc 
Transport to Valleys to and from Cardiff is appalling. Over filled carriages and early 
finishing service 
There is little to disagree with in the above, they are all great objectives, but they 
need to go further. Tourism needs to be a year-round attraction - with our climate 
how will that be achieved? Investing in town centres and attractions that are 
accessible (both physically and in terms of cost) for local residents are also 
important to the long term prosperity of the region. 
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Attractions - do not need to be unique, but must be high-quality and safe.  They 
also need to be accessible to locals.  Accommodation - Airbnb can have a very 
negative impact on the rental property market for locals, as can provision of rental 
cottages.  Make sure locals are not priced out of living here. As much as possible, 
travel by private transport should be discouraged.  We don't want more roads and 
traffic.  The local infrastructure and facilities (e.g. existing cafes) are not suited for 
high traffic volumes.  Green space should not be converted to car parks.  
Employment - staff need to be well-paid, as well as "valued".  Volunteers should 
be used minimally to provide work support - free workers can undermine existing 
staff and can help keep wages down.  One thing that needs to be done is to 
reduce the amount of litter in the area.  Volunteer litter picks help but it's a never-
ending battle, at present at least.    I also think more needs to be made of other 
heritage / cultural sites e.g. the iron works and Gloucester's in Hirwaun, as well as 
other "recent history" sites / events e.g. the brick works.  While it would be costly to 
get the iron works, for example, up to scratch, at least providing information boards 
at entries to the site would be good.  Information boards would be useful at many 
sites across RCT e.g. overlooking the Tower Colliery, at the wind farm, at the 
Arcway entrances etc. 
The last aspect is covered in the first and fourth 
All the above is pie in the sky , again there is no infrastructure or appropriate 
space to enable the necessary create the infrastructure 
Accessibility, Infrastructure and Connectivity.  The introduction of Height Barriers 
at car parks is a great  put off for Touring Motorhome owners to stop and visit 
towns/villages. Also Council's decisions to not allow overnight Parking/sleeping in 
their car parks.  Motorhomes can act as unpaid antisocial behaviour deterrents. A 
small charge to stay overnight would also help Council coffers. 
All of this will create a positive legacy for rct 
As a resident of RCT & a commuter within the borough, I would like the following 
points to be noted when promoting the county@  Tonypandy station isn't 
welcoming: access on main town side is via secluded footpath, footbridge over a 
river & subway from one direction   Dinas station – no designated footpath on 
bridge from Dinas itself (unlike similar bridge in Hopkinstown)   Trehafod station  - 
no wheelchair access other than via secluded path on one side: not served by 
main entrance   Parc & Dare events end after last train/bus from Treorci down the 
valley: this increases car use   Traffic system in Pontypridd generates more Co2 
as cars must detour due to no right turn from bus station into The Parade   No 
interchange  - unlike Caerphilly - bus & train stations are are opposite ends of town   
Smoking is not restricted @ Bus station  - litter & health breach: drivers are the 
worst offenders 
Better and more reliable transport is needed 
Increasing the amount of accommodation seems to be a key need, especially in 
the Rhondda areas - I only know of two or so places where it's even possible for 
people to stay. Transport links are also an issue in the same area - there are no 
train lines from Porth upwards, and the cycle lanes force users to spend a lot of 
time on the road with the traffic. Parking is an issue in many areas, it would be 
great to have more! So I agree with a lot of these points. 

There also needs to be a provision for performances, concerts and gigs, to create 
more value for tourists and support the creative industries 
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Not one of the above has credentials . Pure gimmicks 
Rhondda only has one main attraction through RCT websites which is the heritage 
center.  There are a lot more smaller businesses that would benefit from this 
support. Cambrian Village Trust, Welcome to Our Woods, Barry Sidings. Zip World 
should only be helped if they open their doors to social businesses around them 
which they are not doing at the moment. Their business model does not help the 
surrounding area. Long term support would require this. 

Consideration of developing the railway line beyond Hirwaun to the site of the"Old 
Hirwaun washery (the line already exists) to feed the Zip World attraction.  The 
land would also be ideal for a park and ride to transport people into Aberdare 
Town. 
Accessibility needs looking at  Providing jobs for local residents is a positive step. 
(Maybe look at the culture of the jobseekers ‘’benefit seekers’’ in Rhondda). 
Providing jobs is fantastic but when people opt for benefits because it’s easier and 
actually pays more than local jobs, that’s a broken system. 

 

 

Any other general comments:  

Clean up the litter and dog mess .Many walkers and visitors comment how lovely 
the area is but then say litter fly tipping and dog mess spoil it ! 
Love to see organised visitor activity packages offering value for money. 
I support the general thrust of the draft Strategy. However, I feel that there needs 
to be greater investment in "housekeeping" within the County Borough. I am 
thinking particularly at the extent of litter and dog mess. (I realise that these aren't 
the Council's fault but greater cleansing and enforcement are vital if we are not to 
be embarrassed.) I also feel that road signs within the County Borough need to be 
cleaned regularly. It's not attractive to be welcomed to, for example, the Rhondda 
by a dirty "Welcome to/Croeso i Rhondda" sign. 

It would be nice to have a purpose build attraction with reasonable prices for 
families, such a lodges linking to a fun centre for all weather activities with outdoor 
walks and cycling, Cambrian lake side has a lot of potential 
You have identified Ponty lido as a desirable attraction yet it's closed more than it's 
open.  Nobody as yet has answered my question as to why this is as other lidos 
are open most of the year. 
The overlap with the Brecon Beacons National Park Authority needs to be 
considered and approaches should be complimentary between the two 
organisations - in many ways RCT is the primary gateway to the BBNPA 
Link this strategy with town centre improvements 
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Only that on Page 4 - Product and Attractions there is a section that says: 
"Alongside the delivery of these major attractions it is important that we maximise 
the benefit and use of our smaller scale assets such as Clydach Vale Lake and 
Nantgarw Chinaworks as they have a significant role to play in providing a 
complementary and additional offer alongside our major attractions"  I want to 
point out that the 'Cwm Clydach Country Park' will be designated as a 'Country 
Park' in the next month or so and will put it on the same footing as Dare Valley in 
our Tourism offer. It is not just a lake (in fact there are 2) in Clydach. It has the 
Lakeside facilities, attractions, activities, sports facilities and i think it needs more 
prominence in the strategy. Especially as in ecology it is a site of special interest 
with butterflies and plants not found anywhere else in Wales. The environmental 
tourism side could easily be exploited in this venue. 

Not enough joined up thinking as far as tourism and the green economy are 
concerned. These areas should be inextricably linked and are vital for sustainable 
development of our region. RCT also needs to support the proposed Wilder Wales 
development in the Heads of the Valleys area, as it will achieve four of the five 
objectives and raise demand for good quality accommodation in the area. 

We got to sell RCT to people 
What about Hirwaun and the distillery? 
International links tourists info on flights and large airports on entry liked to Visit 
Wales and a special tourist office opposite Cardiff Castle and Paddington 

It is a really exciting plan, hope the tunnel goes ahead in Abernant! Will need more 
coverage on the media, Weatherman walking style or wildlife programs to 
introduce the area to the wider world. Have noticed S4C do a lot of outdoor 
activies coverage, be great to get them on board. Good luck! 
I agree with the draft but not there at the moment.Road network is terrible. None of 
the bypasses join up they just seem to stop and start at random.You need to look 
at the area as if you have never been here before and ask yourself would you stay 
or come back ?Can you compare to Stone Henge , The Chedder Gorge , 
Knowlth/Newgrange , Wormshead , The Peak District , London , Cardiff , Bristol , 
Brynmawr , Caerphilly Castle etc.? That is what you are competing with ! 

when i have been to other places i have been able to read the road signs which 
are warn out  the road signs here are warn out and nobody wants to do anything 
about it any vistor comes here the wont find were they going because of warn out  
road signs 
I am very willing to be part of any consultation group moving forward as a person 
who lives outside the Rhondda but visits and also owns a second home there. I am 
a Professor of Law at Manchester University and have many skills that I could 
bring to the table as an external voice. I want the very best for the Rhondda and 
this could really help regenerate the area and also keep people in the Rhondda 
and invest in the Rhondda. 
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RCT has a lot to offer and given the opportunity we’ll thrive. Incentives for local key 
buildings In key locations to be put back in to use. These opportunities need to be 
created. 
Mountain biking has increased in popularity during lockdown so bike trails would 
be excellent 
Environment and sustainability are largely ignored 
Industrial heritage is key, but also there should be a focus on how the area has 
recovered and become green again. 
Use the library service more to enhance what you want to achieve 
Hire people with some cleaning skills bar courtesy 
Hopefully there will be adequate funding for this. 
Tourism can never be a panacea for wider economic woes, 
Advertise your amazing Lido and initiatives like the Big Run - both wheelchair 
accessible and welcoming ! 
No 
Open the lido for longer hours so more people can visit. You can charge for visits 
and other things to make money 
Really use the topography and our history to create tourism opportunities.  The lido 
is the perfect example of restoring a historic site to modern standards, and it is a 
wonderfully unique site. Simply wow... that is the blueprint. 

No 
Litter Its not a great experience when the Taff trail is a trail of litter or parks have 
rubbish everywhere or worse. As residents of RCT we are used to it but you go 
elsewhere and you realise how filthy people in RCT are, therr needs to be more 
pride to keeping the roads and countryside clean and more sanctions for people 
who lob rubbish out of their cars 
We must sell & project ourselves with positive words and images and stop talking 
about deprivation and coal.  There are only an aging small population that 
remember coal yet we’re still banging on about it.  we must advertise what beauty 
& nature & community we have 
No 
See comment above. 
I have a recommendation.  The old bingo hall coming down in Pontypridd.  That 
site should be developed as a tourist centre and hub for the RCT tourism. It is 
centralised and easily accessible location for information and presentation of 
what's available throughout the Borough and beyond. To be a gateway to the 
valleys. 
Nice idea but not achievable without massive financial investment. Which I'm 
guessing won't happen. 
Think outside the box and put yourselves in the position of a paying customer who 
has never been to Wales. 
The surrounding facilities, 
Put it in place before claiming there's a premium visitor attraction. Need to build 
the foundation first so reputation can be positive. 
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We already have some great attractions, outside spaces etc that are not properly 
maintained and used to their best potential. These need to be addressed before 
we increase the attractions etc. 
I got stuck in traffic on Wednesday 20 May trying to leave about 9.30am as quite a 
bottle neck no idea why so also consider the traffic lights in the town centre as 
people will remember the end of their visit (peak end rule) so don't ruin the lovely 
experience with an awful drive. 
We have tried expanding our local tourism but unfortunately we have been badly 
let down by NRW. Unless all government bodies are willing to help to make this 
work then there is very little prospect of it being a success. In my opinion NRW are 
an absolute disgrace. 
Suggest linking up with Design Commission for Wales and people like the National 
Trust for ideas about improving the built and natural environment in general to 
make some areas more attractive in general. 
I think the strategies sound very good. However, if you want people to come to the 
county Borough, it needs to look presentable. At the moment, certain areas look 
dull and deter visitors from wanting to come back 
Far better advertising and signage needs to be implemented. 
Back the Rhondda Tunnel Societies project and help get in to fruition. 
The black has gone, this green and beautiful land is world enspiring let’s use it to 
our advantage.... 
As outlined, embracing and showcasing RCT’s landscapes, culture and heritage is 
key to attracting tourism to the region. RCT has numerous existing prominent 
cultural organisations - it would benefit from showcasing them 

What about food? Accommodation is rightly highlighted but the quality of food 
availability, restaurants, training, hospitality etc is also important and could boost 
local sourcing, and provide training and jobs. 
the development of the skills and the creation of the jobs ensures that local people 
in the boroughs are given ample opportunity to secures these opportunities. 

As a very passionate 'RCT' man its really good to see and feel RCT's ambition to 
make it happen. Why cant we we be up there with the best. The legacy of a first 
class environment will be job security and bright future for the county 

There are lots of areas that are completely ignored and would prove a fantastic 
asset. You only have to look at the Elan Valley and the tourists that go there. 
There are reservoirs in rct that could be used as a tourist attraction given the 
appropriate funding 
No 
Using our valleys natural strengths (eg wildlife and walks) should be a priority 
ensuring walks such as pen pych or clydach lake are well maintained. However 
transport into the valleys in particular should be improved as this is limited in 
certain aspects 
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Let’s promote our fabulous Rhondda  at  Cardiff and Bristol airport, Cardiff rail 
station, offer easy transport links and sight seeing packages to visitors including 
walking tours, half a day, full day, two sat, week long etc. Specialist tourism is 
growing. Learners biking around the amazing bike routes through the forestry with 
bike hire. A guided tour through the forestry abs up Pen y fan etc ... maybe even 
link with local walking Groups. 

I think as a whole it is a fantastic project if done thoroughly and correctly. 
More needs to be done to promote a sense of pride in our communities .Litter is a 
big problem and more needs to be done to educate people about littering and 
dumping of rubbish in our countryside. By involving more local people and creating 
jobs in the tourist industry or help for people to set up their own small businesses 
that would benefit both the community and tourism would help to include people 
and create a sense of pride. There is far too much that excludes some people 
either by not being affordable or by bringing in people from outside the community 
to benefit from the jobs that tourism could create. Less big companies and more 
smaller local business 

Be more open to suggestions, stop negativity. 
Great area i went to the polytechnic of Wales 1980-84 
You may wish to consider the approach being used by Powys Council in response 
to the need to provide for motorhomes. 
As above. The CAMPRA campaign for motorhome parking is growing in stature 
and had been very successful in the growth of UK Aires. Please provide overnight 
parking facilities for motorhomes. 
Have visited lido and beautiful park many times but lack of lunch options and not 
clear where to park 
Anyone travelling by train between Treforest & Pontypridd will be forgiven for 
thinking a natural disaster has fallen on the residents of Wood Road overlooking 
The Broadway embankment.  In reality, the slope along half the route has became 
a dumping ground for residents.  It looks like an open cast land-fill site.  At this 
time of year, it should be aglow with bluebells.  The approach to Porth in Rhondda 
is also a disgrace. 

Contact@campra.org.uk  We have been working with councils and other 
organisations to provide parking and facilities for motorhomes similar to the 
facilities found throughout Europe and known as Aires. 
Please consider the use of Aires - overnight parking for self-contained 
motorhomes, with or without basic services, for a modest fee.  Aires can be sited 
on car parks which are not needed at night (e.g. car parks at visitor attractions).  
They provide a parking space only, so do not allow the use of tents, awnings, 
BBQs etc.  However Aires encourage motorhomers to stay in an area thus 
accessing visitor attractions and local amenities and boosting the local economy 
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It would be great to see your area activity encouraging Motorcaravan tourists by 
providing ‘Aires’ as an alternative to traditional campsites. These can easily be set 
up by allowing overnight parking of Motorcaravans in car parks that would 
otherwise empty overnight. This would not only generate more parking income but 
would allow more visitors to spend an evening in your area and the visitors would 
spend their money in your area if allowed to park overnight. If waste disposal 
facilities are provided by either the local authorities or if local businesses and 
organisations were encouraged to provide facilities for Motorcaravans they would 
stay longer. Please see www.campra.org.uk for more information and examples of 
where Motorcaravan tourism is benefiting the areas that welcome Motorcaravan 
tourists. 

Offer a range of parking and servicing options for motorhome and campervan 
users, who are self contained and wanting easy and good value places to stay 
where we can spend our time and money supporting your region's business. 
Broadly speaking this could be, like Powys, releasing car parks for an overnight 
stop, or encouraging Farm Shops, sports venues or attraction parking to allow 
overnight stops. Providing services which include water, grey waste and chemical 
toilet disposal ensures that we can travel effortlessly without the need for 
campsites, which don't suit us all. Staying in the heart of a place and feeling its 
vibe is more important to us than staying in a regimented campsite with steep 
costs for facilities we don't use. Thank you 

No 
French style motorhome stoves Stop over would be great to see 
As above 
No 
I am a Motorhome owner and have visited your area when my son was at 
university in Pontypridd. I struggled to find anywhere to park up for the night when 
we came down to see him. A Motorhome aire which consisits of somewhere to 
park with access to fresh water and toilet emptying facility would be extremely 
useful and would bring in a huge number of Motorhomers. 

With the amount of motor homes now in the country, setting up aires would attract 
many to the area for. Very little outlay yet generate substantial income( eg £5 per 
van per night maybe more if water and waste facilities could be provided) it would 
also increase business sales in the area from the motor homers using local shops 
and attractions. 
I like the idea of building itineraries. I also think it would be beneficial to create 
walking route maps, mountain biking trails. Locating more beautiful areas and 
getting people inspired to go and enjoy a walk. 
Address the fly-tipping and off-road biking problems. 
I think it is a really good strategy to revive the economy of a beautiful area. 
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It’s clear that staycations and motor caravan tourism are key fundamentals in 
current and future leisure plans. Increasingly, motor caravan owners tour all year 
round, so the economic benefits of providing Aires for them won’t be confined just 
to the traditional holiday season period. 
Please consider dedicated motorhome parking/aires, please have a look at all the 
information on the Campaign for Real Aires CAMpRA website, there’s a huge 
amount of useful information about the benefits and costs of setting up an Aire. 

I wish you luck and a successful outcome. 
Promote appropriate parking for motorhomes 
As I said before: marked walking and bicycle trails, making sue that motorbikes 
and quads have their own places to ride as there are a lot of them riding the hills at 
the moment, more greenery spots in towns. Don't transform any green spots in to 
parking or affordable, or any other kind of accommodation. There are so many 
empty houses across RCT that I don't think it's necessary to build any new 
affordable accommodation. Use what you've already got. Save green spots in 
towns. Make towns more pedestrian friendly. Build for people not for cars. 

I think you are doing a fabulous job. Best wishes for the future...But make sure the 
new accommodations are created with all year round facilities. As a motorhomer... 
we tour all year and prefer the quieter months ( especially now) to the hot 
overcrowded months. 
I live in Rhondda Cynon Taff and its a beautiful place with a beautiful name and it 
needs to be front and centre of all literature promoting the area!  Otherwise, we 
might as well rename it Areceetee. I don't think it gets across the essence of where 
Rhondda Cynon Taff is in Wales let alone the UK.  Although I have used the 
abbreviation like you, I really hate that no-one uses the full title anymore.  I really 
hope that if anyone is going to go out and promote our lovely county that they 
actually use the full name. 

There must be provisions included for one or two overnight stays near or with 
towns for campervans/motorhomes. 
Policing needs to become more visible in many areas of rct in order that people 
feel safe. Some parts of rct have absolutely shocking reputations 
Focus on present and future. Not only around the heritage albeit that is an 
important part of our past. As above, improve the visual appearance of the 
corridors. First impressions matter!  Fence off areas to prevent fly-tipping to protect 
our asset and police problem areas. Improve bike trails and introduce 
interpretative bike maps across the hills - bike routes are an asset, secure and 
enhance these. Sustainable and healthy! 

Looks exciting! 
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Disabled people are being shut out in RCT - accommodation not near transport - 
tendering and grants for small business to grow and make areas suitable for 
tourism are not open - Drugs are being grown in empty buildings linked to 
individuals linked with the council and local MPS (these buildings need to be back 
in use) - Residents are being ignored and not given opportunities to improve their 
own environment.  - RCT are trying to manage it all, instead of releasing finances 
for small businesses to grow  - Culture here is also English language which is also 
welsh and belongs to the welsh people in the valleys - stop punishing those who 
are not welsh speaking 

No. 
Please visit www.campra.co.uk to see how local councils can help motorhomers 
tour your area lawfully by working together. 
No. Very satisfied by the suggestions and look forwars to seeing them come to 
fruition. 
I wish RCT every success, we have as much to offer as many other destinations in 
Wales. This is very promising for the area. 
I'm a wheelchair user and we visit in a campervan we are self contained in our 
vehicle but we don't like campsites where we have to pay for facilities we often  
can't use and we need to be close to the town so we can frequent the local shops 

Please give us experiences. Things to do, places that are current and relevant and 
insta worthy (which in turn will increase tourism). We have to travel to other parts 
of the country for so many activities - bowling, cinema, mini golf, roller skate parks 
etc. Put it on the doorstep (with a reasonable price) and it will encourage local 
people as well as visitors to come. Everyone is desperate to get out of the house 
and we need local places to go to! 

Please consider the provision of "Aire" type facilities, and overnight parking 
opportunities for campervans and motorhomes.  As mentioned before, facilities 
could easily be incorporated into plans for new car parks and toilet facilities. 

Motorhomers are largely older people with disposable income and therefore a 
valuable source of revenue wherever they go.  We are not asking for free 
overnight stays.  We are willing to pay for services provided. Research had shown 
that  antisocial behaviour in car parks is reduced when motorhomes are allowed to 
overnight.  Motorhomers go to places where they are welcomed and have 
appropriate facilities, and avoid places where they are not.  A survey recently 
showed that motorhomers spend on average £40 to £50 per day when they are 
welcomed.  Don’t miss out on this revenue!  Thank you. 

Night time motorhome parking hopefully available for self conatined vehicles Max 
48 hrs lets visitors arrive stop over night then explore the full day and hopefully 
spend within your area, eating and maybe a drink then move on next morning. 
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Parking required to accomodate visitors. For example Lido...alot of people came 
once and once alone dud to parking 
Action please 
car parks and road improvements. 
Parking for rising number of visitors, road accessibility for increased traffic. 
Looks good could do better! 
Honestly, I would really like to see an ice rink in RCT. We only have the one down 
at Cardiff Bay, but ice skating and the cardiff devils are incredibly important to 
south wales culture. So many rugby fields but our other most popular sport - ice 
hockey - means having to travel to the capital or to bristol. 

Tourists or incomers are not always respectful of the local ethos.  In particular here 
I am thinking of language.  They already complain about signage and having to 
hear and receive welsh in the street and in work.  The language needs to be 
presented as a draw - it's a whole other country.  You know as soon as you cross 
the border the signs change.  It needs to be part of what is quintessentially welsh 
and not be a hidden part of the package.  It's like going to France only closer! 

Develop motorhome aires to welcome visitors 
Please consider sharing out the vision and opportunities to improve all lives and 
communities.  Again, I stress the fantastic opportunity to create a 21st century park 
for mid and lower valley at abercwmboi.  The nature, connectivity and 
attractiveness can enhance loves and also feed into the wider tourism of the whole 
rct area.  Make our communities proud to be living here too.  Raising aspirations 
and inclusion. 

I think it is excellent and very well thought-out.  I hope that tourism in the area 
really takes off. 
There needs to be focus on the environment and the protecting the beautiful 
wildlife. Litter is a huge problem in RCT as is noise pollution from the increasing 
number of loud modified exhausts. These are enough to put tourists off from 
returning. 
CAMPra is campaigning group encouraging parking for Campervans motorhome 
in appropriate locations and discouraging parking in unsuitable areas which we 
have no choice at the moment as very little is available in the uk think airs in 
France 
Again, I only visit places which are camper van / motorhome friendly. I am fully off 
grid with compost loo so need very little. I am looking for cheap (£5 to £10) places 
to park over night so I have money to spend in local shops, cafes and pubs. Too 
many campsites are really expensive for just an overnight sleeping spot and often 
drain money from the local economy.  Thankfully many Councils are starting to 
open car parks to self contained (with toilet) vehicles for over night parking as are 
some clubs ( such as Hereford Rowing Club, Aberystwyth Rugby Club etc.)  and 
village halls. In these times of economic recovery a more flexible, proactive 
approach is needed to maximise income in more innovative ways. 

Consider broader political environment 
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Stop thinking RCT and start thinking South Wales! 
I have brought many visitors to RCT over the years and they’ve really enjoyed it 
but the antisocial behaviour, alcoholism and drug abuse is an issue. On one trip I 
was bringing a group of Japanese visitors from London to Cardiff by train then 
changing trains to come to the valleys but the first sight that greeted the visitors 
was a steaming drunk woman riding another woman like a donkey on the platform. 
I was mortified. Also I try to avoid the druggies in Ponty centre when taking any 
visitors out. My Japanese visitors loved the sheep up the Bwlch and my 
Birmingham visitors really enjoyed the local pubs. I’m scared to take some 
international visitors to the local pubs due to some bad experiences with racism 
and unfriendly behaviour to outsiders. So local friendly attitude is important. The 
Heritage Park cafe is good for international visitors and they feel relaxed there. My 
visitors stay with me or have enjoyed the Blueberry Inn in Ponty or stayed at the 
Inn in Pontyclun. I wish there was somewhere in Ponty that is affordable and not 
above a pub for some visitors.  All visitors have enjoyed the parks and Taff Trail. 

Excellent idea to promote tourism as the area returns to its natural beauty and 
landscape. It also has so much to offer in cultural, industrial and social history. If 
this is to become the way forward it cannot be jeopardised by ill thought out or 
badly planned developments that will not only detract from its natural beauty but  
will destroy the environment and harm nature and wildlife.  The two are 
incompatible. 

Ensure those you have working for you have a keen understanding of Welsh 
working class identity and politics. Celebrate our uniqueness - of wet try to 
generalise the experience to be like other places in Wales we'll fail. 
We need a town that is full of independent shops that is similar to say Narbeth. 
Make it somewhere people want to visit and return to. 
The tourism strategy does not need to reinvent the wheel and invent new offers. 
Rather, it needs to look closely at the untapped visitor attractions / points of 
interest, work with them and showcase them - the brass bands, choirs and musical 
heritage; the many chapels / remnants of the industrial era; the traditional pubs 
and walks; and of course the landscape. This is what will attract visitors to travel to 
RCT specifically 

Please consider the impact on residence. I know it will crest jobs but we also have 
to live here. 
Maybe add in eating out guide to the accommodation strategy  List all of our parks 
in things to do guide 
You need to get more money from Welsh government to be able to get this up and 
running for people to spend more in R C T . 
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Involve our history by all means, as that is very important, but also look for offers 
to attract the younger element of visitor too. Zip World is a really good thing I think. 
Perhaps more offers like that? Then once the 'enticement' exists we could layer on 
the history and heritage elements somehow? I.e. how great ideas started in RCT 
or how famous people came from RCT? Then delve deeper into the real history 
such as the mines or Tonypandy Riots and Churchill, then older still for more 
folklore aspects? Ask the visitor what 'secrets' are waiting for them to discover if 
they visit us? 

I hope this works 
No 
In terms of RCT tourism Stratergy I believe it also needs to be widely accessible to 
residents in the area many of which have no jobs or low income. Attractions should 
not be over priced and should have a fair booking system to ensure all can enjoy. 

Open the old railway lines to smaller villages in the Rhondda. Poor famies without 
cars in terraces are unable to escape their geographical trapping of the landscape 
without decent transportation to tourist attractions. 
Encourage tourism which will benefit the local economy. 
No 
Accommodation as a priority to ensure that tourists don't stay in neighbouring 
boroughs and travel in to RCT - as this will lessen the income to the borough.   
Supporting local business to develop a variety of accommodation options through 
funding streams to promote diversity and economic growth within the borough 

none 
Lack of suitable accommodation especially in the Cynon valley 
You come out with these surveys and do exactly as you want in the first place 

It is important to have a focus on small towns and engage with communities to 
entice tourists to RCT. 
As a resident in RCT, I would want to know more as things progress and also have 
more say in how RCT designs itself within this area. 
The only way forward is to welcome tourism  and creat jobs. 
You havnt mentioned the budget for RCT Tourism Strategy, so its impossible for 
tax payers to evaluate " Value for money"! 
I hope the dream becomes a reality. Can see it being beneficial for all. 
Mae bach yn ddi-fflach a ddim yn cyfeirio at yr iaith a threftadaeth a diwylliant 
mewn modd sy'n cyffroi. Dim digon o bwyslais ar weithio mewn partneriaeth 
chwaith. Y delweddau bach yn hen ffasiwn. 
Dwi wedi siomi nac ydych wedi cynnwys unrhywbeth am feicio neu am ail agor 
twnel Blaencwm i feicwyr. Mae gan y Sir siawns wych o fod yn fyd enwog ar gyfer 
beicio, i unigolion neu i deuluoedd ac mae angen Unique Selling Point arnoch er 
mwyn denu ymwelwyr fydd yn siopa, bwyta ac ymweld â llefydd eraill unwaith yn y 
cwm. 
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I think it is important to rejuvenate the area and invest to bring jobs and keep 
young people in the valleys which brings life. It would be important to ensure that 
locals are not forgotten for the sake of making money from visitors, rather that it is 
is a boost to the economy, jobs and skills. 
Any jobs created should focus intensely on customer service. Young people need 
to be energetic and happy to engage with people. And if someone complains then 
say ‘sorry’.  Most people employed today have no idea how to deal with a genuine 
complaint. 
Please work with existing community leaders, anchor organisations (including local 
sports/charities) Use the talent, resource, experience etc that RCT already has - 
it's people. Go to them first before agreeing deals based on facts and figures. 

To help with accommodation the inclusion of overnight parking for self contained 
motorhomes (no facilities required other than a flat space but water and waste 
water disposal a bonus) would be very advantageous. This form of provision is 
very popular ans sucessful across Europe and Scotland but very limited in South 
Wales. 
Just - do not forget people who live here.  We need good access to services and 
facilities (e.g. housing), and should be able to afford to live here if we choose.  
Perhaps paid-for attractions could have days / offers where locals pay a reduced 
fee so they can also enjoy the attractions (e.f. the cost of the Tower Zip is 
prohibitive for many). 
No 
Just looking forward to the investment and for people to stop seeing the valleys as 
deprived and to be avoided! 
They are building houses ,the policy is to make the area a suburb and have 
Leisure facilities to appease residents . No intention of creating  well paid 
employment 
No. 
Needs to focus on environmental issues. Projects that are carbon neutral or offset 
overall. Projects that improve the ecology of RCT not just the economy! 

Building relationships with businesses within RCT. 
RCT has the potential to be a premier destination and with further resources 
poured into the area I believe it will have the infrastructure to do so, but it is 
important to consider local people in the process to make sure they benefit from 
this growth and are not hindered in any way 
Well done- 
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Welsh language should be promoted: visitors are fascinated by bilingual signs   
Fly-tipping along railway route, especially Treforest – Pontyridd & outside 
Porth/Dinas stations must be removed before electrification begins: it's an eyesore 
& speaks volumes about the attitude of the area   Reinstatement of 150 
Pontypridd-Gilfach Goch bus service would facilitate access to our more remote 
hillsides - offering views of the channel from Trebanog   Pigeon presence @ 
Pontypridd station needs to be removed, especially within the premises but also in 
underpass which links Graig-side platform to Sardis Road   Road junction of lower 
Trehafod needs traffic lights for buses turning right into Hopkinstown 

Get the unemployed youth involved. Show them how they can be productive and 
take pride in they're country while inspiring others. 
I have recently seen that the cycling trail in Trehafod Park is at risk of being 
destroyed - I believe this is a great resource that should be protected. Between the 
trails, cafe, lakes, and park area - it's a wonderful destination for families. In terms 
of the accommodation mentioned above - Trehafod park is also very close to both 
the Heritage Park Hotel and the Tŷ Gwyn B&B. It is also, of course, near to the 
Heritage Park Museum, so all in all a great little town for tourism. 

It's a promising start, I just have severe doubts it will ever happen. These things 
never do 
Investment in high skilled , high payed jobs is the only way to revitalise this area . 

A bit short sighted. Again the landscape in RCT is fit for Green industry taking a 
huge step forward and being a eco tourism hub for the rest of  the UK and world. 
Take advantage of our recycling credentials and go the extra mile to push small 
industry to become exactly what you want with tourism employment. 

Get together with other districts - Caerphilly, NPT, Blaenau Gwent, Merthyr, 
Torfaen. They have much the same offering, and working together rather than in 
competition would be more effective. Joint offerings, joint publicity etc. 

Would the RCT tourism strategy consider that opportunities could be created for 
disabled members of our communities. 
Mae cyfle euraidd gennym nawr i newid bywydau pobl yr ardal am y gorau. Amser 
i’r diwydiannau trwm gadael y cwm a ffocysi ar ddatblygu sgiliau newydd yn ein 
pobl ifanc. Bydd y swyddi a’r arian gall dod i’r ardal o ddatblygu tiwristiaeth gwella 
safonau byw trigolion y Cymoedd mewn ffordd na wnaethpwyd o’r blaen. 

aires 
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I think it’s a good idea to increase tourism to Rhondda. A lot of work is needed to 
bring visitors in but I do see it could be beneficial.  However, who that would be 
beneficial to I am dubious. It seems certain people in the valleys always get help 
and hand outs whilst the actual hardworking, people who work long hours to earn 
a decent wage, get penalised the most. I worked from home during the entire 
pandemic and did not ask for or get any help - but people in my category, the 
people who work long hours to actually be able to live, are never helped. The 
‘’living wage’’ idea is completely underestimated. You can earn £20K+ and 
basically be struggling to live. Yet we pay for everything we need or we go without 
when we can’t afford it, as there’s never any help - yet £20k+ doesn’t go very far 
when you have a mortgage and bills. So it would actually be great to see any 
additional revenue from tourism actually go back into the real community for once, 
not just the people who essentially opt to earn less than a certain wage because 
they know they’ll get benefits to take them to a much better wage. 

 

 

Equalities: 

NA 
No comment. 
It wouldn't affect me at all 
None 
Healthy living walking and cycling accessible 
Strategy is fine. Disability access is not very good and being a deprived area 
Businesses have neither the Space or revenue to justify improving these , could 
there be grants available in future ? There are not enough Public toilets for 
tourists. 
they should  take into acount the person gender 
Stop putting everything in Welsh it really puts off our English friends they find it 
demeaning! 
Doesn't affect me 
none known 
Accessibility is a big factor with public transport links 
irrelevant 
You have successfully addressed disability with your accessibility at the Lido / 
Ponty Park ! Thank you ! 
N/A 
N/a 
Accessibility and a changing places toilet would be great for everyone 
Prefer not to say 
It wouldn't 
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Accommodation is often not accessible, parking and public transport options are 
a long way from tourist facilities. Pontypridd train station has awful access for 
disabled, as well as being an intimidating place for women, older & younger 
people, etc. 
In no way whatsoever. 
None at all. 
Disabled 
The surrounding facilities, 
It may lead to a nicer living environment. My area is awful these days. 
Bring ponty alive again 
No 
Don't know. 
I think it is important that the Welsh language is promoted during this. For 
example, if there are going to be additional signs out up, they should have both 
English and Welsh on them. 
N/A 
No comment 
Thank you for including the question. I have no particular comments. 
NA 
No impact 
NA 
None 
NA 
No 
Mabye i can get into a relationship with a tourist ������ 
Needs to be bilingual - visitors from overseas are genuinely interested in the 
Welsh language 
I cannot think of any reason that this strategy would affect me in anyway 
It won’t. 
It doesn’t 
There are some areas of the UK I do not feel welcomed in as a Motorcaravan 
tourist. Height / weight restrictions in parking areas, campsites that provide more 
facilities than I require as Motorcaravans are self contained but I am expected to 
pay for facilities I don’t need to use such as showers and toilets. Many campsites 
are grass and unsuitable for Motorcaravans, many won’t allow me to book just 
one or two nights, many are in isolated places too far to walk to shops and other 
facilities. I feel the needs of the Motorcaravan tourist are overlooked and 
misunderstood by many areas in the UK. 

None at all 
Not applicable at this time. 
NA except toilets... I am a biological woman & would NOT want to share space 
with self identified gender. I would feel unsafe.  

No, currently pregnant but anything I couldn't participate in currently I would do 
intnhe future.  Important to include Welsh language 
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Not at all. 
Not at all.  

It would not affect me 

Not at all, provided the Welsh and English languages are displayed equally 
prominently. 
If you could take away some off the hills to walk up, my knees would thank you 
immensely. But then again some of the best views are from the tops of your 
Welsh hills  

It won’t affect me. 
It would not 
It wouldn’t  

It will not  

Need to be fully accessible - disabled partner. 
As long as there are signs in English! 
As a Welsh leaner I would like to see more use of the Welsh language in RCT, I 
feel this is another aspect of culture and heritage that visitors are often unaware 
of when visiting Wales and could give other UK residents and Europeans a wider 
understanding of its history. 
Disability  

No impact 
no affects 
Not at all!! 
No effect, every venue, every attraction in the country should be accessible to 
everyone. 
Disability:  Ample accessible parking at attractions is important to me 
It wouldn't 
None  

No 
Na  

i'm transgender, toilets are always a concern. gender neutral bathrooms should 
be important in all our tourism places. 
N/a 
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The language would receive a barrage of abuse and people who want to see it 
used more likewise.  People always feel paranoid - that welsh speakers are 
talking about them.  They seem to feel that welsh speakers should only use the 
language in secret - when there's no english speaker present to overhear the 
conversation.  I find this bizarre but true.  And belittlement is quite common 
unfortunately.  This will only get worse. 

Would not affect me unfairly.  

Not applucanle 
Safety needs to be improved for all groups and individuals within the RCT area. 
A Man 
It woukd not 
If the strategy focused more on working with communities then it would be able to 
recognise where those with different characteristics could play more of a role. For 
example there is a strong lgbtq+ community here... is their voice represented in 
some of the thinking behind events which could encourage visitors?  

Ensure any employment created is accessible, available and inclusive to all of the 
above 
Nothing you just need to promote Welsh language better generally, and start b y 
offering classes that are free to all residents 
I don’t know . Access for disabled people needs to be improved for residence as 
well as parking. Frequently can push a prism in a pavement as car parked. 
It doesn't affect me. 
I would welcome all types of people or opportunities as long as it’s positive and 
right for wales and the valleys 
N/A 
N/a 
No impact  

not applicable  

You have listed the EA characteristics incorrectly.  It’s Sex not gender and 
Gender Reassignment not gender identity.  If you can’t get this correct then what 
else will you get wrong? 
I am just straight and predominantly English speaking 
Overall in a positive manner. 
Welsh should be promoted and everyone included regardless of any differences 
It wouldn’t affect me. 
Byddaf eisiau gweld llety, bwytai a staff yr adran twristiaeth yn gwisgo’r bathodyn 
iaith gwaith er mwyn dangos i ymwelwyr bod yr iaith Gymraeg yn fyw ac yn gryf 
yn y cymoedd. 

would not affect me  
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No effect as far as I am aware 
It all should be included 
Positively! 
Disability ? Don't make me laugh , we have an Ablest Council and Council Leader 
. People are excluded not included 
It doesn't affect me 
N’A 
Wouldnt 
When I had a disability, it was tough commuting via Treforest station: no ramp 
access from university side.  I am no longer disabled but empathise with 
passengers struggling with luggage, buggies, wheelchairs & shopping trolleys 
when crossing railway bridge.  Pontypridd & Porth have ramps.  As mentioned 
earlier: Trehafod railway station's main entrance has no ramp access - thus 
denying railway option to Heritage museum/hotel or local B&Bs for anyone who 
relies on wheels for mobility  - or has bulky luggage for their visit. 

Na 
N/A. 
It will make no difference , the structure in place now is appalling and will 
continue to be so 
Infrastructure with all the signage can create more confusion to the community 
and visitors so clear communication and community consultation should be 
paramount for all parties to benefit.  Bad use of this will make any of the above 
confused or frustrated. 
N/A 
Does not 
* safety - being female there is always a security aspect to be concerned over. I 
love walking Clydach Lakes and you get to know local walkers. If we attract 
tourists to the lakes how exactly will we ensure walkers stay safe? As we know 
from recent events, women’s safety is a matter we need to address. I would love 
to see some additional security measures up on the walk from the bottom lake to 
the top lake   * safety is a concern. If we attract tourists we need to ensure and 
additional people at places used by residents will remain safe.  * it’s already 
affecting disabled people ie the metal structures at Clydach lakes preventing 
wheelchair users and mobility scooter users from entering (I can’t stress how 
appalled I am by seeing residents have to turn around because they can no 
longer access such a beautiful area of the Rhondda!!)  No other concerns 

 

 

Welsh:  

NA 
No comment. 
Use both languages together 
Bilingual 
Encourage S4C to make programs in RCT. 
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Make signs / tour guides / media bi-lingual and should be OK.  

i belive that people should be speak welsh  and it should be there choice if they 
want anything wrttern in welsh if the want  it it has to be there choice 
WEslh Language should be central to the offer as a distinct unique competitive 
advanatage.  The offer should be inviting equally to a range of Welsh learners as 
well as welsh speakers and non welsh speakers.  It should be positioned as a 
positive in the same way english speakers are not deterred from visiting France or 
Italy but view the language as very muich part of the holiday experience.  This is 
brilliant opportunity and a way of really celebrating Welsh identity and taking it to 
the world 
I don’t know if it would have a positive or negative effect on Welsh language;   I 
would hope it can be positive to some degree by promoting Welsh culture and 
identity to enhance the experience and educate visitors to the area 
Welsh language negative, of course it treats the English language less favourably, 
Gives an opportunity to promote the Welsh language in the borough . I think using 
Welsh more would be beneficial to the tourism offering . 
Every opportunity should be taken in delivering the objectives to promote the 
Welsh Language eg signage, bilingual tours, welsh history 
Get the booking system on the lido so you can actually book it 
Given the low level of Welsh language use in RCT I don't see tourism will make 
any difference. 
As long as people use the Lido language is irrelevant 
I would like to see more Welsh spoken bilingual guides and signage  

Not sure 
Ensure staff have access to learning Welsh language, use local Welsh language 
groups 
It doesn't 
As a non welsh speaker, I think its a positive to promote the language but not to 
impact on opportunities of non welsh speakers.  

Tricky question. I am 70 years old, English and cannot speak or understand the 
Welsh language. I have lived here for almost 40 years and it has never been an 
issue. 
No opinion 
Not sure it matters 
The surrounding facilities, 
Better shopping centre big named shops. More people coming to rct towns not 
retail parks. Bring more money in. Stop people spending in cardiff 
No comment.  

Think climate emergency - we have to discourage driving to the area!! 
Don't know 
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I think that it can be far too easy to neglect the Welsh language when trying to 
attract English speaking visitors. I think there should be a balance between both 
languages and promote the use of welsh where appropriate. 
I think the balance of English and Welsh is about right! 
No comment 
If the strategy is implemented mindfully then it could increase opportunities to 
promote Welsh and Welsh language learning. The usual bilingual signage etc 
helps. Promoting Welsh food and menus and local sourcing could help culturally 
too. 
I think that the area has not got as strong a connection to the welsh language as 
the North. A lot of unnecessary money is spent on duplicating everything in Welsh. 
NA 
Welsh first on road signs is positively dangerous given that even amongst Welsh 
people the language isn't the main language. 
None. 
Ensure both languages are given equal priority. 
Having new/old signs in both english and welsh  Ensure a qualified welsh speaker 
is present at activities for communication difficulties 
Promote the language throughout too. Weave it into all attractions including basic 
phrases at key attractions ... promote basic words and phrases at all opportunities. 
“Allow” people to learn at Every opportunity, including quick links to and leaflets 
containing more language info. 
It would depend on wether the visitors are mainly welsh speaking or english 
speaking 
Need to enhance availability of Welsh speaking staff members 
Anything which promotes the Welsh language is to be applauded.  Any 
opportunities to introduce visitors to the Welsh language and Welsh culture would 
be great.  Having lived in Wales, and having Welsh-speaking family, I know that 
some visitors see the use of the Welsh language as some sort of barrier, failing to 
recognise that it is a living language and the first language of many residents.   
Providing information about the culture would be beneficial. 

Sometimes people feel uncomfortable when people suddenly switch from one 
language to another in mid flow!  It doesn’t bother me but for older folks it may. 
Good impact 
I think Welsh signage in tandem with English is a splendid thing & would only 
promote the Welsh language. 
Lots of people are learning Welsh currently, if possible in cooperate this to aid 
learning Welsh. For example sections on a poster or information leaflet easy 
phrases which relate or key words to help people understand and pick up the 
language better.  It doesn't treat the English language less favourably.welsh 
language is part of our culture and it is important to try and bring it back as much 
as possible. We are proud to be welsh so we should embrace the language as 
well. 
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I am not a Welsh speaker, but I do like to see the two languages side by side, as a 
tourist it adds to the feeling of 'being away'. I also think that language is the 
strongest bond in the identity of a people, and would not like the use of the Welsh 
language to be 'dumbed down' in any way. 
It could be an opportunity to introduce the Welsh language to English people. I'm 
English but know no Welsh though I speak French plus some Spanish and a little 
German! 
The Welsh language is valuable and at a very basic level all road signage should 
have Welsh place names prioritised. In fact I would go as far as to say that English 
should even be dropped from town name signs. What better way to keep the 
language alive. 
It would hopefully have positive effects on the acceptance and spread of the Welsh 
language, though English visitors will be difficult to convince of this!  

Make sure you invest in towns as well as in attractions, as if a town looks tatty 
even the best looking attraction won't bring tourists in. 
After living for some years in a country that had signs in a dual language (Canada) 
you need to strong encourage the Welsh language culture 
It should be used in a positive and not derogatory way. 
Most in the area speak English,  in actual fact I believe that speaking the English 
language when one is welsh is often the problem. Not all Welsh people are welsh 
speaking, and to some extent are treated quite badly in some cases. However, 
promoting the welsh language in all age groups would help this, instead of trying to 
force it on Dooley. I am presently learning Welsh and feel it would be be appealing 
to visitors around the globe if it was spoken more in the area. But alienating those 
who don’t speak or haven’t had the opportunity to learn will impact upon this 

It doesn’t.  

No comment 
Use both! 
As stated in question 7 I believe the strategy should positively impact and promote 
the Welsh language and its historical significance. It’s language is Wales unique 
selling point, it differentiates us from the other parts of the UK, we need to weave 
this into our tourism industry to promote and develop Wales as a unique country 
with its own identity, culture, history and landscape. 
if the council continue as they are, they are eradicating residents who cant speak 
welsh - policy discriminating people By not allowing disabled people to have a 
voice they are discriminating and not understanding the lived experience of the 
people here wo live the barriers daily - they need to be included and able to 
access funding to be part of this strategy. 
Seems ok 
no comment 
There is no question that the approach would have a very positive affect on 
promoting Welsh heritage with visitors like us! 
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Although I understand the push for Welsh as a language, I value Wales as a place 
more. Bringing tourism to the area and allowing people the opportunity to learn 
about our heritage and communities should be a priority over what language the 
toilet signs are. 
Use of the Welsh language enhances the visitor experience, and raises awareness 
of the Welsh culture. 
Fi'n  hoffi'r ffaith bod y lido yn defnyddio'r y gymraeg ac gwneud ei caffi yn dwy 
ieithog. Efallai gall staff gwisgo bathodyn cymraeg i dangos bod nhw'n siarad yr 
iaith i cwsmeriaid. Hefyd os mae aelodau o staff yn defnyddio BSL, gall hyn fod yn 
hanfodol i cwsmeriaid gyda anghenion. 
Non welsh speaker myself as are many of the local population 
A positive would be to help those language with popular Welsh phrases 
and/history of an area!  Well developed sports clubs are also a way of making 
improvements as lots of people visit for game days and when they see he starte of 
the clubs would not want to return ! 
I don’t think the Welsh Language would be treated less favourably and I’m sure 
opportunities for those people whose native tongue is Welsh should be 
encouraged if they wish to speak the language. 
The language mustn't be a hidden (disadvantageous they would think) part of 
coming to Wales.  It needs to be presented as an interesting and exciting part of 
the visit.   Like visiting a foreign country only closer. eg You know you're getting 
closer, stone houses and slate roofs, reservoirs and rivers, unpronouncable place 
names, signs with too many consonants.  Wales.  I've arrived.  Croeso i Gymru. 
 

The welsh language and culture and the valleys close s needs to be promoted and 
retained to keep the appeal and unique S of the area.  The opportunities must be 
shared out so all parts feel included and therefore ensuring it succeeded and we 
all take ownership.  Please consider giving back to the mid and lower Cynon 
valley.  Help value and level up these poorer areas by creating a 21st cwmury park 
land on the phurnacite land.  Tourism for all! 
I am English but went to Welsh-language classes when I lived in Wales and I think 
that the strategy will promote the use of the language. 
Not sure although it’s disappointing that Welsh isn’t the first language of most of 
the residents of RCT  
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Yr unig sylw fyddai parhau i sicrhau fod popeth o ran arwyddion gwybodaeth i'r 
cyhoedd yn ddwyieithog. Os ydych am hybu bobl i ymweld â RhCT mae rhaid 
cadw'r momentwm i fynd. Os yw'r eisteddfod gen yn mynd i ddal i ddod yma yna 
mae'n holl holl bwysig fod popeth sydd angen ei newid ac popeth newydd yn y 
ddwyiaith. Siomedig iawn oedd cerdded drwy farchnad Pontypridd yn ddiweddar. 
Gwn mai dim busnes y Cyngor ydy'r farchnad. Ond siomedig iawn oedd gweld 
arwyddion Saesneg yn unig yn yr ardaloedd sydd wedi cael gwedd newydd iddynt.  
Hefyd sylwaf fod Caffi Lido wedi ail agor. Gobeithio fod popeth yn y fan honno yn 
ddwyieithog..... Os na ac rydych am ddenu bobl i ddod i brofi y dyfroedd cynnes 
adeg yr Eisteddfod, byddwch yn sicir o gael sylwadau am ddiffyg y Gymraeg yn y 
caffi. Mae bobl yn fwy na pharod i fynd ar gyfryngau cymdeithasol i rannu eu 
profiad boed yn dda neu ddrwg. Da gobeithio. Peidiwch rhoi cyfle iddyn nhw.   
Bydd miloedd o gwmpas yn yr ardal adeg yr Eisteddfod ac gobeithio bydd ei 
gwaddol yn cael effaith cadarnhaol ar gyfer y dyfodol.  Diolch 
IF appropriate motorhome parking is available it would increase spending in the 
areas 
Welsh is a strong attraction for tourism. Encouragement for the language and 
more support for learners would have positive effects. 
You ignore the people's views , so is there a point to this  
 

I find places where a lot of Welsh spoken a bit ‘intimidating’ and would like to see 
more opportunities to learn a bit more Welsh as I go round - maybe participating 
places such as bakers, butchers etc. could have English / Welsh for  ‘a loaf of 
bread please’,  ‘1lb of mince please’, ‘2 of those please’,   ‘thank you’ etc. On 
boards along with phonetic pronunciation?   Diolch 
Welsh Language would definitely be a bonus.  Opportunities here to reach out to 
those who are D/deaf Welsh Language users with signing, and also for those who 
are Neurodiverse, Physically Disabled and visually impaired. 
Having just returned from a holiday in North Wales I can say I found the promotion 
of the Welsh language & culture there to be both fulsome and a unique selling 
point that was appreciated by visitors (English & Welsh alike) and definitely a 
positive! 
Not sure  

It would be good for people to use and promote the Welsh language in our towns  

Welsh language has been proven to be of interest to tourists, and encourage 
visitation. It should be equal with English language use. Visitor marketing collateral 
should also be produced in international languages also 
Needs to be given a high profile to negate against marginalisation. 
Foreign visitors often expect us to speak Welsh and are interested in the language 
would be good to promote it where we can  

I feel it could adversely affect us as visitors might find signs etc (especially road 
signs) confusing. 
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I think this opportunity should enhance and grow people’s love of wales and it’s 
language 
Besides signage in Welsh you might want to consider Welsh speaking guides at 
the tourist centres 
You shouldn't treat either language less favourably in my opinion. The Welsh 
language is a 'nice' thing to promote, but not something that will attract visitors. 
The Rhondda has historically wiped the language from it's people from the colonial 
era. Any notice to our language from the council is an improvement from its current 
state. 
I am proud to be Welsh & have some knowledge of the language but it does irritate 
me that in a mainly English speaking area anything provided by Welsh government 
or local Council is always in Welsh first & somewhere in the middle we find it in 
English. 
Pontypridd town centre is full of drug addicts & alcoholics. The hostels & probation 
office cause no end of problems for the police & public. Elderly people are avoiding 
the town. We need more shops &  less flats especially the ones for people on 
benefits abusing the system! 
Unknown 
It may be an opportunity to promote the Welsh language, but needs to be done 
with care as most tourists will be non Welsh speaking, so will need easy access to 
information in English ( or other languages).  

No comment on this aspect  

use Welsh at every opportunity 
We should definitely promote the Welsh language.  I think parking should 
permanently be free in our town centres. 
I feel overall it would be poistive. Some negative things could include people not 
willing to promote the Welsh language.  I do feel other languages may also need to 
be displayed to attract international travellers. 
The Welsh language is a key part of the cultural identity of Wales and as such, 
businesses within the tourism and hospitality sector should be encouraged and 
supported to offer experiences and materials through the medium of Welsh. 
It should be a positive opportunity to promote the Welsh language. Tourists often 
enjoy learning a few simple phrases when visiting somewhere new. 
Galla'i os nad yw'r Gymraeg yn fwy canolog i'r strategaeth. Mae'r ffaith nad oes 
cyfeiriad at yr anthem na hybu'r defnydd o'r iaith yn od. Dim cyfeiriad chwaith at yr 
Eisteddfod Genedlaethol yn dod i'r ardal a'r gwaddol. Rhaid i ni hefyd fod yn well 
ar warchod ein treftadaeth. Gormod o lefydd hanesyddol yn cael eu dymchwel. 
Dwi’n credu bod siawns yma i hybu y Gymraeg hyd yn oed os na fydd twristiaid 
eisiau siarad Cymraeg achos mae diddordeb mawr gan ymwelwyr yn yr iaith - 
cadarnhaol os mae’r iaith yn cael ei hybu a’i clodfori.  Os nac ydy’r iaith ar gael i’w 
ddarllen neu siarad neu yn weladwy fydd hyn yn cael effaith negyddol iawn. 
Continue to provide Welsh and English mediums for communications, signage and 
perhaps also more opportunities to educate locals and visitors about the Welsh 
language. 
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Promotion of Welsh language should be included in the strategy. I don’t see how 
this strategy could negatively impact on the Welsh language.  
 

It could certainly be used to promote the Welsh language  

Many of the visitors will be non-Welsh speaking.  While they may appreciate 
hearing / seeing the Welsh language, its use and promotion could have a negative 
impact. 
Feel unable to comment 
We are investing in Welsh Language School's only , English is a minority 
Education . We have a biased structure in place currently and it will exclude more 
in the future  
 

I'm not a Welsh speaker, but the language must be celebrated and encouraged 
Positive definitely 
Ensure all tourist sites are bilingual and spaces for Welsh speaking communities 
are created. As a Welsh learner it would be great to access this information at 
tourist sites to help my language learning and for new spaces/sites to be created 
for the Welsh speaking community I can participate in 
- 
English language announcements either precede Welsh language or aren't fully 
duplicated on buses.  Better on trains but not fully duplicated. 
I personally don't speak Welsh and hope that English will be used more than 
Welsh. I don't like the push for the Welsh language. 
The Welsh Language is strangling the English Language with the Policies of the 
Welsh Government . They are making it a minority 
I did not see anything that really will encourage/spread the welsh language any 
further. 
Mae angen sicrhau bod y Gymraeg yn weledol i bobl sy’n ymweld a bod Busnesau 
e.e yn hysbysu yn ddwyieithog. Dyle bod y cefnogaeth ariannol ar gael i ddatblygu 
hyn a ffocysi ar nwyddau, cynhyrchion, bwydydd lleol lle bynnag sy’n bosibl. 
Not applicable. Not a Welsh speaker. However, I do agree with promoting the 
Welsh language, but do not have any suggestions 
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Rhondda Cynon Taf (RCT) is renowned the world over for its
pivotal role in the industrial revolution and we can still boast of a
rich heritage and cultural history. However, now that the coal
mines have gone, our landscape has returned to a breath-taking
expanse of natural beauty that will rival any landscape in the
country. The only difference between RCT’s landscape and those
that are already major tourism destinations is that ours is for the
most part a secret!

The Council has ambitious plans for tourism and this strategy sets out to establish RCT as:

“The premier destination in the UK for “experience” based
visits and vacations showcasing our first class landscape, 
culture and heritage.”

Central to this vision is the strength of our natural landscape, culture and heritage. Our
landscape is breath-taking and stands alongside any of the more tried and tested
destinations in the UK and our social history and heritage assets tell a story of innovation,
ingenuity and impassioned Valleys communities. These unique selling points provide a
foundation on which this Strategy will build upon and enhance.

To deliver this vision we need to
work strategically to position RCT 
as a place where:

We are at the cutting edge of
adventure tourism, using our unique
landscape to create new and exciting
attractions alongside establishing
RCT as the go to place for existing
adventure and adrenalin activities.

We are the premier destination for all
those seeking an active lifestyle,
maximising the benefits of our
outstanding landscapes. 

Our thriving culture and heritage is
maximised to the full, benefiting
residents and tourists alike.

Our accommodation is not just a
place to stay but is an experience in
its own right.

That the excellent food, drink,
attractions and events that will be at
the heart of our offer are locally
provided and sourced.

Our calendar has the very best in
local and major events across all the
arts and sports.

That fundamentally, RCT is a
destination with a sense of drama
and place where the narrative of our
pioneering past is reinvented to
provide a first class, contemporary
visitor experience.

Why are we doing this?
Over the last five years, Wales has welcomed record
numbers of visitors. This is reflected in RCT’s visitor
numbers, with 1.5 million day visitors* in 2019 and
more than 500,000 overnight stays*.
Over 9% of the workforce in Wales is now employed in
tourism. It is one of the country’s fastest growing sectors and
it is estimated that tourism was worth just over £179 million*

to the RCT economy in 2019 and employed more than 
2,000 people*. It is clear that tourism has the potential to be
the main driver of the local economy and source of
employment in large parts of the County Borough.

What do we need to do?
Evidently the tourism industry is changing. People
are moving away from traditional package holidays
and instead are increasingly piecing together their
own getaways, predominantly through the internet,
seeking an ‘experience’ based break or holiday 
with the ubiquitous opportunity for a once in a
lifetime selfie. 
To maximise the opportunities that marrying our fantastic
landscape and heritage with the changing face of tourism
presents, this strategy recommends that we target our efforts
in the following areas:

1. Product & Attractions

2. Accommodation

3. Accessibility, Infrastructure & Connectivity

4. Skills & Employment

5. Experience

3

Valleys 
Regional Park 

Parc Rhanbarthol 
y Cymoedd

*STEAM Summary 2019 RCTCBC, 
GTS (UK) Ltd
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It is essential that we build upon our existing visitor products and attractions
by developing new high quality destinations. The success of the RCT visitor
economy depends upon having a number of high quality, unique visitor
offerings, that can create itineraries and packages to provide short and long
stay opportunities.

To fully realise our ambition of being the premier destination in the UK for “experience” based visits and
vacations we need to develop a suite of strategic, nationally renowned attractions that will act as an
anchor for our whole visitor offer. Attractions such as Zip World and the potential development of the
Rhondda Tunnel are just what we need to bring people to the area from far and wide.

Our tourism offer will receive a massive boost through the development of the new Zip World Tower
attraction at the former Tower Colliery site in Rhigos. However, it is critical that we guard against visitors
solely using Zip World Tower and returning to where they came from without visiting and experiencing any
other parts of our area, spending in our communities and boosting the local economy. 

Visitor numbers to RCT are growing year on year but the vast majority that come are day visitors. To truly
maximise the economic benefits to our communities of the tourism sector we need to create the
conditions whereby those day visits are converted to overnight stays, overnight stays become weekend
breaks and eventually RCT is established as a major destination for full blown holidays.

It is therefore critical that we establish a series of attractions that will encourage visitors to undertake
multiple activities over more than one day. We already have a number of attractions in RCT that perform
well, with the National Lido of Wales – Lido Ponty, a Welsh Coal Mining Experience at Rhondda Heritage
Park, Royal Mint Experience and Penderyn Whisky Distillery all seeing strong visitor numbers. Whilst it is
important to continue to support and develop these in the future, we also need to see additional
attractions developed that will showcase our ambition to be a premier experience based destination. 

Product &
Attractions

These can take a range of forms. We can replicate attractions
that we know are successful in other parts of the UK and Ireland
such as Zip World and high wire rope bridges. We can
maximise the untapped resources we already have such as
developing the Rhondda Tunnel as the longest of its kind in
Europe and the stunning reservoirs we have that are for the
most part hidden from the public. It is also important that we find
innovative products and attractions that will put us at the cutting
edge of adventure based tourism and outdoor leisure.

Action plans will need to be produced to identify the areas where
new attractions can be developed and where appropriate, work
with sector leading providers to enable their delivery.

Alongside the delivery of these major attractions it is important
that we maximise the benefit and use of our smaller scale assets
such as Clydach Vale Lake and Nantgarw Chinaworks as they
have a significant role to play in providing a complementary and
additional offer alongside our major attractions.

Natural Resources Wales has also identified the need to
encourage user access on its land, not only to connect local
communities with their landscape as a part of the Active Travel
and Health and Wellbeing agenda but also to encourage a
guardianship presence in isolated forestry and rural
environments. The opening of forestry routes presents significant
opportunities for tourists to explore areas previously inaccessible
to them and install infrastructure to service those visitors.

5
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Our accommodation offer will range from high end boutique hotels to quality bunkhouses
and caravanning facilities. To ensure we deliver on our ambition to significantly increase
the amount of visitors that stay in RCT it is critical that we see an increase in the amount of
accommodation available in the County Borough which needs to be of high quality, varied
in nature and will also appeal to a wide range of visitors.

Based on current figures, RCT does not have enough bed spaces or accommodation available to satisfy
the existing visitor numbers travelling to RCT. With projects such as Zip World Tower developing in the
area, it is expected that visitor numbers will significantly increase and therefore the development of
additional accommodation is vital to capitalise on the associated increased visitor spend. 

There is an opportunity to provide a unique accommodation offer that is bespoke to the type of tourism
and locations we are seeking to promote and develop. Adventure tourists appreciate the experience that
quirky offers such as ‘glamping’ can provide and with the upward trend of motorhome usage including
the rise of Airbnb in our area demonstrates that there is a demand for a range of self-catering
accommodation. This provides an opportunity for a significant boost to the local economy in valleys
communities as existing property is repurposed to meet an increasing visitor demand.

There are opportunities to explore the development of hotels that can service large numbers of tourists in
key towns such as Pontypridd and towns like Aberdare can be increasingly recognised as a tourist town
at the gateway to our ‘adventure’ landscape and the Brecon Beacons National Park.

The accommodation offer in RCT is growing and
strengthening with existing hotels such as Llechwen Hall and
Premier Inn expanding their capacity and new entrants to the
market such as the high class boutique hotel at Lanelay Hall
highlighting how successful a quality offer can be.

Funding opportunities are available through Valleys Regional
Park and Visit Wales and these are helping to facilitate the
improvements to the hotel accommodation at Dare Valley
Country Park and the Cardiff Arms Bistro in Treorchy. However,
it is important that this momentum is maintained and all
opportunities for funding are maximised.

Accommodation

T O U R I S M S T R A T E G Y  2 0 2 1 7
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The success of a tourism destination is reliant upon its infrastructure and
connectivity. Transport links and public transport availability, car parking,
signage, accessible facilities and understanding how they interconnect is
vital to ensure a positive visitor experience.

RCT has good infrastructure and connectivity to the A470 (Cambrian Way), A465 and M4, enabling
convenient links to Cardiff and Newport in the South, Swansea in the West and northwards through to the
Midlands, travelling through some of the most scenic landscapes Wales has to offer. Destinations such
as Bristol & Bath are within an hour and a half catchment of RCT and the A465 connects RCT to
Abergavenny, Monmouth, and the Midlands positioning RCT favourably within the Cardiff Capital Region. 

By 2022/23, connectivity into and within RCT will be significantly improved via the Metro and Valleys Lines
Electrification. Transport for Wales have indicated benefits such as improved travel times, better
commuter conditions and renovated station facilities. Dualling of the A465 will improve accessibility to the
North Cynon Valley.

It also needs to be recognised that increases in visitors accessing RCT has the potential to lead to issues
such as those now seen at places like Storey Arms in the Brecon Beacons where large numbers of
visitors to Pen y Fan are having to park indiscriminately over the highway verges as parking infrastructure
and public transport have not kept up.

It is important that strategic plans are developed identifying opportunities for new car parks to be
provided to serve the new visitor attractions envisaged by this strategy and it will be increasingly important
that the implementation of the South Wales Metro is maximised through an integrated transport offer that
will encourage visitors to arrive by public transport and other low carbon means of travel.

Infrastructure to serve the needs of visitors should be
developed including toilet facilities and the challenge of making
heritage and adventure attractions accessible to all needs to be
addressed in the development of our delivery plans.

Infrastructure that will deliver against the Council’s carbon
reduction ambition is vital and plans for innovative, “green”
sustainable solutions for implementation and maintenance will
need to be developed. Funding to support carbon neutral
initiatives should be investigated to provide RCT with an
opportunity to lead the way in green tourism innovation. There
is an opportunity to pilot initiatives, such as carbon neutral
places to stay, which intertwine carbon efficient measures and
actions which protect biodiversity and manage eco systems
effectively. 

The role of digital infrastructure needs to be explored further
with a view to placing RCT at the forefront of digitally
connected destinations. The use of mobile technology should
be investigated to enable an integrated booking platform
allowing for the online booking of tickets, packages and
itineraries through the RCT tourism website.

Accessibility, 
Infrastructure 
and Connectivity
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Improving the tourism economy in RCT means encouraging the
development of tourism related skills and supporting the creation of 
well paid, secure jobs within the industry for local residents.

Welsh Government has identified tourism as one of the nine Priority Sectors which underpin the Economy
of Wales and with tourism in RCT worth over £179 million* to the local economy, it is vital that
communities become aware of the importance of capturing the benefits of increased visitors and local
businesses develop skills which will benefit the customer service and tourism sectors. RCT Council’s
Corporate Plan 2020-2024, “Making a Difference”  and “Our Cwm Taf”, the Public Services Board Well-
being Plan identifies the importance of developing the Tourism offer while supporting businesses within
the region, and acknowledging that the strength in RCT’s visitor offer stems from our local communities.

According to the Employer Skills Survey: 2019 Wales Data report, there were 1,100 vacancies within the
Hotel & Restaurant sector in 2019 due to skill shortages. With the right training and support, significant
opportunities will present themselves for local people and businesses to thrive in a vibrant tourism
industry. Given the nature of the adventure, landscape based tourism offer that is likely to flourish there is
potential for a wide range of hospitality roles and jobs to become available in the very places in RCT
where employment opportunities have been most challenging.

As our tourism offer flourishes it is natural that a large proportion of visitors to RCT will be coming here 
for the first time, and their perception of our ex-coalfield communities and landscape may be prejudiced by
outdated and stereotyped anecdotes. It is therefore critical that alongside a high quality physical and natural
environment, the customer service they receive whilst they are here needs to be of the highest quality. It is
paramount that hospitality jobs are not second rate jobs, and in order to provide the best customer and
visitor experience possible we need people working in the sector to be well trained and valued.

As a unique selling point, there are opportunities to promote the use of the Welsh Language within the
hospitality and accommodation sectors and provide Welsh Language skills to the local workforce.

Great work has already been undertaken within RCT to focus
on skills development and job creation. Our Human
Resources team supports local businesses by providing
advice, guidance and signposting for workforce development.
There is now an opportunity to develop this further with a
specific focus on tourism related roles to maximise the benefit
of new job roles coming into the sector such as those from
outdoor activity attractions like Zip World Tower. 

Working with partners such as Coleg y Cymoedd and The
University of South Wales, there are opportunities to undertake
work to identify skills shortages within the sector and 
develop courses which will provide the skills required by 
the industry and facilitate the development of home grown
tourism entrepreneurs.

Many tourism attractions in the County Borough use
volunteers and this is beneficial not only to the attraction itself
but also to the volunteers, who can develop a skillset that can
be taken forward into future employment. There are many
social and wellbeing benefits to volunteering and opportunities
should be investigated with third sector partners.

Skills & 
Employment
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The destination experience is at the heart of RCT tourism. RCT will provide a
first class, positive and unique experience which visitors will want to repeat
and tell others about.

Visitors are coming to the South Wales valleys and RCT in particular for its spectacular countryside and
unique environment and we can build on this further, maximising the potential of adventure experiences
with the Global Adventure Tourism Market Report 2020-2030 predicting a further 11% growth in adventure
market globally by 2030.

It is possible for RCT to position itself as a premier visitor experience destination for adventure (both
cultural and activity adventure tourism), outdoor, adrenaline and activity tourism, which will enhance our
year round tourism offer. 

We should develop experience based packages and itineraries covering all parts of the visitor experience
(eating, drinking, doing and staying) and where appropriate maximise the benefits of cross boundary
relationships and attractions.

In order to position RCT as a premier destination within the Valleys Regional Park a clear and distinct
tourism brand should be developed to benefit the whole of the sector including attractions,
accommodation, communities and local services. Establishing and developing the brand will rely heavily
on partnership buy-in. 

Plans should be developed to maximise the opportunities presented by emerging tourism themes such
as Wellbeing Tourism which is already being identified as a lucrative market by accommodation providers
such as Lanelay Hall. The potential of genealogy and packages which promote the Welsh Language and
local culture should also be investigated. 

There are clear opportunities to build on the strong
programme of events in RCT and work with Visit Wales and
Welsh Government’s Major Events Unit to bring specialist and
major events to RCT which in turn will introduce an increased
number of visitors to the area.

The destination experience begins prior to a visitor getting to
RCT. There are opportunities to re-brand and position RCT
favourably online by providing a mechanism to book and plan
a visit and itinerary before arriving. Redeveloping the tourism
website to include initiatives such as interactive mapping and
the ability to book tickets in theatres and attractions will help to
co-ordinate the visitor offer and provide a hassle free, pre-visit
experience.

Responding to visitor and resident requirements, the
redevelopment of the tourism website for RCT will incorporate
interactive mapping, e-commerce functionality and booking
systems to improve the customer and visitor experience.
Marketing campaigns targeting areas and demographics that
are ‘warm’ to RCT will enable greater promotion to audiences
that are interested in what RCT has to offer, and those visitors
that are willing to travel and spend, with social media and
digital marketing offering further opportunities to engage and
interact with such groups.

Experience
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Next Steps
The RCT Tourism Strategy is a partnership document and it is recommended
that it should be delivered through the establishment of a RCT Strategic
Steering Group in addition to the oversight from the Council’s Scrutiny
process and decision making by Cabinet. The Strategic Steering Group
should be comprised of RCT Council representatives alongside major
players from the Tourism Sector in RCT supplemented, where appropriate,
by representatives from the wider industry. 

RCT Council will be responsible for evaluating and reporting to the Strategic Steering Group on the
Tourism Action Plan, organising meetings and amending or adapting this Strategy in the future. RCT
Council will lead on tourism data collection and surveying to inform future STEAM reports and will ensure
that economic data in relation to STEAM is shared with the Strategic Steering Group.

The Tourism Action Plan will be reported upon quarterly. The RCT Tourism Strategy and associated action
plan will be reviewed annually with input from Scrutiny Committees and the Strategic Steering Group.

T O U R I S M S T R A T E G Y  2 0 2 1
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Mae Rhondda Cynon Taf (RhCT) yn enwog ledled y byd am ei rôl
ganolog yn y chwyldro diwydiannol ac rydyn ni’n parhau i fod yn
falch o’n treftadaeth gyfoethog a’n hanes diwylliannol. Fodd
bynnag, nawr bod y pyllau glo wedi mynd, mae ein tirwedd wedi
dychwelyd i ehangder harddwch naturiol syfrdanol sydd cystal
ag unrhyw dirwedd yn y wlad. Yr unig wahaniaeth rhwng tirwedd
RhCT a’r rheini sydd eisoes yn gyrchfannau twristiaeth mawr yw
bod ein tirwedd ni ar y cyfan yn dal i fod yn gyfrinach!

Mae gan y Cyngor gynlluniau uchelgeisiol ar gyfer twristiaeth ac mae’r strategaeth yma’n
ceisio sefydlu RhCT fel:

“Y prif gyrchfan yn y DU ar gyfer ymweliadau a gwyliau yn
seiliedig ar "brofiad", gan arddangos ein tirwedd, diwylliant
a’n treftadaeth o’r radd flaenaf.”

Yn ganolog i’r weledigaeth yma mae cryfder ein tirwedd naturiol, ein diwylliant a’n
treftadaeth. Mae ein tirwedd yn syfrdanol ac yn sefyll ochr yn ochr ag unrhyw un o
gyrchfannau mwyaf poblogaidd y DU. Mae ein hanes cymdeithasol a’n hasedau treftadaeth
yn adrodd stori am arloesedd, dyfeisgarwch a chymunedau angerddol y Cymoedd. Mae’r
elfennau unigryw, cadarnhaol a deniadol yma’n gosod sail y bydd modd i’r Strategaeth yma
adeiladu arnyn nhw a’u gwella. 

Er mwyn cyflawni’r weledigaeth yma
mae angen i ni weithio’n strategol i
osod RhCT fel rhywle lle mae’r
canlynol yn wir:

Rydyn ni ar flaen y gad o ran
twristiaeth antur, gan ddefnyddio ein
tirwedd unigryw i greu atyniadau
newydd a chyffrous ochr yn ochr â
sefydlu RhCT fel y lle amlwg i
ymweld â hi ar gyfer gweithgareddau
antur/adrenalin.

Ni yw’r prif gyrchfan i bawb sy’n
ceisio ffordd o fyw egnïol, gan wneud
y mwyaf o fuddion ein tirweddau
rhagorol.

Rydyn ni’n gwneud y mwyaf o’n
diwylliant a’n treftadaeth ffyniannus, a
fydd o fudd i drigolion ac i dwristiaid.

Nid lle i aros yn unig yw ein llety ond
mae’n brofiad ynddo’i hun.

Bydd y bwyd, diod, atyniadau ac
achlysuron rhagorol a fydd wrth
wraidd ein cynnig yn cael eu darparu
a’u cyrchu’n lleol.

Mae ein calendr yn llawn o’r
achlysuron lleol gorau a’r achlysuron
mawr ym myd y celfyddydau a
chwaraeon.

Yn y bôn, mae RhCT yn gyrchfan
gydag ymdeimlad o ddrama ac
mae’n rywle lle mae straeon ein
gorffennol arloesol yn cael eu
hadfywio gan gynnig profiad cyfoes
o’r radd flaenaf i ymwelwyr.

Pam rydyn ni’n gwneud hyn?
Dros y pum mlynedd diwethaf mae Cymru wedi
croesawu’r nifer uchaf erioed o ymwelwyr. Caiff hyn
ei adlewyrchu yn niferoedd ymwelwyr RhCT –
cafwyd y nifer uchaf erioed o ymwelwyr* yn 2019, sef
1.5 miliwn o ymwelwyr yn ystod y dydd a thros
500,000 o arosiadau dros nos*. 
Mae dros 9% o’r gweithlu yng Nghymru bellach yn cael ei
gyflogi ym maes twristiaeth. Mae’n un o’r sectorau sy’n tyfu
gyflymaf yn y wlad ac amcangyfrifir bod twristiaeth werth £179
miliwn* i economi RhCT yn 2019 ac wedi cyflogi dros 2000 o
bobl. Mae’n amlwg bod gan dwristiaeth y potensial i fod yn
brif ysgogydd yr economi leol ac yn ffynhonnell cyflogaeth
mewn rhannau helaeth o’r Fwrdeistref Sirol.

Beth sydd angen i ni’i wneud?
Mae’n amlwg bod y diwydiant twristiaeth yn newid.
Mae pobl yn symud i ffwrdd o wyliau parod
traddodiadol ac yn lle hynny maen nhw’n mynd ati i
greu eu gwyliau eu hunain fwyfwy, gan drefnu trwy’r
rhyngrwyd yn bennaf. Maen nhw’n chwilio am wyliau
yn seiliedig ar "brofiad" sy’n cynnig cyfle i gymryd
hunlun unigryw. 
Er mwyn gwneud y mwyaf o’r cyfleoedd sy’n codi wrth
gyfuno ein tirwedd a’n treftadaeth wych ag wyneb newidiol
twristiaeth, mae’r strategaeth yma’n argymell ein bod yn
targedu ein hymdrechion yn y meysydd canlynol:

1. Cynnyrch ac Atyniadau

2. Llety

3. Hygyrchedd, Seilwaith a Chysylltedd

4. Cyflogaeth a Sgiliau

5. Profiad

3
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Mae’n hanfodol ein bod ni’n adeiladu ar ein cynnyrch a’n hatyniadau
presennol i ymwelwyr trwy ddatblygu cyrchfannau newydd o safon uchel.
Mae llwyddiant ‘economi ymwelwyr’ RhCT yn dibynnnu ar fod â nifer fawr o
gynigion safon uchel ac unigryw i ymwelwyr lle mae modd creu rhaglenni a
phecynnau teithio ar gyfer arosiadau hir a byr.

Er mwyn gwireddu’n huchelgais o fod y prif gyrchfan yn y DU ar gyfer ymweliadau a gwyliau yn seiliedig
ar “brofiad”, mae angen i ni ddatblygu cyfres o atyniadau strategol sy’n adnabyddus yn genedlaethol.
Rhain fydd yr angor i’r cynnig llawn sydd gyda ni i ymwelwyr. Atyniadau fel Zip World a datblygiad posibl
Twnnel Cwm Rhondda yw’r union bethau sydd eu hangen arnon ni i ddenu pobl o bob cwr i’r ardal. 

Bydd datblygiad yr atyniad newydd, Zip World Tower, ar hen safle Glofa’r Tŵr yn Rhigos yn rhoi hwb
enfawr i’n cynnig twristiaeth. Serch hynny, mae’n hanfodol ein bod ni’n gwarchod rhag ymwelwyr sy’n
defnyddio Zip World Tower yn unig ac yna’n dychwelyd adref heb ymweld ag unrhyw rannau eraill o’n
hardal, heb wario arian yn ein cymunedau a rhoi hwb i’r economi leol.

Mae nifer y bobl sy’n ymweld â RhCT yn cynyddu bob blwyddyn ond mae’r mwyafrif helaeth sy’n dod yn
ymweld am y dydd. Er mwyn sicrhau’r buddion economaidd mwyaf posibl i’n cymunedau yn y sector
twristiaeth, mae angen i ni greu’r amodau lle mae’r ymweliadau dydd hynny yn cael eu troi’n arosiadau
dros nos, a’r arosiadau dros nos yn troi’n wyliau penwythnos ac yn y pen draw, bydd RhCT yn cael ei
sefydlu fel cyrchfan o bwys ar gyfer gwyliau llawn. 

Mae’n hanfodol felly ein bod ni’n sefydlu cyfres o atyniadau a fydd yn annog ymwelwyr i ymgymryd â
nifer o weithgareddau dros fwy nag un diwrnod. Mae eisoes gyda ni nifer o atyniadau yn RhCT sy’n
cyflawni’n dda – mae Lido Cenedlaethol Cymru - Lido Ponty, Taith Pyllau Glo Cymru ym Mharc
Treftadaeth Cwm Rhondda, Profiad y Bathdy Brenhinol a Distyllfa Wisgi Penderyn i gyd yn gweld
niferoedd cadarn o ymwelwyr. Er ei bod yn bwysig parhau i gefnogi a datblygu’r rhain yn y dyfodol, mae
angen hefyd i atyniadau ychwanegol gael eu datblygu a fydd yn arddangos ein huchelgais i fod yn brif
gyrchfan sy’n seiliedig ar brofiad.

Cynnyrch 
ac Atyniadau

Gall y rhain fod ar sawl ffurf. Mae modd i ni efelychu atyniadau
sy’n llwyddiannus mewn rhannau eraill o’r DU ac Iwerddon,
megis Zip World a phontydd rhaff uchel. Mae modd i ni wneud y
mwyaf o’r adnoddau sydd gyda ni eisoes megis datblygu
Twnnel Cwm Rhondda fel y twnnel hiraf o’i fath yn Ewrop, a’r
cronfeydd dŵr syfrdanol sydd gyda ni sydd, ar y cyfan, wedi’u
cuddio rhag y cyhoedd. Mae hefyd yn bwysig ein bod ni’n dod
o hyd i gynnyrch ac atyniadau arloesol a fydd yn ein rhoi ar flaen
y gad ym maes twristiaeth antur a hamdden awyr agored.

Bydd angen llunio cynlluniau gweithredu i nodi’r meysydd lle
mae modd datblygu atyniadau newydd a lle bo hynny’n briodol,
gweithio gyda darparwyr sy’n arwain y sector fel bod modd eu
cyflawni.

Yn ogystal â chyflawni’r atyniadau mawr yma, mae’n bwysig ein
bod ni’n sicrhau’r budd a’r defnydd mwyaf posibl o’n hasedau
ar raddfa lai, fel Llyn Cwm Clydach a Chrochendy Nantgarw,
gan fod ganddyn nhw rôl sylweddol wrth ddarparu cynnig
cyflenwol ac ychwanegol ochr yn ochr â’n prif atyniadau.

Mae Cyfoeth Naturiol Cymru hefyd wedi nodi’r angen i annog
mynediad i ddefnyddwyr ar ei dir, nid yn unig i gysylltu
cymunedau lleol â’u tirwedd yn rhan o’r agenda Teithio Llesol ac
Iechyd a Lles ond hefyd i annog presenoldeb gwarchodaeth
mewn coedwigaeth ynysig ac amgylcheddau gwledig. Mae
agor llwybrau coedwigaeth yn cyflwyno cyfleoedd sylweddol i
dwristiaid archwilio ardaloedd a oedd gynt yn anhygyrch iddyn
nhw, a chyfle i osod seilwaith i wasanaethu’r ymwelwyr hynny.
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Bydd ein cynnig llety yn amrywio o westai boutique moethus i dai bynciau a chyfleusterau
carafanio o safon. Er mwyn sicrhau ein bod ni’n cyflawni ein huchelgais i gynyddu nifer yr
ymwelwyr sy’n aros yn RhCT yn sylweddol, mae’n hanfodol ein bod ni’n gweld cynnydd
yn nifer y cyfleusterau llety sydd ar gael yn y Fwrdeistref Sirol. Mae angen i’r llety fod o
safon uchel, yn amrywiol ei natur a fydd hefyd yn apelio at ystod eang o ymwelwyr.

Yn seiliedig ar y ffigurau cyfredol, does gan RhCT ddim digon o leoedd gwely na llety i fodloni nifer
bresennol yr ymwelwyr sy’n teithio i RhCT. Gyda phrosiectau posibl fel Zip World Tower yn datblygu yn yr
ardal, mae disgwyl y bydd nifer yr ymwelwyr yn cynyddu’n sylweddol ac felly mae datblygu llety
ychwanegol yn hanfodol er mwyn manteisio ar y cynnydd cysylltiedig mewn gwariant.

Mae cyfle i ddarparu cynnig llety unigryw sydd wedi’i deilwra’n benodol i’r math o dwristiaeth a’r lleoliadau
rydyn ni’n ceisio’u hyrwyddo a’u datblygu. Mae twristiaid antur yn gwerthfawrogi’r profiad y gall cynigion
gwahanol fel ‘glampio’ ei ddarparu ac mae cynnydd yn y defnydd o gartrefi modur a llety ‘Airbnb’ yn ein
hardal yn dangos bod galw am ystod o lety hunanddarpar. Dyma gyfle felly i’r economi leol yng
nghymunedau’r cymoedd gael hwb sylweddol wrth i’r eiddo presennol gael ei addasu i ateb y galw
cynyddol gan ymwelwyr.

Mae cyfleoedd i ystyried datblygu gwestai a all wasanaethu nifer fawr o dwristiaid mewn trefi allweddol fel
Pontypridd. Mae modd hefyd cydnabod trefi fel Aberdâr yn dref dwristaidd wrth borth ein tirwedd ‘antur’ a
Pharc Cenedlaethol Bannau Brycheiniog.

Mae’r cynnig llety yn RhCT yn cynyddu ac yn cryfhau wrth i
westai presennol fel Neuadd Llechwen a’r Premier Inn ehangu
eu capasiti ac wrth i newydd-ddyfodiaid i’r farchnad fel y
gwesty boutique moethus yn Neuadd Glan-elái dynnu sylw at
ba mor llwyddiannus y gall cynnig o safon fod.

Mae cyfleoedd cyllido ar gael trwy Barc Rhanbarthol 
y Cymoedd a Chroeso Cymru ac mae’r rhain yn helpu i
hwyluso’r gwelliannau i’r cyfleusterau gwesty ym Mharc
Gwledig Cwm Dâr a Cardiff Arms Bistro yn Nhreorci. Serch
hynny, mae’n bwysig bod y momentwm yn cael ei gynnal 
a bod yr holl gyfleoedd i gael cyllid yn cael eu defnyddio 
i’r eithaf.

Llety

S T R A T E G A E T H D W R I S T I A E T H 2 0 2 1 7



8

Mae llwyddiant cyrchfan twristiaeth yn dibynnu ar ei seilwaith a’i chysylltedd.
Mae cysylltiadau trafnidiaeth ac argaeledd trafnidiaeth gyhoeddus,
cyfleusterau parcio ceir, arwyddion, cyfleusterau hygyrch a deall sut maen
nhw’n cydgysylltu yn hanfodol er mwyn sicrhau profiad cadarnhaol i
ymwelwyr.

Mae gan RhCT seilwaith a chysylltedd da â’r A470 (Ffordd Cambrian), yr A465 a’r M4, sy’n cysylltu RhCT
â Chaerdydd a Chasnewydd yn y De, Abertawe yn y Gorllewin a thua’r gogledd drwy Ganolbarth Lloegr,
gan deithio trwy rai o’r tirweddau mwyaf hardd sydd gan Gymru i’w cynnig. Mae cyrchfannau fel Bryste a
Chaerfaddon o fewn awr a hanner i ddalgylch RhCT ac mae’r A465 yn cysylltu RhCT â’r Fenni, Trefynwy,
a Chanolbarth Lloegr. Mae hyn yn gosod RhCT yn ffafriol o fewn Prifddinas-Ranbarth Caerdydd.

Erbyn 2022/23, bydd cysylltedd i mewn i RhCT, ac o fewn RhCT ei hun, yn cael ei wella’n sylweddol trwy’r
Metro a Thrydaneiddio Rheilffordd y Cymoedd. Mae Trafnidiaeth Cymru wedi nodi buddion fel
amseroedd teithio gwell, amodau gwell i gymudwyr a chyfleusterau gorsaf wedi’u hadnewyddu. Bydd
deuoli’r A465 yn gwella hygyrchedd i Ogledd Cwm Cynon.

Mae angen cydnabod hefyd bod gan y cynnydd yn nifer yr ymwelwyr sy’n dod i RhCT y potensial i
arwain at faterion fel y rhai a welir bellach mewn lleoedd fel y Storey Arms ym Mannau Brycheiniog. Yma,
mae nifer fawr o ymwelwyr â Phen y Fan yn gorfod parcio dros ymylon y briffordd gan nad yw seilwaith y
cyfleusterau parcio a’r drafnidiaeth gyhoeddus bellach yn addas.

Mae’n bwysig bod cynlluniau strategol yn cael eu datblygu i nodi cyfleoedd i ddarparu meysydd parcio
newydd i wasanaethu’r atyniadau newydd i ymwelwyr sy’n cael eu rhagweld gan y strategaeth yma.
Bydd yn gynyddol bwysig bod Metro De Cymru yn cael ei ddefnyddio yn y ffordd orau bosibl gan gynnig
trafnidiaeth integredig a fydd yn annog ymwelwyr i deithio ar drafnidiaeth gyhoeddus a defnyddio dulliau
teithio carbon isel eraill.

Dylid datblygu seilwaith i wasanaethu anghenion ymwelwyr
gan gynnwys cyfleusterau toiled. Mae angen mynd i’r afael
hefyd â’r her o wneud atyniadau treftadaeth ac antur yn
hygyrch i bawb wrth ddatblygu ein cynlluniau cyflawni.

Mae seilwaith a fydd yn cyflawni uchelgais lleihau carbon y
Cyngor yn hanfodol a bydd angen datblygu, gweithredu a
chynnal cynlluniau ar gyfer atebion cynaliadwy arloesol a
“gwyrdd”. Dylid ymchwilio i gyllid a fydd yn cefnogi mentrau
carbon niwtral er mwyn rhoi cyfle i RhCT arwain y ffordd ym
maes arloesedd twristiaeth werdd. Mae cyfle i dreialu mentrau,
megis lleoedd i aros sy’n garbon niwtral, sy’n cydblethu
mesurau a chamau gweithredu carbon effeithlon sy’n diogelu
bioamrywiaeth ac yn rheoli systemau eco yn effeithiol.

Mae angen archwilio rôl seilwaith digidol ymhellach gyda’r
bwriad o roi RhCT ar flaen y gad o ran cyrchfannau sydd
wedi’u cysylltu’n ddigidol. Dylid ymchwilio i’r defnydd o
dechnoleg symudol er mwyn galluogi platfform cadw lle
integredig sy’n caniatáu trefnu tocynnau, pecynnau a
theithlenni ar-lein trwy wefan dwristiaeth RhCT.

Hygyrchedd, 
Seilwaith a
Chysylltedd
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Er mwyn gwella’r economi twristiaeth yn RhCT mae angen annog datblygiad
sgiliau sy’n gysylltiedig â thwristiaeth a rhoi cymorth i greu swyddi diogel â
chyflog da yn y diwydiant ar gyfer trigolion lleol.

Mae Llywodraeth Cymru wedi nodi twristiaeth fel un o’r naw Sector Blaenoriaeth sy’n sail i Economi
Cymru. Mae twristiaeth yn RhCT werth dros £179* miliwn i’r economi leol, ac felly mae’n hanfodol bod
cymunedau’n dod yn effro i bwysigrwydd manteisio ar y buddion sydd i’w cael o nifer gynyddol o
ymwelwyr, a bod busnesau lleol yn datblygu sgiliau a fydd o fudd i’r sectorau gwasanaethau i
gwsmeriaid a thwristiaeth. Mae Cynllun Corfforaethol RhCT 2020-2024, “Gwneud Gwahaniaeth” ac “Ein
Cwm Taf”, sef Cynllun Llesiant y Bwrdd Gwasanaethau Cyhoeddus, yn nodi pwysigrwydd datblygu'r
cynnig Twristiaeth gan fod yn gefn i fusnesau yn y rhanbarth, a chydnabod bod cryfder y cynnig i
ymwelwyr yn RhCT yn deillio o’n cymunedau lleol.

Yn ôl adroddiad data Arolwg Sgiliau Cyflogwyr: 2019 Cymru, roedd 1,100 o swyddi gwag yn y sector
Gwestai a Bwytai yn 2019 oherwydd prinder sgiliau. Gyda’r hyfforddiant a’r cymorth cywir, bydd
cyfleoedd sylweddol yn cyflwyno’u hunain er mwyn i bobl a busnesau lleol ffynnu mewn diwydiant
twristiaeth bywiog. O ystyried natur y cynnig twristiaeth sy’n seiliedig ar antur a thirwedd sy’n debygol o
ffynnu, mae potensial i ystod eang o gyfleoedd a swyddi lletygarwch ddod ar gael yn yr union leoedd yn
RhCT lle mae cyfleoedd am gyflogaeth wedi achosi’r her fwyaf.

Wrth i’n cynnig twristiaeth ffynnu mae’n naturiol y bydd cyfran fawr o’r sawl sy’n ymweld â RhCT yn dod
yma am y tro cyntaf ac efallai y bydd eu canfyddiad o’n cymunedau a’n tirwedd o’r hen faes glo wedi’i
ragfarnu gan straeon hen ffasiwn ac ystrydebol. Mae’n hanfodol felly, ochr yn ochr ag amgylchedd
corfforol a naturiol o ansawdd uchel, bod angen i’r gwasanaeth i gwsmeriaid maen nhw’n ei dderbyn fod
o’r ansawdd uchaf tra’u bod nhw yma. Mae’n hollbwysig nad yw swyddi lletygarwch yn swyddi israddol
ac mae angen i bobl sy’n gweithio yn y sector gael eu hyfforddi a’u gwerthfawrogi’n dda er mwyn
darparu’r profiad gorau posibl i gwsmeriaid ac ymwelwyr. 

Fel pwynt gwerthu unigryw, mae cyfleoedd i hyrwyddo’r defnydd o’r Gymraeg yn y sectorau lletygarwch 
a llety a darparu sgiliau Cymraeg i’r gweithlu lleol.

Mae gwaith gwych eisoes wedi’i wneud o fewn RhCT i
ganolbwyntio ar ddatblygu sgiliau a sefydlu swyddi. Mae ein
carfan Adnoddau Dynol yn rhoi cymorth i fusnesau lleol trwy
roi cyngor, arweiniad a dangos y ffordd o ran datblygu’r
gweithlu. Mae cyfle i ddatblygu hyn ymhellach gyda ffocws
penodol ar swyddi sy’n gysylltiedig â thwristiaeth er mwyn
manteisio i’r eithaf ar y swyddi newydd sy’n dod i’r sector, fel y
rhai yn yr atyniadau gweithgaredd awyr agored fel Zip World
Tower.

Gan weithio gyda phartneriaid fel Coleg y Cymoedd a
Phrifysgol De Cymru, mae cyfleoedd i ymgymryd â gwaith i
nodi prinder sgiliau yn y sector a datblygu cyrsiau a fydd yn
darparu’r sgiliau sy’n ofynnol gan y diwydiant ac yn hwyluso
datblygiad entrepreneuriaid twristiaeth o’r ardal.

Mae llawer o atyniadau twristiaeth yn y Fwrdeistref Sirol yn
defnyddio gwirfoddolwyr ac mae hyn yn fuddiol nid yn unig
i’r atyniad ei hun ond hefyd i’r gwirfoddolwyr sy’n treulio
amser mewn amgylchedd lle mae modd iddyn nhw
ddatblygu sgiliau i’w defnyddio mewn cyflogaeth yn y
dyfodol. Mae gan wirfoddoli nifer o fuddion cymdeithasol a
buddion o ran lles, a dylid ymchwilio i gyfleoedd gyda
phartneriaid yn y trydydd sector.

Sgiliau 
a Chyflogaeth
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Mae Profiad y Cyrchfan wrth wraidd twristiaeth RhCT. Bydd RhCT yn darparu
profiad cadarnhaol, unigryw o’r radd flaenaf y bydd ymwelwyr am ei
ailadrodd a dweud wrth eraill amdano.

Mae ymwelwyr yn dod i gymoedd De Cymru a RhCT yn benodol am eu cefn gwlad rhagorol a’i
amgylchedd unigryw. Mae modd i ni adeiladu ar hyn ymhellach, gan wneud y mwyaf o botensial
profiadau antur gan fod Adroddiad y Farchnad Dwristiaeth Antur Fyd-eang (2020-2030) yn rhagweld twf
o 11% yn y farchnad antur yn fyd-eang erbyn 2030.

Mae’n bosibl i RhCT osod ei hun fel prif gyrchfan profiad ymwelwyr ar gyfer antur (gan gynnwys
twristiaeth antur ddiwylliannol a gweithgareddau antur), twristiaeth awyr agored, adrenalin a
gweithgareddau, a fydd yn gwella ein cynnig twristiaeth trwy gydol y flwyddyn.

Dylen ni ddatblygu pecynnau a rhaglenni teithio sy’n seiliedig ar brofiad a fydd yn bodloni pob rhan o
brofiad yr ymwelydd (bwyta, yfed, gwneud ac aros) a lle bo’n berthnasol, manteisio i’r eithaf ar
berthnasoedd ac atyniadau trawsffiniol.

Er mwyn gosod RhCT fel prif gyrchfan ym Mharc Rhanbarthol y Cymoedd, dylid datblygu brand
twristiaeth clir ac unigryw er budd y sector cyfan gan gynnwys atyniadau, llety, cymunedau a
gwasanaethau lleol. Bydd sefydlu’r brand a’i ddatblygu’n dibynnu’n fawr ar gyfranogiad gan
bartneriaethau.

Dylai cynlluniau gael eu datblygu i wneud y mwyaf o’r cyfleoedd sy’n cael eu cyflwyno gan themâu
twristiaeth sy’n dod i’r amlwg, fel Twristiaeth Llesiant sydd eisoes wedi’i nodi’n farchnad sy’n dwyn elw
gan ddarparwyr llety fel Neuadd Glan-elái a darpar fusnesau fel Fferm Bryn Gobaith. Dylid hefyd
ymchwilio i botensial hel achau a phecynnau sy’n hyrwyddo’r Gymraeg a’r diwylliant lleol.

Mae cyfleoedd amlwg i adeiladu ar y rhaglen gadarn o
achlysuron yn RhCT gan weithio gyda Croeso Cymru ac Uned
Digwyddiadau Mawr Llywodraeth Cymru er mwyn dod ag
achlysuron arbenigol a mawr i RhCT. Bydd hyn yn ei dro yn
cyflwyno nifer gynyddol o ymwelwyr i’r ardal.

Mae profiad y cyrchfan yn cychwyn cyn i ymwelydd gyrraedd
RhCT. Mae cyfleoedd i ail-frandio a gosod RhCT yn ffafriol ar-
lein trwy ddarparu mecanwaith i drefnu a chynllunio ymweliad
a theithlen cyn cyrraedd. Bydd ailddatblygu’r wefan dwristiaeth
i gynnwys swyddogaethau fel mapio rhyngweithiol a’r gallu i
brynu tocynnau ar gyfer theatrau ac atyniadau yn helpu i
gydlynu’r cynnig i ymwelwyr a fydd yn rhoi profiad didrafferth
cyn iddyn nhw gyrraedd.

Gan ymateb i ofynion ymwelwyr a thrigolion, bydd
ailddatblygu gwefan dwristiaeth RhCT yn cynnwys systemau
mapio rhyngweithiol, swyddogaeth e-fasnach a systemau
cadw lle i wella profiad y cwsmer a’r ymwelydd. Bydd
marchata llefydd penodol i'r bobl gywir yn cynyddu'r
ymwybyddiaeth o'r pethau yma ymhlith y bobl sydd â
diddordeb yn yr hyn sydd gan RCT i'w gynnig yn ogystal â'r
bobl hynny sy'n fodlon teithio a gwario. Yn ogystal â hynny,
bydd y cyfryngau cymdeithasol a marchnata digidol yn cynnig
rhagor o gyfleoedd i ymgysylltiau â'r grwpiau yma.

Profiad
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Y Camau Nesaf
Mae Strategaeth Dwristiaeth RhCT yn ddogfen bartneriaeth ac rydyn ni’n
argymell y dylid ei chyflwyno trwy sefydlu Bwrdd Twristiaeth Strategol RhCT
yn ogystal â goruchwyliaeth gan broses Craffu’r Cyngor a phenderfyniadau’n
cael eu gwneud gan y Cabinet. Dylai’r Bwrdd Strategol gynnwys
cynrychiolwyr o Gyngor RhCT yn ogystal â busnesau mawr o’r Sector
Twristiaeth yn RhCT ac wedi’i ategu, lle bo hynny’n briodol, gan
gynrychiolwyr o’r diwydiant ehangach.

Bydd Cyngor RhCT yn gyfrifol am werthuso ac adrodd i’r Grŵp Llywio Strategol, gan drefnu cyfarfodydd
a diwygio neu addasu’r Strategaeth yma yn y dyfodol. Bydd Cyngor RhCT yn arwain ar y gwaith o gasglu
data twristiaeth a’i arolygu i lywio adroddiadau Model Gweithgarwch Twristiaeth Economaidd
Scarborough (STEAM) yn y dyfodol a bydd yn sicrhau bod data economaidd mewn perthynas â STEAM
yn cael ei rannu gyda’r Grŵp Llywio Strategol.

Bydd adroddiadau ar y Cynllun Gweithredu Twristiaeth yn cael eu paratoi bob chwarter. Bydd Strategaeth
Dwristiaeth RhCT a’r cynllun gweithredu cysylltiedig yn cael ei hadolygu’n flynyddol gyda mewnbwn gan
Bwyllgorau Craffu a’r Grŵp Llywio Strategol.
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